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Where  Are 
You  Now... 


M  ickey  Wright 


The  5th  woman  ever 
inducted  into  the  Viforld 
Golf  Hall  of  Fame  won 
13 tournaments  in  1963 
to  set  a  record  and  83 
tournaments  during  her 
career.  She's  the  only 
player  to  win  the  Women's 
Open  and  the  LPGA  the 
same  year  and  she  did 
if  twice.  Now  41,  she's 
in  semi-retirement 
in  Port  St.  Lucie,  Fla. 

C1976  aU0BMit4m.$r  Copley  Me*i  Servtc* 


Where  Are 
You  Now... 


Ralph  Neves 


The  Hall  of  Fame  jockey 
retired  in  1964  after 
31  years.  He  won  3,771 
races  and  *13,782, 1 14. 
Mow  54,  he  owns  a 
restaurant  in  Arcadia, 
California. 


ei97t  8ct*t  a»MtLtr  Coploy  Now  Sorvtco 


Where  Are 
You  Now... 


Bob  Davies 


THE  NATIONAL BASKETJAa 
HALL  OF  FAMERPLAYEDOM 
THE  ROCHESTER  ROYALS' 
1950-51  CHAMPIONSHIP 
TEAM. THE  5- TIME  NBA 
ALL  STAR  (i948-53)L6D 
THE  LEAGUE  IN  ASSISTS 
f32l)  IN  THE  1948-49 
SEASON.  HE  IS  NOW  AN 
EXECUTIVE  WITH  A  RUBBER 
COM  PAM Y  IN  CORAL 
GA&LES,  FLA. 

CtV77  SU*f-a»MtLty  COWWN—SOTC, 


Where  Are 
You  Now... 


Carmen  Basilio 

The  Hall  of  Famer  worv 
56,  lost  16(1946-61). 
He  KO'd  Tony  DcMana? 
for  World  Werterwe'ioht 
title  in  1955.  He  lost  It 
to  Johnny  Sajeton  ir\ 
1956  but  re-won  title 
in  '56  from  Saxtorv. 
He  look  Middleweight 
crovyn  from  Ray  fobin- 
son  in  '57  and  lost  it 
to  Robi  nson  in  'SB.  He  now 
teaches  PE  at  Le  Moyne 
College  in  Syracuse. 

.1977  seus-uuMur  c.iiii«>m»i«»Mc. 


Add  a  little  history  to  your 
sports  section  {and  also  bring 
it  up  to  date) 

Three  times  a  week  these  1 -column  panels  can  appear  in  your  news¬ 
paper  to  intrigue  your  readers.  They  bring  back  fond  memories  of 
sports  happenings  that  everyone  enjoyed.  But  they  also  bring  you 
up  to  date  on  what  they're  doing  today. 

Fill  in  the  coupon  and  we’ll  send  you  a  complete  package  of  informa¬ 
tion  about  Where  Are  You  Now. 

fittlS  ficwiCfi. 

Seninn  the  needs  of  neu  spupers 


I  Please  send  me  more  information  on 
Where  Are  You  Now... 

Copley  News  Service 
P.O.  Box  190 
San  Diego,  CA92112 

Other  features  of  interest 

Just  check  and  we'll  send  you  samples 

□  Dear  Consumer  —  indepth  consumer  info 
n  Phyllis  Schlafly  —  political  commentary 

□  Bob  Englehart  —  editorial  cartoonist 

□  Coast  To  Coast  —  Hollywood  gossip 

□  Our  Fascinating  Earth  —  science  cartoon  panel 

Name _  .  — .  . . 

Title  _ 

Address 

■  I 


City 


State 


Zip 


WE  ENGCXJRAGE  BRY^N4X)LLEGE 
READERS  TO  HOOT,  HOLIER 
AND  STOP  THE  PRESS. 


m 


news.  Readers  are  given  every¬ 
thing  from  consumer  informa¬ 
tion  to  a  soap  box  to  stand  on. 
There's  even  a  place  to  share 
some  laughter. 

THE  EAGLE  staff  is  the  driv¬ 
ing  force  behind  Reaction. 
They're  the  researchers  track¬ 
ing  down  answers  to  every 
question.  And  they  do  it  be¬ 
cause  they're  concerned  for 
the  content  as  well  as  the  qual¬ 
ity  of  the  news. 

The  response  to  Reaction 
has  been  tremendous.  And  we 
couldn't  be  happier.  Because 
the  more  our  readers  hoot  and 
howl,  the  more  we're  con¬ 
vinced  we're  meeting  their 
special  informational  needs. 


It's  all  part  of  a  Reaction  col¬ 
umn  developed  by  the  BRYAN- 
COLLEGE  STATION  EAGLE,  a 


COLLEGE  STATION  EAGLE,  a 
Harte-Hanks  newspaper  in 
Central  Texas. 

THE  EAGLE  believes  readers 
have  news  of  their  own;  through 
complaints,  requests,  accom¬ 
plishments  or  just  plain  "down 
home"  stories. 

This  kind  of  information  is 


Harte-Hanks  CoMMUNicATioNs,  Inc 


P.  O.  Box  269,  San  Antonio,  Texas  78291 
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NOVEMBER 

3-4 — Catholic  Press  Association  Southern  Regional  Conference,  Holiday 
Inn  Vanderbilt,  Nashville,  Tennessee. 

3-5— Florida  Press  Association,  Tampa  Bay  Harbor  Inn. 

3- 5— Ohio  Newspaper-in-Education  Seminar,  Hueston  Woods  Lodge, 

near  Oxford. 

5-7— Texas  Circulation  Managers  Association,  Hilton  Inn,  McCallen, 
Texas. 

9-10— Audit  Bureau  of  Circulations  annual  meeting,  Waldorf  Astoria 
Hotel,  New  York  City. 

9-11— Suburban  Newspapers  of  America,  editorial  seminar,  The  Inn  at  the 
Park  Hotel,  Anaheim,  Calif. 

9- 11- PNPA  Foundation  Press  Institute,  Circulation  Seminar,  PNPA 

Building,  Harrisburg,  Pa. 

10- 11— New  Jersey  Press  Association,  Molly  Pitcher  Inn,  r>ed  Bank. 
10-12— New  England  Society  of  Newspaper  Editors,  Ramada  Inn,  Mystic, 

Conn. 

13-16 — International  Newspaper  Promotion  Association,  Promotion 
Seminar,  Crystal  City  Marriott,  Washington,  D.C. 

13-16 — SNPA  convention,  Boca  Raton  Hotel  and  Club,  Boca  Raton,  Fla. 

13- 17— Public  Relations  Society  of  America,  San  Diego,  Calif. 

16-17— PNPA  Foundation  Press  Institute,  fYess  Photographers  Seminar, 

PNPA  Building,  Harrisburg,  Pa. 

16-18— International  Circulation  Managers  Association,  management 
seminar,  Marquette  University,  Milwaukee,  Wise. 

16-19— International  Promotion  Managers  Association,  Research  Semi¬ 
nar,  Crystal  City  Marriott,  Washington,  D.C. 

16-19— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Detroit  Plaza 
Hotel,  ^naissance  Center,  Detroit,  Mich. 

25-30— American  Agricultural  Editors  Association,  Hyatt  Regency, 
Chicago. 

DECEMBER 

4- 7— SNPA  Foundation  seminar,  "The  Social  Security  System”,  Virginia 

Polytechnic  Institute  and  State  University,  Blacksburg,  Virginia. 

JANUARY 

5- 7 — Virginia  Press  Association,  Hyatt  House,  Richmond. 

14- 17— Great  Lakes  Newspaper  Production  Conference,  Executive  Inn, 

Evansville,  Indiana. 

19-21— Arizona  Newspapers  Association,  Hyatt- Regency,  Phoenix. 
29-Feb.  1— International  Newspaper  Advertising  Executives,  Peachtree 
Plaza  Hotel,  Atlanta. 

FEBRUARY 

23-25— Maryland-Delaware-D.C.  Press  Association,  Ramada  Inn,  Bal¬ 
timore. 

MARCH 

15- 17— America*East  '78  Newspaper  Production  Conference,  Philadel¬ 

phia  Marriott. 

APRIL 

1-2— North  Carolina  Press  Association  Mechanical  Conference,  Jane  S. 
McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  Raleigh,  N.C.  and  Hilton  Inn. 

9-13— American  Society  of  Newspaper  Editors,  Washington,  D.C.  Hilton. 

AHEAD  IN  1978 

American  Newspaper  Publishers  Association,  Atlanta  Hilton,  May  1-3. 
International  Newspaper  Promotion  Association,  Galleria  Plaza,  Hous¬ 
ton,  May  30-June  2. 

ANPA  Research  Institute  Production  Management  Conference,  Gate¬ 
way  Convention  Center,  St.  Louis,  June  3-8. 

International  Circulation  Managers  Association,  Sheraton  Boston,  July 
5-9. 

Southern  Newspaper  Publishers  Association,  Boca  Raton  Hotel  and 
Club,  Boca  Raton,  Fla.,  November  5-8. 

Inland  Daily  Press  Association,  Drake  Hotel,  Chicago,  October  22-24. 
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Newsbriefs 


New  York  City  dailies,  the  New  York  Times,  New  York  Daily 
News  and  New  York  Post,  have  agreed  after  months  of  negotia¬ 
tions  to  permit  a  federal  government  contractor  to  investigate 
possible  health  hazards  in  their  pressrooms. 

Industrial  hygienists  from  the  National  Institute  for  Occu¬ 
pational  Safety  and  Health  (NIOSH)  and  members  of  the  Mt. 
Sinai  School  of  Medicine’s  Environmental  Science  Labora¬ 
tory  will  make  a  “walk-through”  inspection  of  the  press¬ 
rooms.  Dr.  John  Peters  of  the  Harvard  School  of  Public 
Health  has  been  employed  by  the  newspapers  as  a  consul¬ 
tant.  NIOSH  and  Mt.  Sinai  are  trying  to  determine  what 
possibly  harmful  agents  print  industry  workers  have  been 
exposed  to  in  the  past  and  are  exposed  to  currently. 

*  if  * 

A  group  of  producers,  distributors  and  exhibitors  of  sexu¬ 
ally  explicit  movies,  has  sued  the  Los  Angeles  Times  in  Los 
Angeles  Superior  Court,  for  $45,256,000  damages  over  its 
refusal  to  accept  advertising  for  hard-core  pornographic 
movies. 

In  separate  action,  the  Federal  Trade  Commission  has 
received  a  petition  from  other  members  of  the  adult  film 
industry  asking  that  a  complaint  be  issued  charging  the 
Times  Mirror  Co.,  parent  of  the  Times,  with  illegal  restraint 
of  trade.  The  Times  has  refused  to  accept  advertising  for 
such  films  since  August  23. 

if  *  * 

The  right  of  a  Fairfax  County,  Va.  high  school  newspaper  to 
publish  an  article  on  birth  control,  even  though  it  conflicts 
with  school  rules,  was  affirmed  last  week  by  the  Fourth  U.S. 
Circuit  Court  of  Appeals. 

As  a  result,  the  article — headlined  “Sexually  Active  Stu¬ 
dents  Fail  to  Use  Contraception” — will  now  be  published  in 
the  November  9  issue  of  the  Hayfield  High  School  News¬ 
paper,  according  to  faculty  adviser  Stuart  Hill. 

The  decision  was  2-to-l,  with  Judges  Harrison  L.  Winter 
and  John  D.  Butzner,  Jr.  prevailing  and  Judge  Donald  S. 
Russell  dissenting.  The  decision  upheld  a  ruling  made  last 
February  by  U.S.  District  Court  Judge  Albert  V.  Bryan  in 
Alexandria.  At  that  time,  Bryan  said:  “The  newspaper  is  not 
in  reality  a  part  of  the  curriculum  of  the  school  and  is  entitled 
to  First  Amendment  protection.” 

Parts  of  the  article  were  censored  by  Hayfield  High  Prin¬ 
cipal  Doris  Torrice  because  school  regulations  prohibit  the 
teaching  of  contraception.  The  student  editors,  however, 
chose  not  to  publish  the  article  rather  than  print  the  censored 
version. 

if  *  * 

National  Enquirer,  the  weekly  newspaper  with  a  nationwide 
circulation,  sold  6,688,563  copies  of  its  September  6  issue 
which  covered  the  death  of  singer  Elvis  Presley,  according  to 
Ian  Calder,  president  and  editor. 

The  number  of  copies  sold  represents  99.4  per  cent  of  the 
total  press  run  of  6,73 1 ,851 ,  Calder  said.  It  was  the  12th  time 
the  Enquirer  topped  the  5  million  sales  mark  in  1977. 

if  if  if 

Connecticut’s  newest  proposed  daily — the  afternoon  tabloid 
Hartford  Tribune — pushed  back  its  projected  October  24 
start-up  (see  earlier  E&P  stories)  to  at  least  November  14. 

Spokesman  Sean  Butler  said:  “We’d  rather  set  back  our 
deadline  to  make  sure  we  can  do  everything  properly.”  At 
the  same  time,  it  was  learned  that  controlling  interest,  previ¬ 
ously  held  by  brothers  Sean  and  Reese  Butler,  has  passed  to 
an  as-yet-to  be  disclosed  other  party.  Sean  Butler  said  that  a 
new  “chief  executive  officer”  of  the  board  would  be  an¬ 
nounced  at  a  later  date. 
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What  have  people  told  us  they  want 
to  know  about  life  insurance? 


We  have  a  free  booklet  on  it. 

Odds  are,  you  don’t  feel  you  understand  as 
much  about  life  insurance  as  you’d  like  to.  Or 
maybe  you  simply  have  one  or  two  personal 
questions  you  need  answered.  Or  would  like  to 
be  able  to  talk  more  knowledgeably  with  your 
agent. 

We  believe  that  the  more  you  understand 
about  our  business,  the  greater  the  benefits. 

For  both  of  us. 

THE  ANSWER  BOOK 

That’s  why  we’ve  put  together  a  booklet  called 
The  Life  Insurance  Answer  Book. 


are  some  questions  about  life  insurance  that 
seem  to  get  asked  more  often  than  others. 

There  are  only  a  few  of  them,  a  little  over  three 
dozen.  But  we  feel  that  if  people  understood  the 
answers  to  these  few  basic  questions,  they’d 
have  taken  a  large  step  towards  understanding 
any  personal  questions  that  might  come  up. 

So  in  our  bxjoklet,  we  answer  those  ques¬ 
tions  in  clear,  non-technical  language.  Ques¬ 
tions  like  “What  is  the  difference  between  whole 
life  insurance  and  term  life?’’  Or  “Just  what 
exactly  is  the  cash  value  of  a  policy?’’ 

THE  PEOPLE  WITH  ANSWERS 

We  think  our  booklet  will  probably  answer  many 
of  your  basic  questions.  But  you  shouldn’t  for¬ 
get  that  there  are  other  ways  to  get  the  answers 
you  need. 

Your  agent,  after  all,  knows  you  personally 
and  can  give  you  individual  attention.  And  then 
there’s  your  own  life  insurance  company  which 
wants  to  keep  you  as  a  satisfied  customer. 

And  then  there’s  us. 

If  you  like,  you  can  address  any  questions 
you  have  to  us  personally.  And  we’ll  answer. 
Personally. 

But  in  the  meantime,  you’ll  probably  want 
our  booklet.  Just  send  in  the  coupon,  and  we’ll 
send  you  one,  free. 

And  then  we’ll  both  be 
beneficiaries. 

r - 

I  American  Council 
I  of  Life  Insurance 

I  Dept.  AB 

1850  K  Street,  N.W. 

I  Washington,  D.C.  20006 

I  Please  send  a  copy  of  The  Life  Insurance  Answer  Book. 

I 

I  NAME 
*  ADDRESS 


Over  the  years,  we’ve  discovered  that  there  l  ^"1 _ 

We  want  you  to  know  more  about  life. 

THE  LIFE  mSURANCE 
(X>|V|RMilES  IN  AMERICA 

REPRESENTED  BYTHE  AMERICAN  COUNOLOF  UFE  INSURANCE 
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Latin  American  progress 

There  are  still  many  areas  of  Latin  America  where  human 
rights  including  a  free  press  are  shackled  by  dictatorial  re¬ 
gimes.  But  for  the  first  time  in  many  years,  members  of  the 
Inter  American  Press  Association  were  told  last  week  there 
is  hope  and  there  is  some  progress  toward  the  restoration  of 
democratic  principles  in  that  area. 

The  Assistant  Secretary  of  State  for  Inter-American  Af¬ 
fairs,  told  lAPA  delegates  “we  have  been  encouraged  by 
recent  evidence  that  the  trend  away  from  democracy  may  be 
ending”  in  that  area.  He  said,  “Ecuador  has  scheduled  a 
return  next  year  to  constitutional  government;  Honduras 
by  1979;  Bolivia  by  1980.  Recently  the  government  of  Chile 
also  made  a  public  commitment  to  a  timetable.  Just  last 
week,  Peru’s  government  formally  called  for  elections  next 
June  4  for  a  constituent  assembly.” 

The  newly-elected  lAPA  president,  Argentina  Hills,  said 
the  latest  cycle  of  authoritarianism  in  Latin  America  began 
with  military  coups  in  Peru  and  Panama  in  1968  but  “the 
military  tide  that  swept  over  much  of  Latin  America  since 
then  now  seems  to  be  receding.” 

She  said,  “positive  things  are  happening  in  the  hemis¬ 
phere.  There  is  a  pronounced  movement  toward  more  rep¬ 
resentative  government.  In  eight  nations  ruled  by  their 
armed  forces  plans  have  been  announced  for  an  eventual 
return  to  elected  government.” 

Perhaps  by  combining  the  dogged  determination  of  lAPA 
with  the  backing  of  the  U.S.  government,  along  with  the 
help  of  a  few  other  democratic  governments  in  Latin 
America,  we  can  go  forth,  as  Mrs.  Hills  suggested: 

“Not  as  defenders  of  the  status  quo  but  as  crusaders  with 
a  revolutionary  idea — that  government  should  be  the  ser¬ 
vant  and  not  the  master  of  the  people;  that  its  purpose  is  to 
protect,  not  deny,  each  man’s  freedom;  that  the  purpose  of  a 
free  press  is  to  liberate,  not  enslave,  the  human  spirit.” 

The  eiectronic  newspaper 

A  report  to  the  INCFO  meeting  about  the  development  of 
teletext  sets  and  their  application  to  the  electronic  news¬ 
paper  of  the  future,  raises  some  interesting  questions  relat¬ 
ing  to  cross-ownership  of  media. 

If  the  Supreme  Court  of  the  United  States  rules  that 
newspapers  should  not  also  own  broadcasting  facilities  in 
the  same  market — radio,  television,  or  cable — and  orders 
divestiture  where  such  cross-ownership  exists,  it  will  be  I’ul- 
ingthat  newspapers  can’t  produce  an  electronic  newspaper. 

Logically,  therefore,  the  court  will  also  say  that  broadcas¬ 
ters  cannot  own  newspapers  in  the  same  market  and  neither 
can  they  pi*oduce  an  electronic  newspaper. 

Then,  if  newspapers  cannot  own  broadcasting  facilities 
and  broadcasters  cannot  own  newspapers,  who  is  going  to 
take  media  into  the  21st  century  with  the  electronic  news¬ 
paper? 
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APME  awards  presented 
at  New  Orleans  meeting 


Boston  Globe  and  the  Rock  Hill  (S.C.) 
Evening  Herald  were  named  winners  in 
their  circulation  categories  of  the  1977 
Public  Service  Awards  of  the  Associated 
Press  Managing  Editors. 

The  Globe,  selected  in  the  50,000  and 
over  circulation  category,  won  its  cover¬ 
age  of  public  personnel  abuses  in  Boston 
and  Massachusetts. 

The  Evening  Herald  topped  the  news¬ 
paper  entries  in  the  under-50,000  circula¬ 
tion  class  with  a  series  of  reports  on  rape 
and  its  victims.  The  articles  led  to 
changes  in  state  law. 

Both  newspapers  were  selected  from 
10  finalists  in  their  circulation  categories. 
The  awards  are  presented  annually  for 
outstanding  service  by  newspapers  to 
their  community,  state,  or  to  the  nation. 

The  plaques  were  presented  during  the 
APME  convention  in  New  Orleans.  The 
presentation  was  made  by  Larry  Jinks, 
editor  of  the  San  Jose  (Calif.)  Mercury- 
News  and  chairman  of  this  year’s  judging 
committee. 

Jinks  said,  “All  the  judges  were  im¬ 
pressed  by  the  depth  and  range  of  public 
service  by  U.S.  newspapers  shown  in  the 
133  entries  we  considered.” 

Thomas  Winship,  editor.  Globe,  who 
submitted  the  entry,  said  the  public  per¬ 
sonnel  abuse  probe  represented  “one  of 
the  most  comprehensive  and  probing  as¬ 
sessments  of  governmental  workers  ever 
undertaken  by  the  print  medium.” 

He  said  the  Globe’s  investigative  unit 
spent  four  months  focusing  on  specific 
cases  to  illustrate  a  personnel  system 
gone  wrong.  He  cited  the  team  approach 
used  at  the  newspaper  as  “indepensable 
to  the  effort  as  it  required  extensive  sur¬ 
veillance  of  scores  of  subjects — a  task 
beyond  the  endurance  of  a  single  repor¬ 
ter.” 

The  team  members,  and  a  Globe 
photographer  worked  out  of  rented  vans 
during  their  weeks  of  undercover  work 
trailing  public  employes  selected  from 
the  team’s  ‘no-show’  file  compiled  over 
the  years. 

He  said  the  team  found  such  things  as: 

— The  state’s  highest  paid  legal 
official — the  Senate  counsel  who  re- 
cieves  $44,700  a  year — makes  more 
money  annually  from  his  private  practice 
than  his  public  job. 

— The  director  and  most  other 
employes  at  a  Federal  anti-poverty 
agency  were  chronically  absent,  in  many 
cases  because  of  other  full-time 
employment. 

— One  State  House  aide  was  living  the 
life  of  a  retiree  on  Cape  Cod. 

— A  group  of  well  paid  state  execu¬ 
tives  were  frequently  quitting  for  the  day 


at  noon. 

Winship  said  a  by-product  of  the  series 
was  the  “onslaught  of  tips  from  the  pub¬ 
lic  about  other  abuses.” 

Information  from  readers,  he  reported, 
resulted  in  three  other  full-fledged  in¬ 
stallments.  The  effort  is  now  in  its 
seventh  month. 

Jack  D.  Hilderbrand,  executive  editor, 
Evening-Herald,  said  he  believes  the 
newspaper  made  “journalistic  history” 
in  the  process  of  exploring  rape  trials  and 
laws. 

“We  know  of  no  other  newspaper  that 
has  had  the  courage  to  publish  verbatim 
testimony  and  details  of  a  rape  trial.  We 
know  of  no  other  newspaper  that  as  a 
result  of  its  articles  on  rape  force  a 
change  in  laws  and  court  procedures,” 
he  said. 

In  the  six-part  series,  the  paper 
examined  rape  from  the  victim’s  view¬ 
point,  the  psychologist’s  viewpoint,  the 
law  enforcement  officers’  viewpoint,  the 
defense  attorney’s  viewpoint. 

Public  reaction  was  at  first  almost 
unanimously  against  the  paper,  Hilder¬ 
brand  said.  But  as  the  series  ran  on,  he 
said  public  reaction  changed  and  readers 
called  police,  defense  attorneys  and 
judges  to  protest  trial  procedures. 

As  a  result  of  the  6-part  series,  a  bill 
was  passed  and  became  law  revising  rape 
definitions  and  penalties  and  limiting  tes¬ 
timony  of  an  alleged  victim’s  past.  In 
addition,  state  Hospital  Association  and 
the  state  medical  association  adopted 
new  standards  for  the  examination  and 
treatment  of  alleged  rape  victims,  and  a 


employee-owned 

The  Chicago  Tribune  Company  has 
agreed  to  buy  Peninsula  Newspapers, 
Inc.  of  Palo  Alto,  Calif.,  publishers  of  the 
Palo  Alto  Times,  Redwood  City  (Calif.) 
Tribune  and  two  weekly  newspapers. 

The  sale,  if  approved  by  Peninsula 
Newspapers  stockholders,  would  be 
completed  before  the  end  of  the  year. 
The  sale  price  was  not  disclosed. 

Under  terms  of  the  accord.  Peninsula 
Newspapers  would  become  a  subsidiary 
of  Tribune  Company.  A  spokesman  said 
the  firm  will  probably  continue  under 
present  management. 

PNl  is  an  employee  owned  company 
with  72%  of  its  stock  held  in  trust  for  all 
employees  and  28%  held  by  working  or 
retired  employees. 

PNl  president  and  board  chairman 
Harry  L.  Millet  said  he  did  not  know  if 
additional  income  from  the  sale  would 


volunteer  rape  crisis  council  to  aid  al¬ 
leged  victims  was  formed  locally. 

♦  ♦  * 

New  Orleans  (La.)  Associated  Press 
Managing  Editors  presented  its  1977 
Freedom  Of  Information  award  to  the 
Lufkin  (Tex.)  News.  The  newspaper  ran 
a  series  on  the  abuse  of  patients  in  nurs¬ 
ing  homes  in  Texas.  Efforts  by  the  News 
to  get  information  were  opposed  by  the 
state  welfare  department  and  the  attor¬ 
ney  general.  The  series  led  to  legislation 
reforming  nursing  home  laws. 

The  seventh  annual  award,  an  en¬ 
graved  plaque  was  presented  at  the 
APME  convention  here  by  John  Leard, 
executive  editor  of  the  Richmond 
Times-Dispatch  and  News  Leader  and 
APME  president. 

*  ♦  * 

Associated  Press  Managing  Editors 
selected  AP  special  correspondent  Jules 
Loh  and  photographer  Neal  Ulevich  for 
its  annual  “Top  Performance”  awards. 

The  awards  are  given  annually  to  rec¬ 
ognize  outstanding  work  by  an  AP  repor¬ 
ter  and  an  AP  photographer  during  the 
previous  year.  Loh  and  Ulevich  each 
were  awarded  $500  and  a  plaque  at  the 
APME  convention  here. 

Green  elected 
ANA  chairman 

Chester  R.  Green,  senior  vice¬ 
president-product  development,  market¬ 
ing  and  research  of  Kraft,  Inc.,  was 
elected  chairman  of  the  board  of  the  As¬ 
sociation  of  National  Advertisers  during 
the  A.N.A.’s  68th  Annual  Meeting  in  Hot 
Springs,  Virginia. 

Sanford  Buchsbaum,  senior  vice¬ 
president-advertising  worldwide,  Revlon, 
Inc.,  was  elected  vicechairman  of  the 
board. 


newspapers 

encourage  some  employees  to  resign. 

“That  really  depends  on  the  indi¬ 
vidual.  Some  of  them  will  receive  a  fair 
amount  .  .  .  but  it’s  hard  to  say  what 
they  will  do.” 

The  Times  and  Tribune  are  published 
six  afternoons  a  week.  The  Times  has  a 
circulation  of  45,000  and  the  Tribune 
20,000. 

Also  included  in  the  sale  are  PNI’s 
Valley  Journal,  a  controlled  circulation 
semi-weekly  that  distributes  61,000 
copies  in  the  Santa  Clara  Valley,  and  the 
Times-Gazette ,  a  similar  operation  that 
distributes  20,000  copies  weekly  in  San 
Mateo  County  around  Redwood  City. 

Tribune  Co.  not  a  newcomer  to  Cali¬ 
fornia.  They  presently  own  the  San  Fer¬ 
nando  Valley  (Calif.)  News  and  Green- 
sheet,  Escondido  (Calif.)  Times-Advo- 
cate  and  a  cable  system  in  Palmdale. 


Chicago  Tribune  to  purchase 
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“The  Mideast  is  the  cockpit 
of  the  world’s  future.  We  look 
for  where  the  area  is  headed- 


for  important  trends  and  how 

-  _ laily 

lives.” 


John  K.  Cooley 

Middle  East  Coi't'espondent 

The  Christian  Science  Monitor 

John  Cooley  relishes  living  in  both 
the  mainstream  and  the  minor  eddies  of  daily 
history.  He  enjoys  meeting  a  young 
archaeologist  digging  out  a  graceful  statue 
on  a  Greek  island  as  much  as  trying  to  fathom 
what  makes  an  Iranian  oil  technocrat  tick. 

Coming  to  the  Monitor  in  1965,  Cooley 
brought  to  his  work  a  history  scholar’s 
background,  ability  to  analyze,  and  a  lively 
curiosity  about  all  people.  He’s  a  Phi  Beta  Kappa 
graduate  of  Dartmouth  and  has  studied 
at  Columbia,  in  Zurich,  and  in  Vienna.  He  has  a 
working  knowledge  of  at  least  half  a  dozen 
languages  and  in  his  spare  time  has  written 
books  and  articles  on  the  Mideast  and  Africa. 

But  he’s  not  just  a  scholar.  He  has  a 
reputation  for  being  on  the  scene  and  out  with 
the  story  in  even  the  tightest  situations. 

Covering  more  than  a  3,000-mile  stretch  from 
Morocco  to  Iran,  he’s  learned  to  weather  the 
conflicts  which  periodically  shake  this  part  of 
the  world,  to  sort  out  its  problems,  to  point 
out  steps  of  progress. 

His  reporting  brought  him  awards  from  the 
Overseas  Press  Club  in  1967, 1969,  and  1974,  and 
in  1975  he  received  the  Robert  Frost  Award  for 
Excellence  in  Writing  from  his  Dartmouth  class. 

Cooley’s  continuing  enterprise  and  expertise 
in  sifting  through  the  political,  economic,  and 
human  changes  in  the  Middle  East  help  make 
the  Monitor  a  newspaper  relied  on  by  its 
subscribers  in  some 
130  countries . . .  and  by 
the  13.2  million  readers  of 
the  177  newspapers 
worldwide  that  subscribe 
to  The  Christian  Science 
Monitor  News  and 
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Every  Saturday  since  1884 


Nationwide  survey  shows: 

Public  buys  newspapers 
for  spot  news  details 


“Television  news  is  not  a  substitute 
for  the  newspaper”,  Leo  Bogart,  execu¬ 
tive  vicepresident  and  general  manager 
of  the  Newspaper  Advertising  Bureau 
told  the  annual  convention  of  the  As¬ 
sociated  Press  Managing  Editors  in  New 
Orleans  on  October  17. 

His  conclusion  is  based  on  findings 
from  a  just  released  nationwide  research 
study,  sponsored  by  the  Newsprint  In¬ 
formation  Committee,  a  group  of  13 
Canadian  newsprint  producers,  in  an  at¬ 
tempt  to  find  ways  to  boost  newspaper 
circulation. 

He  noted  that  afternoon  newspapers 
have  had  their  best  gains  since  1970  in 
markets  where  both  local  and  network  tv 
news  programs  have  high  ratings.  “The 
problems  of  big-city  afternoon  papers  are 
the  problems  of  our  cities,  not  of  tv  com¬ 
petition”,  he  emphasized. 

“Most  people  expect  and  want  news 
from  their  newspapers”,  Mr.  Bogart 
said.  He  continued:  “pm  or  am,  newspa¬ 
pers  have  met  the  competitive  entertain¬ 
ment  challenge  of  tv  with  some  striking 
innovations  in  appearance  and  content. 
We  asked  the  public  how  they  would 
choose  between  a  paper  that  was  all 
news  and  one  that  just  gave  a  news 
summary  and  consisted  mostly  of  enter¬ 
taining  features. 

“Fifty-nine  percent  say  they  would 
prefer  an  all-news  paper.  The  differences 
in  preference  are  comparatively  small 
among  different  educational  groups,  and 
blacks  are  no  different  than  whites.  But 
women  are  somewhat  more  oriented  to 
features  than  men  are.  The  preference  of 
features  is  highest  among  young  people. 

“Most  people  want  more  news  in  their 
newspaper,  not  less.  Any  publisher  or 
editor  considering  editorial  changes  must 
ask  himself  whether  the  people  he  is  miss¬ 
ing  are  really  very  different  in  their 
interests  and  requirements  than  the 
readers  he  already  has.” 

The  Bureau  analyzed  109,000  news 
items  that  ran  in  newspapers  during  the 
week  of  the  interviewing  for  the  study. 
Mostly  the  papers  ran  hard  news:  state 
and  local  news,  12%;  domestic  U.S.  and 
Government  news,  4%;  international 
news,  6%;  crime  7%;  accidents  and  dis¬ 
asters,  2%;  education,  3%;  social  prob¬ 
lems  and  protests,  2%,  and  all  other  gen¬ 
eral  interest  news  stories  accounted  for 
17%. 


In  addition  there  were  features  like 
cartoons,  puzzles,  tv-Radio  logs,  letters 
to  the  editor,  comics,  reviews  of  cultural 
events,  14%;  sports,  14%  and  business, 
7%. 

The  total  of  21%  oriented  to  men  con¬ 
trasted  with  3%  devoted  to  the  tradi¬ 
tional  women’s  interests:  food,  home, 
garden,  fashion  and  society  news. 

Public  perception  of  what  was  big  in 
the  news  was  not  in  direct  proportion  to 
the  amount  of  space  a  story  received  in 
the  paper  or  to  the  time  it  got  on  the  air. 

When  asked  what  was  the  biggest 
thing  in  the  news  today,  22%  mentioned 
some  story  dealing  with  crime;  18%  re¬ 
ferred  to  one  or  more  stories  dealing  with 
national  affairs;  11%  mentioned  acci¬ 
dents  and  disasters,  and  5%  referred  to 
foreign  events. 

The  researchers  also  asked  particip¬ 
ants  in  the  study  about  the  amount  of 
space  they  would  give  each  of  34  sub¬ 
jects  other  than  local,  national  or  world 
news.  Here,  too,  the  focus  was  on 
straight  news  categories.  Thus,  best  food 
buys  was  number  one;  health,  nutrition 
and  medical  science,  number  two;  and 
consumer  news,  number  four,  after 
human  interest  and  “people”  stories. 
Articles  on  the  environment  follow;  then 
editorials,  stories  on  politicians  and  pub¬ 
lic  officials  and  sports  news. 

Subject  areas  that  strongly  interest  a 
few  people,  but  to  which  most  people 
want  access  are:  home  maintenance  and 
repairs,  school  news,  religion,  letters  to 
the  editor,  hobbies  and  free  time  activity, 
stories  on  sports  and  show  business 
people,  home  furnishings  and  decorat¬ 
ing,  advice  on  personal  finance,  tv  re¬ 
views  and  schedules,  obituaries,  recipes, 
and  hunting  and  fishing. 

The  subjects  to  which  a  substantial 
majority  said  they  would  accord  little  or 
no  space  include  fashion  (both  men's  and 
women’s),  personal  advice  columns, 
travel,  comics,  music  and  records,  book 
reviews,  animal  and  pet  stories,  movie 
reviews,  beauty  tips,  psychic  predic¬ 
tions,  astrology,  weddings  and  engage¬ 
ments  and  crossword  puzzles. 

Bogart  commented:  “As  we  know,  the 
minorities  who  dote  on  each  of  these  sub¬ 
jects  may  follow  them  with  passionate 
concern,  and  newspapers  would  lose 
much  of  their  attractiveness  to  readers  if 
they  cut  down  on  these  special  inter¬ 


ests.”  He  added:  “Except  for  politics 
and  book  reviews,  most  of  the 
specialized  subjects  have  more  interest 
for  the  uneducated  than  for  the  better 
educated.” 

He  also  noted  that  “infrequent  readers 
of  newspapers  give  the  same  overall  av¬ 
erage  ratings  as  frequent  readers  on  most 
kinds  of  content.  Frequent  readers  want 
more  space  on  more  topics.  Their  expec¬ 
tations  of  us  are  higher.  But  infrequent 
readers  share  the  regular  readers’  inter¬ 
est  in  most  of  the  newspaper’s  key  ele¬ 
ments.” 

The  study  also  found  that  what  is  in¬ 
teresting  and  what  is  important  tend  to 
overlap  in  the  reader’s  mind.  Respon¬ 
dents  were  asked  to  rate  front  page  and 
other  items  as  to  their  relative  interest 
and  importance.  Each  person  inter¬ 
viewed  rated  an  average  of  52  items,  and 
they  tended  to  rate  items  similarly  by 
both  criteria.  Thus,  the  typical  item  was 
rated  “very  interesting”  by  25%  of  those 
interviewed  and  “very  important”  by 
18%. 

Subjects  that  people  most  often  de¬ 
scribed  as  both  important  and  interesting 
tended  to  be  the  ones  they  feel  they 
ought  to  know  about:  international  af¬ 
fairs,  business,  government,  welfare, 
wages,  taxes,  energy,  religion. 

Stories  whose  importance  is  acknowl¬ 
edge  to  be  a  lot  lower  than  their  interest 
level  include:  accidents,  human  interest 
and  features  like  comics,  puzzles,  fash¬ 
ion,  society  and  cultural  reviews. 

Also,  international  and  national  news 
stories  scored  higher  on  the  interest  scale 
than  the  average  local  story,  particularly 
among  younger  readers.  Even  though 
half  the  younger  people  had  said  they 
prefer  features  to  news,  they  gave  lower 
interest  ratings  than  older  people  to  the 
typical  feature  or  entertainment  item  in 
the  paper. 

“Most  interesting  and  important  to 
us,”  Bogart  stated,  “is  the  question  of 
whether  people  who  don’t  read  the  paper 
regularly  respond  differently  to  specific 
kinds  of  articles  than  people  who  actu¬ 
ally  read  the  particular  issue.  The  answer 
is:  overall  they  do  not.  The  implication 
seems  to  be  that  it  isn’t  necessary  to 
make  radical  changes  in  editorial  formula 
to  get  the  occasional  reader  to  become  a 
steady  one.” 

*  *  * 

Excerpts  and  statistical  charts  from  the 
nationwide  research  study,  sponsored  by 
the  Newsprint  Information  Conunittee  in 
an  attempt  to  find  ways  to  boost  news¬ 
paper  circulation,  appear  on  pages  8,  9, 
18,  28  and  32. 
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Excerpts  from  study  on  how  the  public  gets  its  news 


This  study  was  sponsored  by  the  Newsprint  Information 
Committee,  a  group  of  13  Canadian  newsprint  producers,  and 
is  the  ninth  in  a  series  conducted  by  the  bureau  underwritten 
by  the  newsprint  Arms.  This  latest  study,  involved  interviews 
by  Audits  &  Surveys  Inc.  with  a  nationwide  probability  samp¬ 
ling  of  3,000  adults  aged  18  and  over.  The  13  sponsoring 
newsprint  firms  are  Abitibi,  Bowater,  British  Columbia  Forest 
Products,  Consolidated-Bathurst,  Domtar,  Great  Lakes, 
James  Maclaren,  MacMillan  Bloedel,  Mac  Millan  Rothesay, 
Ontario  Paper,  Price  Co.,  Q.N.S.  Paper,  and  Reed. 

The  study  results  were  made  public  for  the  first  time  this 
week  by  Leo  Bogart,  executive  vicepresident  of  the  News¬ 
paper  Advertising  Bureau,  who  spoke  before  the  Associated 
Press  Managing  Editors  annual  convention  in  New  Orleans. 

The  following  excerpts  are  from  Bogart’s  presentation  of 
the  study. 

Let’s  start  by  considering  some  fairly  well-known  proposi¬ 
tions: 

(1)  What  people  talk  about  mostly  is  what’s  happening  in 
their  own  personal  lives  rather  than  the  news  of  the  outside 
world. 

(2)  People  tend  to  rely  either  on  newspapers  or  on  news 
broadcasts  as  their  main  news  source.  As  Marshall  Mc- 
Luhan  has  shown,  the  traditional  linear  thinkers  are  giving 
way  to  contemporary  image  thinkers. 

(3)  By  the  middle  of  the  day,  nearly  everyone  has  gotten 
the  news  from  either  newspapers  or  newscasts. 

(4)  In  today’s  hectic  world,  there  are  a  lot  of  people  daily 
newspapers  simply  never  reach. 

(5)  When  young  people  settle  down  and  start  families  they 
are  bound  to  become  regular  newspaper  readers. 

(6)  The  Sunday  newspaper  is  capturing  a  new  breed  of 
busy  young  readers  who  never  have  time  for  the  daily  paper. 

(7)  Readers  consider  the  “big  news’’  stories  to  be  those 
that  newspapers  cover  most  prominently. 

(8)  Competition  from  TV  news  has  pulled  away  readers 
from  evening  papers. 

(9)  Today’s  readers  want  entertaining  and  useful  features 
from  their  newspapers  more  than  hard  news. 

(10)  Straight  news  has  much  more  appeal  to  the  better 
educated  than  to  those  down  the  social  ladder. 

(11)  People  who  don’t  read  the  paper  respond  to  very 
different  kinds  of  newspaper  content  than  readers  do. 

(12)  The  reading  interests  of  blacks  are  quite  different 
from  those  of  the  white  majority. 

(13)  What  people  consider  to  be  important  news  is  very 
different  from  what  they  consider  personally  interesting. 

(14)  People  respond  much  more  strongly  to  local  news 
stories  than  to  national  and  international  news. 

You  may  wonder  why  such  an  elaborate  and  expensive 
project  was  required  to  come  up  with  such  obvious  and 
banal  information.  The  fact  is  that  every  one  of  these 
propositions  is  shown  by  our  research  to  be  wrong.  Let’s 
turn  to  what  we  found  out. 


Does  tv  news  hurt  readership? 

Television  news  is  not  a  substitute  for  the  newspaper. 
Regular  readers  are  found  more  often  among  people  who 
watch  the  tv  news.  Young  people  watch  substantially  less 
television  news  than  older  people  do.  So  the  fact  that  fewer 
of  them  are  regular  newspaper  readers  really  reflects  their 
lower  level  of  interest  in  the  news  itself.  It’s  hard  to  blame 
that  on  tv. 

If  tv  has  hurt  us,  newscast  ratings  should  be  higher  in 
metropolitan  areas  where  afternoon  newspaper  circulation 
has  been  dropping.  Both  for  local  and  network  news  pro¬ 
grams,  ratings  are  actually  higher  in  markets  where  after¬ 
noon  papers  have  had  their  best  circulation  gains  since  1970 
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than  where  circulation  has  dropped  worst.  The  problems  of 
big-city  afternoon  papers  are  the  problems  of  our  cities,  not 
of  tv  competition. 

Most  people  expect  and  want  news  from  their  newspapers. 
PM  or  AM,  newspapers  have  met  the  competitive  entertain¬ 
ment  challenge  of  tv  with  some  striking  innovations  in  ap¬ 
pearance  and  content.  We  asked  the  public  how  they  would 
choose  between  a  paper  that  was  all  news  and  one  that  just 
gave  a  news  summary  and  consisted  mostly  of  entertaining 
features. 

Fifty-nine  percent  say  that  they  would  prefer  an  all-news 
paper.  The  differences  in  preference  are  comparatively  small 
among  different  educational  groups,  and  blacks  are  no  dif¬ 
ferent  than  whites,  but  women  are  somewhat  more  oriented 
to  features  than  men  are.  The  preference  for  a  feature  paper 
is  highest  among  young  people  who  are  the  heaviest 
magazine  readers  and  now  have  the  lowest  level  of  news¬ 
paper  readership. 


Tailor-made  newspaper 

Most  people  want  more  news  in  their  newspaper,  not  less. 
Any  publisher  or  editor  considering  editorial  changes  must 
ask  himself  whether  the  people  he  is  missing  are  really  very 
different  in  their  interests  and  requirements  than  the  readers 
he  already  has. 

We  played  the  game  of  asking  the  reader  to  imagine  a 
paper  tailor-made  to  his  own  interests — apart  from  the  news 
of  local,  national,  and  world  events.  Of  34  subjects,  which 
ones  would  he  give  a  lot  of  space,  some  space,  only  a  little 
space,  or  no  space  at  all? 

Let’s  start  with  those  subjects  to  which  a  majority  of 
readers  would  give  a  lot  of  space  or  at  least  some  space. 
They  turn  out  to  focus  on  straight  news  categories.  Three  of 
these  popular  subjects  are  heavily  consumer-oriented.  Best 
food  buys  is  number  one,  healthMutrition  and  medical  sci¬ 
ence  is  number  two.  Consumer  news  is  fourth,  after  human 
interest  and  “people”  stories.  Articles  on  the  environment 
follow;  then  editorials,  stories  on  politicians  and  public  offi¬ 
cials,  and  sports  news. 

Let’s  consider  the  subject  areas  that  strongly  interest  a 
few  people  but  to  which  most  people  want  access.  These 
balanced  or  non-controversial  subjects  are:  home  mainte¬ 
nance  and  repairs,  school  news,  religion,  letters  to  the 
editor,  hobbies  and  free  time  activity,  stories  on  sports  and 
show  business  people,  home  furnishings  and  decorating,  ad¬ 
vice  on  personal  finance,  tv  reviews  and  schedules, 
obituaries,  recipes,  and  hunting  and  fishing. 

In  a  third  category  come  those  on  which  a  substantial 
majority  believe  that  their  personal  newspaper  ought  to  have 
either  no  space  or  little  space.  These  include  fashion  (believe 
it  or  not,  both  women’s  and  men’s),  personal  advice  col¬ 
umns,  travel,  comics,  music  and  records,  book  reviews, 
animal  and  pet  stories,  movie  reviews,  beauty  tips,  psychic 
predictions,  astrology,  weddings  and  engagements,  and 
crossword  puzzles.  As  we  know,  the  minorities  who  dote  on 
each  of  these  subjects  may  follow  them  with  passionate 
concern,  and  newspapers  would  lose  much  of  their  attrac¬ 
tiveness  to  readers  if  they  cut  down  on  these  special  inter¬ 
ests. 

Naturally,  men  and  women  respond  differently  in  allocating 
space  for  their  personal  newspapers,  but  some  of  these  dif¬ 
ferences  are  predictable  and  some  are  not.  For  example,  men 
are  surprisingly  strong  for  consumer  information. 

In  general,  differences  of  educational  background  are 
more  pronounced  than  age  differences.  Except  for  politics 
and  book  reviews,  most  of  the  specialized  subjects  have 
more  interest  for  the  uneducated  than  for  the  better  edu- 
(Continued  on  page  Jd) 

EDITOR  &  PUBLISHER  for  October  29.  1977 


READERSHIP  STUDY  HIGHLIGHTS 


What  people  most  often  talk  about 

%  Reading  a  newspaper 

%  Reading  a  newspaper 

Personal  subjects 

54% 

regularly  of  those  who; 

regularly  of  those  who: 

Children,  grandchildren 

15% 

Watched  TV  news  70% 

Heard  radio  news  70% 

Other  family  matters 

17% 

Watched  TV,  not  news  60% 

Heard  radio,  no  news  65% 

Jobs,  careers 

19% 

Did  not  watch  TV  62% 

Did  not  hear  radio  62% 

Acquaintances,  interests 

18% 

Current  events 

47% 

Economic  situation 

20% 

Religion 

11% 

When  papers  are  read 

Other  news 

23% 

AM 

PM 

Politics 

20% 

Papers 

Papers 

Sports,  Education,  amusement. 

Morning 

55% 

12% 

arts 

40% 

Afternoon 

30% 

61% 

Sports 

19% 

After  Dinner 

15% 

27% 

Movies,  TV  reading 

13% 

School 

11% 

Miscellaneous  28%  _ 

-  Reading  a  newspaper,  Monday-Friday 


Exposure  to  the  news 


Newspapers 

Morning 

31% 

Afternoon* 

45% 

After 

Dinner 

21% 

TV  news 

14% 

44% 

28% 

Radio  news 

39% 

26% 

9% 

None 

37% 

25% 

54% 

*From  midday  meal  through  evening  meal 


Biggest  thing  in  the  news 

yesterday  or  today 

%  of  mentions 

State  and  local 

13% 

Domestic  U.S. 

18 

International 

5 

Crime 

22 

Accidents,  disasters 

11 

%  Who  are  newspaper  subscribers 


Non-whites 

Whites 

Looked  at  paper  at  home  as  a  child 

Had  paper  in  class 

61% 

68% 

Did  not  have  paper  in  class 

43% 

70% 

Did  not  have  paper  at  home  as  a  child 

Had  paper  in  class 

45% 

61% 

Did  not  have  paper  in  class 

27% 

55% 

Read  on  all  five  days 

52% 

Four  days 

14% 

Three  days 

5% 

Two  days 

5% 

One  day 

8% 

Not  at  all 

16% 

Reading  a  Sunday  paper  in  past  four  weeks 


All  four  Sundays 

61% 

Three 

5% 

Two 

7% 

One 

7% 

Not  at  all 

20% 

%  Who  prefer  an  all-news  paper 


Age 

18-24  47% 

25-29  52% 

30-64  63% 

Over  65  69% 


%  Who  had  newspaper  in  class 


18-24 

62% 

25-34 

45% 

35-54 

41% 

55  and  over 

28% 

Daily  exposure  to  the 

news 

Watching  TV  news 

Newspapers 

69% 

TV  news 

62% 

Network  newscasts  only 

12% 

Radio  news 

49% 

Network  and  local 

20% 

All  3  sources 

25% 

Local  newscasts  only 

30% 

Only  one  source 

28% 
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AP-owned  satellite 
system  proposed 


By  Jerry  Walker 

A  test  satellite  system  operated  by  the 
Associated  Press  for  its  radio  subscribers 
was  recommended  by  David  L.  Bowen, 
director  of  communications  for  AP,  as  a 
means  to  find  out  if  an  AP-owned  satel¬ 
lite  delivery  system  has  real  merit  for  the 
entire  AP  membership. 

He  disclosed  his  plan  (October  25)  as 
the  annual  meeting  of  the  AP  Managing 
Editors  started  this  week  in  New  Or¬ 
leans.  His  plan  has  been  presented  to  the 
AP  board  of  directors  which  has  agreed 
to  conduct  further  study  before  making 
any  final  decision  on  the  proposal,  E&P 
was  informed  by  Keith  Fuller,  president 
and  general  manager  of  AP. 

Bowen’s  plan  calls  for  the  scrapping 
of  the  present  concept  of  8,000 
individually-owned  rooftop  dishes,  a 
plan  presently  supported  by  a  tripartite 
industry  group  comprised  of  UPI, 
ANPA,  and  AP.  Instead,  Bowen  rec¬ 
ommends  a  system  using  one  dish  per 
city  to  serve  news  media  outlets  in  those 
cities.  Under  his  concept,  Bowen  said 
2,000  dishes  would  be  necessary. 

“1  think  the  satellite  concept  must  be 
changed  to  make  it  economically  via¬ 
ble,”  Bowen  told  the  APME.  “The  basic 
problems  with  the  current  satellite  proj¬ 
ect  is  it  depends  on  8,000  decisions  to 
buy  from  8,000  different  individuals  in 
8,000  circumstances  and  it  costs  a  total 
of  $40  million.” 

Bowen  figured  out  that  the  cost  of  the 
AP  state  distribution  networks  which 
carry  the  basic  service  to  4,666  locations 
will  amount  to  $5,108,172  annually  if  new 
higher  AT&T  land  line  rates  go  into 
effect. 

“Thus  the  average  landline  expense 
per  location  is  $21.05  weekly.  If  com¬ 
munications  expense  were  wiped  out 
completely  and  the  news  delivered  by 
mental  telepathy,  the  average  reduction 
would  be  $21.05  weekly,”  Bowen  calcu¬ 
lated. 

“When  the  industry  realizes  that  indi¬ 
vidual  satellite  saving  in  the  thousands  of 
cases  has  an  average  ceiling  of  $20  a 
week,  1  believe  enthusiasm  will  melt. 
The  cost  accountants  will  take  over.  1  do 
not  believe  that  the  bottom  line  is  good 
enough  to  convince  8,000  different  own¬ 
ers  to  sign  purchase  orders.” 

His  solution:  reduce  the  number  of 
earth  stations  to  one  dish  per  city  and  a 
combination  of  land  lines  and  satellite 
services. 

To  determine  if  this  is  a  workable  con¬ 
cept  that  would  return  appreciable  sav¬ 
ings,  Bowen  proposed  that  an  AP  system 
be  created  to  service  radio  subscribers 


with  the  AP  providing  all  the  earth  sta¬ 
tions  for  this  segment  of  the  member¬ 
ship. 

Bowen  said  AP  will  pay  the  telephone 
company  almost  $1  million  a  year  for 
the  audio  circuit  under  the  new  rates. 
“We  could  serve  this  market  from  a 
satellite  with  only  419  earth  stations,”  he 
said.  “Allowing  for  inflation  of  price  due 
to  the  smaller  quantity,  the  capital  cost 
for  419  is  less  that  $3  million.” 

In  addition,  he  noted  that  because  of 
the  relatively  high  cost  of  the  audio  cir¬ 
cuit  and  the  far  lower  number  of  sub¬ 
scriber  points,  the  average  AP  expense 
per  audio  subscriber  under  the  new  rates 
is  nearly  $2,000  per  year.  In  5  years,  he 
said  this  produces  $10,000  in  savings. 
“These  numbers  make  it  far  easier  to 
justify  a  $5,000  earth  station,”  he  con¬ 
cluded. 

Since  the  satellite  system  for  AP  radio 
market  was  under  way,  Bowen  said  the 
real  merit  of  this  approach  would  be¬ 
come  apparent.  “The  real  merit  is  in  the 
byproduct — an  AP-owned  satellite  deliv¬ 
ery  system  for  the  benefit  of  the  entire 
membership,”  he  declared. 

He  emphasized  that  he  was  not  talking 
about  a  different  kind  of  earth  station 
than  the  one  proposed  by  the  tripartite 
ANPA  group.  “We  are  talking  about  the 


same  earth  station  UPI,  AP  and  ANPA 
have  been  talking  about.  We  want  simply 
to  push  forward  and  actually  get  a  sec¬ 
tion  of  the  system  up  and  operating.  As 
soon  as  it  comes  into  being,  it  will  be 
available  to  benefit  the  entire  AP 
membership — newspaper  as  well  as 
broadcast.  The  system  can  grow  as  sav¬ 
ings  and  operation  dictate.  The  single 
AP-owned  dish  will  be  available  for  all 
the  services  contemplated  in  the  satellite 
project.  What  is  different  for  a  news¬ 
paper  under  this  approach  is  that  to  get 
satellite  services  a  newspaper  need  not 
duplicate  the  dish  that  AP  already  has 
installed  in  the  town;  AP  can  run  a  local 
loop  from  the  AP  dish  to  the  news¬ 
paper.” 

Fuller  said  Bowen's  plan  would  in  no 
way  interfere  with  AP’s  participation  in 
the  recently  announced  test  of  satellite 
news  delivery  to  six  Florida  newspapers. 

Publisher  awards 
extra  week’s  pay 

Kingsport  (Tcnn.)Times-News  fulltime 
and  part-time  news  personnel  each  re¬ 
ceived  one  week’s  extra  pay  from  pub¬ 
lisher  Scott  Trundle  in  celebration  of  the 
paper’s  reaching  and  averaging  for  a  year 
its  long-time  combined  daily  circulation 
goal  of  40,000. 

“In  fifteen  years,  Times-News  circula¬ 
tion  has  dynamically  grown  by  52%, ”  said 
Trundle  in  a  letter  to  employes.  “We 
expect  our  September  30  audit  to  verify 
average  paid  combined  daily  circulation  of 
40,090,”  he  said. 


Judge  orders  new  trial 
in  Long  Beach  libel  case 


The  judge  who  presided  at  the  trial  of  a 
libel  suit  that  resulted  in  a  $1.6  million 
judgment  against  the  Long  Beach  (Calif.) 
Independent  and  Press-Telegram  has  or¬ 
dered  a  new  trial. 

Long  Beach  Superior  Court  Judge  Er¬ 
nest  L.  Kelly  filed  a  13-page  ruling  for 
the  new  trial  with  the  Los  Angeles 
County  clerk’s  office. 

The  jury  voted  9  to  3  in  August  to 
award  Jon  Daugherty,  40,  of  Redondo 
Beach,  $600,730  in  special  damages, 
$200,000  in  general  damages  and 
$800,000  in  punitive  damages. 

Daugherty  had  alleged  that  a  story 
published  in  the  Long  Beach  newspapers 
Sept.  22,  1974,  wrongly  accused  him  of 
associating  with  gamblers,  crime  syndi¬ 
cates  and  organized  crime  figures. 

The  story  revealed  that  Long  Beach 
city  officials  had  refused  to  grant 
Daugherty  a  lease  to  establish  an 
amusement  arcade  aboard  the  Queen 
Mary. 

Judge  Kelly  wrote  he  was  granting  the 
new  trial  on  three  grounds:  The  evidence 
in  the  four-week  trial  did  not  justify  the 
verdict;  the  instructions  he  gave  “misled 


the  jury  to  an  improper  result”;  and 
some  of  his  rulings  during  the  trial  com¬ 
pounded  the  problem. 

The  judge  also  wrote  that  he  was 
“convinced  from  the  entire  record,  in¬ 
cluding  reasonable  inferences  therefrom, 
that  the  jury  clearly  should  have  reached 
a  different  verdict.”  Noting  that  the  tes¬ 
timony  on  damages  was  limited  to  that  of 
Daugherty  and  two  business  associates, 
the  judge  added:  “Evaluating  the  tes¬ 
timony  of  these  three  witnesses,  there 
was  not  one  iota  of  evidence  that  this 
court  found  credible  and  believable  that 
tied  in  the  article  with  any  effect  on  the 
operations  or  prospective  operations  of 
Le  Mans  Speedway  (Daugherty’s  firm).” 

Because  the  article  was  privileged  in 
that  it  dealt  with  subjects  of  public  inter¬ 
est,  Kelly  wrote,  the  plaintiff  should 
have  had  to  prove,  malice. 

The  judge  noted  that  he  had  erred  in 
instructing  the  jury  that  as  to  compen¬ 
satory  damages,  “the  defendant  (1,  P-T) 
has  the  burden  of  establishing  by  a 
preponderance  of  the  evidence  .  .  .  that 
the  publication  of  the  article  was  without 
malice.” 
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Simon  asked  to  resign 
as  chairman  of  The  Trib 


formerly  with  the  New  York  Herald 
Tribune,  Washington  Bureau  chief;  and 
Thomas  P.  Orr,  former  general  editor  of 
the  photo  department  at  Newsweek, 
senior  editor  art-photo. 

Each  of  the  Trib’s  six  senior  editors  is 


By  Jane  Levere 

Leonard  Saffir,  publisher  of  the  Trib, 
the  new  New  York  daily  now  scheduled 
to  begin  publication  January  9,  asked 
William  Simon,  the  paper’s  chairman  of 
the  board,  to  resign  this  week. 

Announcement  of  the  resignation 
came  at  an  open  house  at  the  Trib’s  new 
offices  in  Manhattan  October  24.  Saffir 
told  E&.P  he  asked  Simon  to  leave  “be¬ 
cause  he  had  tried  to  involve  himself  in 
the  hiring  of  reporters  and  editors.’’ 

Simon,  former  U.S.  Treasury  Secre¬ 
tary,  is  a  “political  individual,’’  Saffir 
said.  “When  a  political  man  gets  in¬ 
volved  in  the  editorial  process,  that’s  a 
conflict,  and  we  could  not  allow  it  to 
continue.’’ 

One  of  the  original  investors  in  the 
Trib,  Simon  will  continue  as  a  “minor 
stockholder,’’  Saffir  added. 

Later  in  the  week,  William  J.  Casey, 
former  chairman  of  the  Securities  and 
Exchange  Commission,  resigned  from 
The  Trib  board,  calling  Saffir’s  charges 
against  Simon  “complete  rubbish.’’ 

Saffir  denied  reports  that  the  paper’s 
start-up  date,  originally  set  for  an 
unspecified  date  this  fall,  had  been  de¬ 
layed  because  of  problems  in  signing  up 
advertisers. 

“We  didn’t  want  to  compromise  our 
editorial  product,’’  he  said.  “We’re  wait¬ 
ing  until  January  so  we  can  train  our 
reporters  to  use  our  terminal  system.” 
January  9  was  chosen  as  the  start-up 
date,  he  added,  because  it  is  the  first 
“working  Monday”  after  New  Year’s 
Day. 

Saffir  said  two  law  suits  involving  the 
Trib  were  still  pending,  but  that  lack  of 
their  resolution  would  not  stop  the 
January  9  start-up  date.  The  Trib  last 
month  charged  the  New  York  Times 
Co.,  l.H.T.  Corporation  and  the  Interna¬ 
tional  Herald  Tribune  S.A.  with  conspir¬ 
acy  to  prevent  publication.  And  the 
paper  has  itself  denied  trademark 
infringement  charges  by  l.H.T.  Corp. 

Warren  Wolfe,  vicepresident  and  as¬ 
sociate  publisher,  also  denied  reports  of 
Trib  advertising  problems.  Publication 
has  been  delayed,  he  said,  because  “Saf¬ 
fir  wants  the  product  to  be  as  right  as  it 
can  be.  There  are  no  business  considera¬ 
tions.” 

Wolfe  said  the  Trib’s  major  competitor 
for  retail  advertising  will  be  the  New 
York  Times,  Wolfe,  former  advertising 
vicepresident  at  the  Times,  said  the 
Trib  will  offer  advertisers  demographics 
comparable  to  the  “upscale”  demo¬ 
graphics  of  the  Times,  but  with  a  poten¬ 
tially  “younger  response.” 


responsible  for  hiring  his  or  her  own 
Norman  Williams,  vicepresident  and  staff.  Saffir  said  100  reporters  would  be 
ad  director,  said  the  Trib  will  be  particu-  hired.  Salaries  will  be  comparable  to 
larly  looking  to  pick  up  readership  the  Guild  scale  paid  by  the  three  other 
among  housewives.  The  Trib’s  magazine  major  New  York  City  dailies,  according 
format  will  be  a  strong  selling  point,  he  to  financial  editor  Smith, 

added,  because  “readers  like  newspa-  Although  the  initial  circulation  thrust 
pers  that  are  departmentalized  and  have  of  the  Trib  will  be  street  sales,  plans  call 
no  jumped  stories.”  for  home  delivery  to  begin  about  30  days 

Also  announced  at  the  open  house  after  the  first  issue  comes  out.  Home 
were  editorial  staff  appointments.  These  delivery  will  be  available  within  a  50 
included  managing  editors  G.  Guy  mile  radius  of  New  York  City,  according 
Giuffre,  formerly  with  Fairchild  Publica-  to  Walter  Roach,  circulation  manager, 
tions,  and  Fred  Sparks,  former  managing  The  paper  will  be  printed  at  Somerset 
editor  of  Parade  and  Pulitzer  Prize  win-  Publishing  Co.  Inc.  in  Somerset,  N.J. 
ner  in  1951;  George  Bates,  former  man-  Eighteen  VDT’s  are  hooked  up  between 
aging  editor  of  the  International  Herald  the  Trib  newsroom  and  Somerset  and 
Tribune,  senior  editor  in  charge  of  there  are  two  Rapidfax  machines  to  be 
foreign  news;  Richard  T.  Egan,  senior  used  as  a  backup  system.  The  paper’s 
editor.  National  Obserx’er,  Trib  senior  makeup,  as  well  as  the  printing,  will  be 
editor,  summary  and  syndicates;  Richard  done  in  Somerset. 

Piperno,  former  assistant  city  editor  of  Joe  Domenici,  assistant  plant  manager 
the  N.Y.  Journal  American,  senior  of  Somerset  Publishing,  said  he  does  not 
editor,  metropolitan;  Eugene  Smith,  anticipate  any  labor  problems  from  New 
former  financial  writer  at  the  New  York  York  unions  because  the  paper  is  being 
Times,  senior  editor,  financial  and  printed  outside  the  city.  He  said  his 
sports;  Lammy  Johnstone,  former  man-  composing  room  people  are  members  of 
aging  editor  of  Advertising  News  of  New  the  ITU  and  his  pressmen  are  members 
York,  senior  editor,  communications.  of  Local  51  in  New  York. 

Named  also  were  Sidney  Kline,  for-  The  heads  of  all  the  news  organiza- 
merly  with  ABC,  senior  editor,  features;  tions  in  New  York,  as  well  as  potential 
Alvin  Rosenfeld,  former  assistant  editor  advertisers  and  ad  agency  executives 
of  the  Washington  Post’s  “Outlook,”  were  invited  to  view  the  Trib’s  40,000 
senior  editor,  features;  Warren  Rogers,  square  foot  newsroom  and  offices. 

Maine  labor  board  dismisses 
complaint  against  weekly 

The  weekly  Ellsworth  (Maine)  Ameri-  processes,  and  printed  several  articles 
can  has  weathered  a  complaint  by  the  relating  to  the  Teamsters’  nationwide  or- 
Intemational  Brotherhood  of  Teamsters,  ganizing  efforts. 

Chauffeurs,  Warehousemen  and  Helpers  By  the  time  elections  rolled  around, 
of  America,  that  editorials  and  news  July  11,  The  American  had  published 
coverage  of  a  collective  bargaining  elec-  some  20  news  articles,  including  one 
tion  for  City  employees  was  an  unfair  controversial  piece  listing  the  names  and 
labor  practice.  addresses  of  the  employees  eligible  to 

On  Oct.  12  the  Maine  Labor  Relations  vote,  and  half  a  dozen  editorials  attack- 
Board  dismissed  a  prohibited  practice  ing  the  union  and  its  “crime-ridden  repu- 
complaint  filed  against  the  Ellsworth  tation.” 

American  and  the  City  of  Ellsworth.  The  The  Teamsters  lost  both  elections,  5-1 
complaint  blamed  the  newspaper  in  large  in  the  fire  department  and  5-4  in  the 
part  for  the  Union’s  defeat  in  collective  police  department.  The  Union  im- 
bargaining  elections  in  the  City’s  police  mediately  filed  an  election  objection  and 
and  fire  departments.  a  prohibited  practice  complaint  with  the 

The  Ellsworth  American,  published  by  Maine  Labor  Relations  Board,  blaming 
former  Washington  Post  editor  James  the  newspaper’s  editorials  and  news 
Russell  Wiggins,  editorialized  strongly  coverage  for  their  defeats, 
against  the  Teamsters  when  it  first  The  objection,  filed  under  a  different 
learned  in  early  May  that  the  nation’s  portion  of  state  labor  law,  was  to  be  dealt 

largest  union  was  attempting  to  organize  with  by  the  board  at  its  Oct.  28  meeting. 

Ellsworth  police  and  firemen.  In  addi-  The  gist  of  the  Teamsters  charges  was 
tion,  the  paper  kept  its  10,(X)0-plus  read-  that  The  American  “acted  as  an  agent  of 
ership  aware  of  week-to-week  happen-  the  City  of  Ellsworth”  in  its  editorial 
ings  in  the  collective  bargaining  elective  (Continued  on  page  29) 
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News  photo  winners  tour 
Southern  California 

By  Lenora  Williamson 


"THE  SOUND  OF  MUSIC"— 1st,  Feature 
Greg  Schneider,  San  Bernardino  Sun-Telegram 


All  of  the  top  prize  winning  news 
photos  and  the  53  runners-up  in  the  20th 
annual  Forest  Lawn  Press  Photog¬ 
raphers  competition  are  beginning  an 
exhibition  tour  throughout  Southern 
California  after  a  special  show  at  the  Los 
Angeles  County  Fair.  Last  year’s  win¬ 
ners  attracted  more  than  one  million  vis¬ 
itors  on  tour — evidence  of  the  public 
relations/re-cycling  value  in  news  pic¬ 
tures  beyond  the  printed  page. 

This  year’s  event,  conducted  in  coop¬ 
eration  with  the  California  Press  Photog¬ 
raphers  Association,  Region  10  of  the 
National  Press  Photographers  Associa¬ 
tion,  and  the  Los  Angeles  Press  Photog¬ 
raphers  Association,  attracted  more  than 
400  entries  from  throughout  the  state. 

Sweepstake  honors  went  to  a  feature 
entry,  “A  Baby  Is  Born,”  by  Rich 
Turner  of  the  Stockton  Record. 

Greg  Schneider  of  the  San  Bernardino 
San-Telegram  cornered  three  of  the 
place  awards.  Schneider  won  first  in  the 
Mature  category  with  “The  Sound  of 
Music”  and  third  with  “Bored,”  and 
also  captured  a  fourth  in  sports. 

Andy  Hayt  of  the  Los  Angeles  Times 
won  first  in  sports  with  “Fan  Participa¬ 
tion,’’  and  Paul  Sakuma,  Palo  Alto  free¬ 
lancer,  first  in  spot  news  for  “Manhunt 
Ends”  which  ran  in  the  Redwood  City 
Tribune. 

(Continued  on  page  22) 


"A  BABY  IS  BORN" — Sweepstakes  Award,  Best  of  Show 
Rich  Turner,  Stockton  Record. 
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"FAN  PARTICIPATION - 1st,  S 

Andy  Hayt,  Los  Angeles  Times 


"HAPPIER  DAYS" 
Dick  Schmidt, 
Sacramento  Bee 
4th,  Spot  News 


Left  and  below- 
Greg  Schneider's  other 
place  winners,  fourth 
in  sports  and  third  in 
feature  category. 


Controllers  hear  report 
on  electronic  newspaper 


An  up-to-the-minute  report  proving 
that  the  day  of  the  electronic  newspaper 
has  arrived,  at  least  in  England,  was 
given  the  INCFO  convention  last  week 
by  Associate  Professor  Kenneth  Ed¬ 
wards  of  the  University  of  Alabama 
School  of  Communications. 

The  university’s  Research  Grants 
Committee  sent  Edwards  to  England  as 
an  extension  of  his  research  on  the 
“Newspaper  of  the  Eighties.” 

One  English  factory  alone  now  manu¬ 
factures  3000  teletext  sets  a  month,  Ed¬ 
wards  said,  which  is  more  than  the  total 
number  existing  in  all  England  last  May. 
And,  in  the  last  few  months,  six  large 
British  companies  have  joined  the 
market. 

Teletext  is  the  generic  name  for 
CEEFAX,  ORACLE  and  VIEWDATA 
— three  British  systems  of  electronic  in¬ 
formation  delivery — all  of  which  pro¬ 
duce  electronic  “print”  that  is  reada¬ 
ble  on  a  glass  screen. 

“The  CEEFAX  writer  pushes  a  button 
and  his  words,  by-passing  both  printing 
and  delivery,  are  instantly  readable  on 
every  teletext  set  in  Great  Britain,”  Ed¬ 
wards  said.  “An  independent  consulting 
firm  forecasts  four  million  sets  in  use  in 
England  by  the  end  of  1982  and  7.5  mil¬ 
lion  by  1985.” 

As  a  straw  in  the  wind,  Edwards  said 
that  the  Portman  Hotel  in  London,  which 
has  many  permanent  residents,  has  al¬ 
ready  arranged  for  100  teletext  sets  for 
its  100  tenants. 

“Teletext  has  provided  a  potential  for 


replacing  much  of  our  newsprint,”  Ed¬ 
wards  said,  “and  maybe,  in  time,  all  our 
delivery  people  as  well.  If  we  think  of 
newspapers  as  being  the  printed  object 
that  is  delivered  to  our  homes,  we  may 
be  talking  about  replacing  newspapers 
with  an  electronic  signal.  But  if  we  think 
of  newspapers,  instead — as  organiza¬ 
tions  which  disseminate  news  and  infor¬ 
mation  by  the  most  efficient  methods 
available — then  we  are  thinking  in  terms 
of  applying  a  new  technology  to  an  exist¬ 
ing  institution.” 

The  professor  went  on  to  say  that 
“somebody  is  going  to  use  that  capabil¬ 
ity  to  captivate  the  public  interest  and 
capture  its  support.  The  newspaper  in¬ 
dustry  has  the  writers,  reporters  and 
editors  who  understand  rapid  informa¬ 
tion  processing.  It  also  has  people  in  ad¬ 
vertising  and  marketing  who  know  how 
to  make  printed  information  sell  for  ad¬ 
vertisers.  Add  these  to  the  industry’s  re¬ 
cent  experience  in  adapting  itself  to  radi¬ 
cally  different  technology.  After  switch¬ 
ing  from  hot  type  to  cold  type,  it  learned 
to  use  scanners  and  VDTs. 

Predicts  growth 
in  cable  tv 

By  Christmas  Day  in  1981,  30%  of  all 
U.S.  homes  will  be  hooked  up  to  cable 
television,  according  to  Edward  Ney, 
chairman  of  Young  &  Rubicam,  Inc. 

Ney  said  it  is  likely  that  pay  television 
will  have  between  3  and  4  million  sub¬ 
scribers  by  then. 


“Any  newspaper  owning  a  TV  station 
or  cable  system  could  enter  the  teletext 
business,  provided  the  Federal  Com¬ 
munications  Commission  approved.  And 
publisher  of  a  newspaper  could  enter  the 
business  with  an  investment  of  a  few 
hundred  thousand  and  approval  by  the 
FCC.  That  agency’s  attitude  and  how 
long  it  takes  for  manufacturers  to  agree 
on  equipment  specifications  for  broad¬ 
cast  and  decoding,  are  the  two  questions 
that  will  determine  how  fast  teletext  de¬ 
velops  in  the  United  States.” 

Edwards  also  pointed  out  that  the  abil¬ 
ity  of  a  teletext  viewer  to  switch  off 
commercials  to  get  news  or  sports  results 
is  something  that  worries  some  television 
leaders  in  this  country.  “We  need  tele¬ 
text  in  television  like  we  need  holes  in 
the  head,”  one  was  quoted  as  saying. 
But,  Edwards  said,  his  group  still  feels  it 
has  no  other  choice  than  to  participate  in 
teletext  development. 

Edwards  also  said  that  he  heard  in 
September  that  teletext  is  moving  very 
fast  in  Australia  and  that  “pretty  deep 
studies  or  trials  are  reported  from  Swe¬ 
den,  Denmark  and  Holland.”  Switzer¬ 
land  also  is  deep  into  CEEFAX  studies. 

Edwards  closed  his  speech  with  an  ap¬ 
peal  to  the  newspaper  industry: 

“The  astonishing  information  capabil¬ 
ity  of  teletext  is  not  going  away,”  he 
said.  “It  is  already  here.  Somebody  is 
going  to  use  that  capability. .  .  .  And  the 
best  bet  for  that  is  the  American  news¬ 
paper  industry — still  the  world’s  best  at 
gathering  and  presenting  news,  informa¬ 
tion  and  advertising.” 

Professor  Edwards  spoke  at  a  general 
INCFO  session  presided  over  by  John  D. 
Horton,  treasurer  of  the  Atlanta  Journal 
and  Constitution  and  an  INCFO  direc¬ 
tor. 


Newspaper  controllers  discuss 
delinquent  expense  accounts 


Newspapermen  can  be  forced  to  turn 
in  expense  accounts  in  a  reasonable 
length  of  time  after  returning  from  a  con¬ 
vention,  the  Washington  convention  of 
newspaper  controllers  (INCFO)  learned 
last  week. 

In  recalling  one  instance  where  a  re¬ 
porter’s  expense  account  wasn’t  turned 
in  for  more  than  a  year.  Controller  Ran¬ 
dall  Shaw  Knox,  of  the  Fort  Atkinson, 
(Wis.)  Jefferson  County  Union,  told  his 
colleagues  of  various  means  used  by 
INCFO  members  to  pry  loose  delinquent 
expense  accounts.  These  included: 

1.  Withholding  an  employe’s  pay  until 
his  expense  account  is  turned  in. 

2.  Not  reimbursing  an  employe  for 
expenses  if  the  expense  account  is  more 
than  10  days  late. 

3.  Future  advances  not  granted  if  ex¬ 
pense  account  is  not  turned  in  within  a 
reasonable  length  of  time. 
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4.  Deducting  the  amount  of  an  ad¬ 
vance  from  an  employe’s  pay  check. 

Knox  said  that  editorial  employes 
(and  often  publishers)  have  been  found 
to  be  the  most  delinquent  in  reporting 
expenses. 

in  his  “buzz  session”  discussion  of 
expense  accounts,  Knox  reported  he  had 
learned  that  few  newspapers  impose  a 
per  diem  limit  on  money  to  be  spent  at  a 
convention.  He  cited  one  newspaper  that 
has  ruled  that  not  more  than  $25  may  be 
spent  for  a  dinner  and  another  news¬ 
paper  that  allows  only  $20  a  day  for 
meals. 

Receipts  for  expenses  over  $10  are 
often  required,  Knox  said,  but,  for  enter¬ 
tainment,  the  amount  was  often  less. 

Advances  given  by  newspapers  were 
found  to  run  from  $20  to  $500.  In  many 
cases,  both  the  amount  of  an  advance 
and  what  is  proposed  in  the  way  of  ex¬ 


penses  must  have  prior  management  ap¬ 
proval. 

Knox  also  found  that,  in  some  cases, 
before  a  newspaper  will  pay  expenses  for 
a  spouse,  the  activities  of  the  spouse  in 
connection  with  the  convention  must  be 
documented.  Some  newspapers,  Knox 
said,  even  require  written  reports  of  an 
employe’s  convention  activity  when  he 
returns  home. 

On  the  question  of  meeting  travel  ex¬ 
penses,  Knox  said  that  newspapers  that 
allow  first  class  travel  at  all  usually  limit 
such  travel  to  top  management  execu¬ 
tives. 

GNAS  assigned 

Gannett  Newspaper  Advertising  Sales 
has  assumed  the  sales  responsibility  for 
national,  retail  and  co-op  advertising  for 
the  Nevada  State  Journal  &  Reno  Eve¬ 
ning;  Gazette,  St.  Cloud  (Minn.)  Times, 
Little  Falls  (Minn.)  Transcript,  Chil- 
licliotlie  (Ohio)  Gazette  and  Visalia 
(California)  Times-Delta.  On  November 
1,  the  Poughkeepsie  (N.Y .)  Journal  will 
be  handled  by  GNAS. 
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716,425,000 
Mew  England 
t  ood  Sales 


MIRSELF  IN 
WSPAPERS 


New  England  newspaper  markets  are  your  best  food  sales  targets 

During  1977,  New  Englanders  are  buying  food  in  supermarkets  and  grocery  stores 
at  the  rate  of  $2,289  for  each  of  the  region’s  nearly  four  and  a  quarter  million 
households.  That’s  $164  above  the  projected  household  average  for  the  nation, 
and  far  above  that  of  most  other  regions.  If  New  Englanders  economize,  it’s  not  on 
food!  Besides  that,  in  New  England,  daily  newspaper  home  coverage,  too, 
exceeds  the  national  average.  Your  advertising  dollars  stretch  farther,  reach  more 
people  spending  more  money,  when  you  use  them  to  buy  space  in  New  England 

daily  newspapers. 


•1977  E&P  Market  Guide  Est. 


Advertising  gets  results  in  these  leading  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  lE&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Olympic  Committee  readies 
1980  press  facilities 


By  Carla  Marie  Rupp 

A  mid-October  snowstorm  that  struck 
Lake  Placid  only  caused  a  one-day  halt 
to  the  continuous  concrete  pour  on  the 
ski  jump  under  construction  at  Intervales 
Hill  for  the  Lake  Placid  1980  Olympic 
Winter  Games. 

The  pour  on  the  jump  towers  was  con¬ 
tinuing  until  this  week.  The  speed  skat¬ 
ing  oval  was  completed  last  week.  Earth¬ 
work  is  continuing  on  the  luge  run  at 
Mt.  Van  Hoevenberg. 

News  like  this  goes  to  newspapers 
every  week  from  the  Lake  Placid  Olym¬ 
pic  Organizing  Committee’s  (LPOOC) 
press  office  in  this  mountain  community 
of  2,800  in  Upstate  New  York. 

Former  newspapermen  and  an  experi¬ 
enced  photojournalist  told  Editor  & 
Publisher  during  a  visit  to  the  press  of¬ 
fice  and  construction  sites  recently  that 
they  are  seeing  to  the  best  interests  of 
those  who  will  be  covering  the  first 
Winter  Games  to  be  held  in  the  Northern 
Hemisphere  since  1%0  when  the  event 
was  in  Squaw  Valley,  Calif. 

“Olympics  in  Perspective”  is  the 
theme  of  the  February  1980  event.  In 
1932 — the  last  time  Lake  Placid  hosted 
the  Olympics — Godfrey  Dewey  (son  of 
the  Dewey  that  invented  the  Dewey  De¬ 
cimal  System)  went  to  Europe  and  ar¬ 
ranged  for  the  Olympics  to  be  held  in  his 
hometown  of  Lake  Placid. 

“I  literally  had  to  beg  reporters  and 
photographers  to  cover  the  Olympics 
then,”  recalls  Dewey,  now  in  his  W’s. 
While  Dewey  was  only  able  to  lure  about 
20  press  people  to  Lake  Placid  for  the 
1932  Olympics,  some  1,750  print  repor¬ 
ters  and  photographers  and  1,450  radio 
and  tv  personnel  are  expected  in  1980. 
Ironically  while  Dewey  was  reminiscing 
about  the  sparse  press  turnout  in  1932, 
ABC-tv  and  EBU  and  all  the  major 
European  broadcast  units  were  discus¬ 
sing  television  rights  stretching  into  mil¬ 
lions  of  dollars. 

“Sometimes  I  really  look  forward  to 
the  Olympics,  and  sometimes  it  scares 
the  hell  out  of  me  just  to  prepare  for  the 
press,”  admits  Ed  Stransenback,  press 
service  director  of  the  1980  Winter 
Games. 

A  sports  editor  of  the  Plattsburgh 
(N.Y.)  Press-Republican,  an  Ottaway 
newspaper,  from  1970-1975,  Stransen¬ 
back  became  the  first  paid  employe  of 
the  Lake  Placid  Olympic  Organizing 
Committee  in  October  1976.  When  he 
left  the  Press-Republican,  he  worked  for 
the  State  of  New  York  as  a  consultant  on 
Olympic  matters  and  was  brought  to 
Lake  Placid  to  help  out  in  public  affairs. 
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Edward  Stransenback 

Ronald  M.  MacKenzie  is  LPOOC 
president  and  Rev.  J.  Bernard  Fell 
executive  director. 

So  much  information  is  being  distrib¬ 
uted  to  news  agencies  on  the  latest  ac¬ 
tivities  related  to  the  1980  Games  be¬ 
cause  Stransenback  says,  “We  want  to 
show  we  have  nothing  to  fear  or  hide 
from  the  public.”  A  graduate  of  South¬ 
ern  Illinois  University,  Stransenback  has 
also  worked  as  a  reporter  at  the  Moline 
(111.)  Daily  Dispatch  and  the 
Bloomington  (Ill.)  Pantograph. 

Ed  Lewi,  press  and  information  direc¬ 
tor,  started  the  weekly  “Olympic 
Notes”  the  first  week  of  June  to  inform 
the  media  of  even  the  slightest  news 
item.  Editor  Barney  Fowler  and  Lewi, 
who  has  worked  for  Gannett  and  Hearst 
newspapers,  put  out  the  Lake  Placid 
Olympian,  a  newspaper  published 
bimonthly  by  the  LPOOC  under  the  di¬ 
rection  of  the  Public  Affairs  Committee, 
directed  by  Luke  Patnode.  Dr.  Robert 
Madden  is  chairman  of  the  public  affairs 
department.  The  Olympian  debuted  last 
February. 

The  photographers’  interests  are  in  the 
hands  of  Jack  LaDuke,  audio-visual 
chief,  who  says.  “We’re  thinking  of  the 
angles,  where  we  can  place  press  and 
photographers  for  good  shooting  posi¬ 
tions  and  accessibility  of  photographers 
so  couriers  can  pick  up  exposed  film  and 
rush  it  back  to  the  labs  in  the  high 
school.” 

The  Lake  Placid  High  School  will  be 
entirely  taken  over  by  reporters  and 
photographers  of  the  world  press  during 


the  Olympics.  For  photographers, 
Kodak  plans  to  install  processing 
laboratories  in  the  high  school.  The  high 
school,  the  Speed  Skating  Oval,  the 
Field  House  and  the  Olympic  Arena — 
where  Sonja  Henie  of  Norway  won  her 
title  as  world  figure  skating  champion  in 
1932 — will  all  be  linked  when  construc¬ 
tion  is  completed. 

“From  the  photographic  end  we  have 
a  lot  of  situations  to  look  into — cold 
weather,  for  example,  and  we’re  making 
arrangements  for  the  logistics  of  shooting 
positions  at  the  venue  sites,”  explains 
LaDuke,  who  has  covered  three 
Olympics — Montreal,  Innsbruck  and 
Munich — for  Independent  Television 
and  a  string  of  newspapers. 

“As  the  construction  is  laid  out.  I’m 
building  the  shooting  in  my  mind,”  he 
said.  “I’m  thinking  of  where  the  rafters 
and  beams  are.  We  want  the  photo¬ 
graphers  where  they  can  get  good  start 
and  finish  photographs.” 

LaDuke  and  Stransenback  estimated 
they’ll  be  able  to  accommodate  200 
photographers  from  all  over  the  world, 
plus  150  wire  service  photographers  from 
27  agencies,  such  as  Tass,  AP,  UPI, 
EPU  and  the  Nordic  Photo  Team. 

The  first  United  Press  International 
picture  from  the  Olympic  office  in  Lake 
Placid — where  UPI  installed  a  wire- 
photo  machine — was  transmitted  in  Au¬ 
gust  when  New  York’s  Gov.  llugh  Carey 
took  a  press  tour  of  the  Olympic  sites. 
The  Associated  Press  has  also  indicated 
a  strong  interest  in  installing  a  machine. 
A  number  of  pre-Olympic  events  are  to 
be  held  in  Lake  Placid — the  World  Cup 
events,  the  World  Bobsled  Champion¬ 
ships  and  the  World  Sprint  and  the  Speed 
Skating  events. 

LaDuke  started  his  photographic 
career  as  a  Boy  Scout,  and  he  worked  at 
the  Essex  County  Republican,  a  weekly 
in  Keeseville,  N.Y.  He  then  worked  for 
the  Plattsburgh  Press-Republican. 
LaDuke  took  pictures  out  of  Madrid  for 
UPI,  and  he  was  head  of  the  photograph¬ 
ic  division  of  the  State  Department  in 
Central  America  for  National  Educa¬ 
tional  Television. 

Both  LaDuke  and  Stransenback  have 
studied  press  situations  in  Montreal,  In¬ 
nsbruck  and  Munich  and  compared  con¬ 
ditions  with  how  they  plan  to  handle 
them  in  Lake  Placid. 

“This  winter,  we’ll  be  able  to  try  out  a 
lot  of  our  facilities,”  LaDuke  said.  Foi 
the  past  four  years  LaDuke  has  covered 
events  in  Lake  Placid  for  both  wire  ser¬ 
vices,  AP  and  UPI,  and  says  he  has  be¬ 
come  known  as  a  kind  of  “cold  weather” 
photographer-specialist,  much  to  his 
dismay,  because  he  does  “like  warm 
weather.” 

LaDuke  says  he  is  also  “trying  to  fig¬ 
ure  out  where  to  house  photographers  so 
they  will  be  placed  as  close  as  possible  to 
Whiteface  Mountain  and  other  venue 
sites.” 

(Continued  on  page  27) 
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IF  IT  HAS  ANYTHING  TO  DO  VyiTH  PRINTING  PRODUCTION,  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 
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FROM  REPORTER  TO  TRUCK 

The  Rockwell-Goss  range 


Rockwell-Goss  pre-press  equip¬ 
ment  includes  the  Metro-set 
phototypesetter  (upper  left),  plus 
Edit-text  and  Micro-Edit  —  new, 
low-cost  VDT  systems  for  enter¬ 
ing  and  editing  newspaper  text 
(Edit-text  system,  upper  right). 
Presses  range  from  the  small 
Community  (center  left)  to  the 
large  Metroliner  (center  right) 
and  include  medium-sized  presses 
such  as  the  Urbanite  and  Cosmo. 
The  stacker  at  the  bottom  is  part 
of  the  Rockwell-Cjoss  Sta-Hi  line 
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CHICAGO  —  Rockwell-Goss, 
known  as  one  of  the  world’s  foremost 
manufacturers  of  newspaper  presses, 
is  by  no  means  just  that,  according 
to  Ron  White,  president  of  Rockwell 
International’s  Graphic  Systems 
Division.  "Rockwell-Goss  pre-press 
equipment  and  Sta-Hi  mailroom  sys¬ 
tems  are  integral  parts  of  our  family,” 
he  said,  "and  our  people  are  busy 
meeting  the  demands  of  their  com¬ 
plex  role  as  representatives  of  a  one- 
source  supplier  of  newspaper  produc¬ 
tion  systems. 

"By  offering  our  customers  a  com¬ 
plete  line  of  pre-press  equipment,  as 
well  as  Sta-Hi  mailroom  products 
and  systems,”  continued  White,  "our 
Rockwell-CSoss  presses  are  bracketed 
with  the  same  kind  of  quality  that’s 
made  them  so  highly  accepted  in  the 
newspaper  industry.  At  Rockwell- 
Goss,  our  equipment,  our  services 
and  our  total  commitment  are  de¬ 
voted  to  printing  production  —  and 
nothing  but  printing  production, 
both  newspaper  and  commercial. 
That’s  why  we  are  continually  be¬ 
coming  more  responsive  to  our 
customers.  And  why  we  offer 
capabilities  that  encompass  just 
about  every  operation  between  re¬ 
porter  and  reader.” 

A  sampling  of  the  Rockwell-(jrOSS 
line  is  shown  in  the  box  at  left. 


For  more  information,  contact 
Graphic  Systems  Division,  Rockwell 
International,  3100  S.  Central  Ave., 
Chicago,  IL  60650. 312/656-8600. 


Rockwell  International 


...where  sderxe  gets  down  to  business 


STUDY  HIGHLIGHTS 


(Continued  from  page  9) 


Newspaper  Content 

%  of  newspaper 

articles* 

State  and  local 

12% 

Domestic  U.S. 

4 

International 

6 

Crime 

7 

Accidents  and  disasters 

2 

Educational 

3 

Social  problems 

2 

Other  general  interest  news 

17 

Features 

14 

Sports 

14 

Business 

7 

Food,  home,  fashion,  society 

3 

Columns 

4 

Other 

5 

75  lines  and  over  on  sampled  paper 

Evening  newspaper  circulation,  1970-76 


Combined  Ratings 
for  Evening  TV  News 


Network 

Local 

Ten  best  circulation  gains 
Ten  worst  circulation 

43 

39 

losses 

39 

37 

%  Of  those  25-34  who  read  a  newspaper  regularly 


Not  married 

63% 

Married  without  children 

78% 

Married  with  children 

59% 

%  Reading  at  least  one  news  magazine 


18-24 

25  + 

College  educated 

39% 

37% 

All  others 

18% 

10% 

Why  the  newsprint  firms 
financed  the  study 

Charles  R.  Tittemore,  chairman  of  the  Newsprint  Informa¬ 
tion  Committee,  gave  the  reason  why  his  organization  of 
newsprint  companies  chose  to  finance  the  newspaper  read¬ 
ership  study. 

“Tlie  Canadian  newsprint  mills  that  constitute  our  Com¬ 
mittee  have  been  sponsoring  advertising  research  for  their 
newspaper  customers  for  17  years,”  said  Tittemore.  “Eight 
such  projects  that  we  financed  have  helped  maintain  news¬ 
papers’  preeminence  among  the  media.  They  have  also  re¬ 
sulted  in  millions  of  dollars  worth  of  advertising  revenue  for 
all  newspapers,  the  Newspaper  Advertising  Bureau  tells  us. 

“When  the  Newspaper  Readership  Council  asked  that  we 
back  a  ninth  project  on  readership  research,  we  were  glad  to 
accept.  Being  so  close  to  the  newspaper  business,  we  know 
there  is  a  tremendous  growth  potential  for  newspapers  in 
expanded  readership.  We  want  to  be  part  of  that  growth. 

“What  helps  newspapers  helps  us.” 


I 


ne  of  Their  Business 


“The  organization  of  our  press  has  truly 
been  a  success.  Our  law  concerning  the  press 
is  such  that  divergencies  of  opinion  between  members 
of  the  government  are  no  longer  an  occasion 
for  public  exhibitions,  which  are  not  the  newspapers’ 
business.  We’ve  eliminated  that  conception  of  political  freedom 
which  holds  that  everybody  has  the  right 
to  say  whatever  comes  into  his  head.” 

—Adolf  Hitler 


morning  advocate  state 
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SUNDAY  ADVOCATE 
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Health  care  abuses.  Profit  abuses.  Bureaucratic  fum- 
blings.  These  and  other  attacks  leveled  at  nursing 
homes  have  always  appeared  as  front  page  news. 

When  these  stories  appear,  we  are  just  as  outraged 
at  the  shame  and  the  scandal.  We  abhor  the  tales  of  un¬ 
safe  facilities,  inadequate  diets,  patient  neglect. 

Perhaps,  unwittingly,  we  have  built  a  serious  com¬ 
munications  gap.  A  gap  between  what  most  critics 
believe  to  be  the  facts  and  what  actually  are  the  facts 
related  to  the  nursing  homes  in  our  nation  today. 

Nursing  home  care  is  a  relatively  recent  develop¬ 
ment  in  this  country.  From  the  early  community-spon¬ 
sored  shelters  that  served  as  poor  houses,  the  nursing 
home  was  bom.  Usually  a  small  family-mn  home  that 
planted  the  seeds  for  today’s  modem  facility. 

But  as  human  life  spans  continued  to  increase,  so 
did  the  problems  of  aging  and  the  care  for  the  aged  and 
the  chronically  ill.  So  that  by  the  early  1950’s,  the  need 
to  improve  conditions  and  facilities  was  critical.  A 
major  growth  took  place,  not  only  aided  by  public 
awareness,  but  by  the  private  investment  of  billions  of 
dollars  for  land,  constmction  and  qualified  personnel. 

Suddenly,  the  number  of  long-term  facilities  tripled 
from  6,500  to  25,000. 

Suddenly,  from  172,000  available  beds  in  1953, 
the  number  of  beds  became  1.2  million  by  1973. 

Today,  there  are  20,000,000  Americans  aged  65 
and  over.  But,  as  many  as  600,000  need  nursing  care 
and  can’t  get  it.  Because  for  all  the  growth,  for  all  the 
improvements,  the  number  of  Americans  needing  pro¬ 
fessional  health  care  has  skyrocketed. 

Where  can  these  people  go?  As  fast  as  new, 
modem,  professionally  st^ed  facilities  are  built,  just  as 
quickly  the  waiting  lists  multiply.  Many  remain  resi¬ 
dents  of  boarding  houses,  independent  homes,  some 
inadequate,  too  many  unsafe. 

The  incidents  that  have  stigmatized  the  entire 
health  care  industry  are  mainly  focused  on  those  homes. 

But  these  stories  mask  the  progress  of  the  vast 
majority  of  AHCA  members  who  provide  a  wholesome, 
enriching  environment  for  their  residents.  We  are 
constantly  improving  both  the  social  and  physical 
environment:  we  are  working  to  build  individual  dignity 
to  its  highest  level;  we  are  recmiting  more  qualified 
full-time  specialists,  searching  for  methods  to  train  and 
re  train  doctors  and  nurses  in  geriatric  care.  The  nursing 
home  profession  has  outgrown  the  county  poor  farm. 
Certainly  the  story  of  progress  in  health  care  is  just  as 
valid  as  the  story  of  abuse.  Let’s  report  them  both. 


Theodore  Carckh,  Jr..  President 


Don  L  Brewer,  First  Vice  President 


Arthur  G.  Stein,  Treasurer 


Fred  Beene,  Secretary 


alibB  American 
Health  Care  Association 

1200 15th  Street  N.W.  Washington  D.C.  20005 


Wiley  M.  Crittenden,  Jr., 
Immediate  Past  President 


ORGANIZED  CRIME  IS  NOW 
THE  BIGGEST  CAR  THIEF 
AND  THEY’RE  NOT  GOING 
FOR  JOYRIDES. 

Organized  crime  has  found  a  new  bonanza. 

The  stolen  cars  they  don’t  send  abroad  for  profits  in  the  black  mar-  ; 
ket  or  peddle  in  “steal-to-order”  circles  are  broken  down  and  sold  here  for 

parts.  (And  we  all  know  what 
parts  go  for.)  Others  are  used  as 
transportation  in  robberies  or 
in  the  drug  traffic. 

The  magnitude  is 
frightening,  too. 

Last  year,  alone, 

1,000,000  cars  were  driven 
away  by  people  who  didn’t 
own  them.  (About  1/10  as 
many  as  were  bought.)  Oddly, 

15%  of  the  cars  stolen  had  their 
keys  in  a  very  convenient  place: 
the  ignition. 

The  future  may  be  a 
little  less  bleak,  though.  Thanks 
to  the  cooperation  of  govern¬ 
ment  agencies  under  a  Federal 
Interagency  Committee  and  to 
the  National  Automobile  Theft 
Bureau  and  local  committees 
backed  by  the  insurance  industry.  They’ve  been  ^ving  help  to  the  public  on 
ways  to  protect  their  cars.  And  trying  to  get  the  public  to  cooperate  in  the 
apprehension  of  car  thieves.  The  Travelers  Office  of  Consumer  Information 
would  be  glad  to  put  you  in  touch  with  the  National  Automobile  Theft 
Bureau  to  help  set  up  a  committee  in  your  area.  Just  write  our  Office  of 
Consumer  Infonnation,  One  Tower  Square,  Hartford,  Conn.  06115.  Or  dial, 
toll-free,  800-243-019L  In  Connecticut,  call  collect,  277-6565. 

Maybe  we  can  get  some  of  those  car 
thieves  behind  bars  instead  of  behind  the  wheels 
of  our  cars. 


THE  TRAVELERS 

Raising  our  voice,  not  just  our  rates. 


The  Travelers  Insurance  Company,  The  Travelers  indemnity  Company,  and  Affiliated  Companies,  Hartford,  Conn.  06115 


By  Dan  Lionel 


Ifthe 

issues  we’re 
r^sii^ 
in  pur 
national 
advertising 
campaign 

raise  some 
questions 
you’d  like 
answered, 
we’ll  be 
glad 
to  help. 


Jiist  write: 

The  Travelers 
Media  Relations 
One  Tower  Square 
Hartford,  Connecticut  06115 
or  call  Toni  Jones 
(203)  277-6947 
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THE  TRAVELERS 

Raising  our  voice,  not  just  our  rates. 


Ad  scene _ 

Loss-rate  proposal  draws  fire 


Carl  B.  Shaver,  vicepresident/market¬ 
ing,  San  Francisco  Printing  Company, 
doesn’t  cotton  to  selling  newspaper  ad¬ 
vertising  at  a  loss. 

Noting,  in  a  talk  Dick  MacDonald  gave 
before  the  WCAA  meeting  in  San  Fran¬ 
cisco  (E&P  Oct.  8),  that  MacDonald,  of 
the  Classified  Service  bearing  his  name 
had  said,  “We  need  new  thinking — 
throw  out  the  old  texts  including  one  of 
the  most  sacred  ones — in  this  category 
(private  party  want  ads),  if  necessary.” 
Shaver  ripped  off  a  letter  to  this  depart¬ 
ment  with  copies  to  all  concerned. 

“I  must  express  my  chagrin,”  he 
wrote,  “at  the  point  chosen  for  emphasis 
from  Dick  MacDonald’s  recent  speech  in 
San  Francisco  to  the  WCAA  Confer¬ 
ence.  His  points  are  well  taken  and,  as  is 
MacDonald’s  standard,  his  sales  ideas 
are  excellent.  However,  to  imply,  espe¬ 
cially  at  an  industry  sponsored  meeting, 
that  we  should  sell  any  form  of  advertis¬ 
ing  at  a  loss,  not  only  is  against  better 
judgment,  but  is  also  tantamount  to  pred¬ 
atory  practices.  I’m  sure  you  need  not 
be  reminded  that  more  than  one  daily 
newspaper  is  either  in  court  or  facing 
action  concerning  this  problem,  and 
those  of  us  who  represent  agency 
operations  overseen  by  the  Justice  De¬ 
partment  certainly  are  constantly  on 
guard  that  we  sell  no  form  of  advertising 
at  a  less  than  profitable  rate. 

“We  at  the  San  Francisco  Printing 
Company  are  making  every  endeavor  to 
build  our  community  of  private  want  ads. 
Our  numerous  efforts,  many  from  Dick 
MacDonald’s  services,  have  been  work¬ 
ing  very  well.  Selling  advertising  at  a  loss 
is  not  one  of  those  practices.  Not  only  is 
it  illegal — it’s  unthinkable.” 

Efforts  by  E&P  to  reach  Dick  Mac¬ 
Donald  for  comment  on  the  reaction  to 
his  talk  were  unavailing  as  he  was  on  a 
vacation  trip.  His  reference  to  selling 
private  party  want  ads  at  a  loss,  if  neces¬ 
sary,  was  one  of  5  suggestions  he  made 
to  preserve  what  he  termed  “the  core  of 
classified — private  party  want  ads”  from 
slipping  into  other  media — particularly 
shoppers. 

While  Reginald  Hobson,  ANCAM 
President  and  CAM  of  the  Ottawa  Citizen 
doesn’t  advocate  selling  private  party 
want  ads  at  less  than  profitable  rates,  in  a 
speech  before  the  Canadian  Newspaper 
Advertising  Executives  Conference  in 
Montreal  last  month,  he  urged  the  par¬ 
ticipants  to  use  restraint  in  raising  rates 
for  this  type  of  advertising. 

“We  cannot  over  emphasize  the  im¬ 
portance  of  the  private  party,  or  family 
want  ad,”  he  said.  “They  are  the 
backbone  of  the  classified  section — the 
keystone  of  classified  success.  Those  of 
you  who  are  in  a  competitive  situation 


know  that  the  paper  which  has  classified 
leadership  nearly  always  carries  a  much 
higher  ratio  of  family  ads  to  commercial 
ads  than  its  rival. 

“I’d  rather  have  1000  two-line  ads 
from  private  people  than  a  full  page  from 
one  big  advertiser.  You  also  know  that 
the  private  party  ad  not  only  produces 
readership — but  it  also  generates  com¬ 
mercial  business  because  of  the  reader 
interest,”  Hobson  said. 

“And  it’s  at  this  juncture  1  want  to 
sound  a  note  of  warning  regarding  party 
rates.  More  than  one  U.S.  daily  and 
some  Canadian  dailies  too,  are  today 
paying  the  price  for  pricing  themselves 
out  of  the  private  party  market.  Sprawl¬ 
ing  cities  and  burgeoning  circulations  are 
placing  heavy  monetary  demands  on  our 
newspapers  and  the  natural  reaction  is  to 
raise  rates  at  every  level.  And  that’s 
where  some  newspapers  make  their  first 
mistake.” 

He  cited,  as  an  example,  the  case  of 
the  Chicago  Tribune  which,  by  raising 
rates  to  meet  mounting  costs  “priced  it¬ 
self  out  of  the  family  want  ad  market. 
Before  long,  commercial  advertisers  also 
began  to  desert  the  classified  sections.” 
To  reverse  the  trend  Hobson  said  “they 
literally  poured  thousands  of  dollars  into 
massive  promotional  campaigns  on  tele¬ 
vision  and  radio  featuring  a  plan  that  pre¬ 
sented  private  ads  at  a  lower  rate  than 
their  original  rate.  And  that  story  is  being 
repeated  in  newspapers  across  the 
United  States  and  Canada,  today.” 

Hobson  contended  that  these  papers 
“have  locked  the  stable  door  after  the 
horse  has  been  stolen.  Let’s  keep  our 
private  rate  at  a  figure  that  will  be  afford¬ 
able  for  the  person  with  a  small  ticket 
item  he  wishes  to  sell  through  our  clas¬ 
sified  columns.” 

Papers  that  have  been  experimenting 
with  offering  ‘free’  private  party  ads 
drew  sharp  criticism  from  Hobson. 
“Here’s  a  subject  that’s  been  talked 
about  from  north  to  south  and  east  to 
west  and  tried  by  a  few  papers.  Let  me 
go  on  record,”  he  said,  “as  stating  that 
there  isn’t  a  newspaper  that  has  yet  come 
up  with  a  successful  free  want  ad  promo¬ 
tion. 

“Perhaps  someone  might  point  to  the 
success  of  a  western  Canadian  daily — 
but  I  firmly  believe  that  any  success  they 
are  enjoying  is  the  result  of  a  complete 
marketing  plan — and  it  still  has  to  be 
proven  to  me  that  they  will  reach  an  ul¬ 
timately  successful  goal  ...  if  they  ever 
get  back  to  charging  for  their  private  ads. 

“When  a  newspaper  has  to  prostitute 
its  product  to  the  point  of  giving  it  away, 
then  they  are  in  a  desperate  situation — 
they  lose  credibility  and  reader  confi¬ 
dence.” 
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U.S.  press  groups  protest 
South  African  press  shutdown 


The  South  African  government  last 
week  closed  down  the  country’s  princi¬ 
pal  black  newspaper,  arrested  its  editor, 
and  banned  a  white  editor  critical  of  the 
government’s  racial  policies  for  five 
years. 

Claiming  the  existence  of  a  hate  cam¬ 
paign  against  whites,  the  government  of 
Prime  Minister  John  Vorster  took  these 
steps  October  19. 

Percy  Qoboza,  39,  editor  of  the  World, 
the  major  black  paper,  and  a  former 
Nieman  Fellow,  was  imprisoned  after  his 
arrest  and  thus  became  the  first  South 
African  newspaper  editor  to  be  detained 
without  trial.  His  paper  and  its  Sunday 
edition,  the  Weekend  World,  also  closed 
by  the  government,  serve  Soweto,  the 
black  ghetto  outside  Johannesburg.  The 
World,  with  a  circulation  of  130,000,  is 
the  second  largest  South  African  daily. 

The  banned  editor  was  Donald  Woods, 
43,  head  of  the  Daily  Dispatch,  East 
London,  Cape  Province.  His  banning 
will  prevent  him  from  working  as  a  jour¬ 
nalist  for  five  years. 

There  was  wide  protest  from  the  U.S. 
of  the  South  African  government’s  ac¬ 
tion,  including  a  condemnation  by  Presi¬ 
dent  Carter  October  19.  He  stated  the 
steps  taken  by  the  South  Africans  would 
be  seen  by  the  world  as  “designed  to 
stifle  the  freedom  of  expression  by 
spokesmen  for  black  aspirations  in  South 
Africa.’’ 

In  further  reaction.  Secretary  of  State 
Vance  recalled  the  American  ambas¬ 
sador  to  South  Africa,  William  G.  Bow- 
dler,  for  consolation  October  21,  and  49 
African  countries  requested  a  United 


Nations  Security  Council  meeting. 

In  addition,  the  American  Society  of 
Newspaper  Editors,  American  News¬ 
paper  Publishers  Association,  and  Na¬ 
tional  Press  Club  released  official  pro¬ 
tests  of  the  South  African  government’s 
action  which  also  included  the  liquida¬ 
tion  of  18  black  consciousness  organiza¬ 
tions. 

The  ASNE  board  of  directors  sent  a 
cable  to  Prime  Minister  Vorster  blasting 

Media  Council  born; 
adds  media  members 

Archa  Knowlton,  director  of  media 
services  for  General  Foods,  after  receiv¬ 
ing  considerable  pressure  from  media 
and  research  organizations,  has  altered 
his  plans  on  the  composition  of  the 
Media  Communications  Institute  he 
proposed  six  months  ago. 

The  new  Media  Communications 
Council,  which  was  officially  born  on 
October  18,  will  now  include  media  and 
research  people  and  will  be  operated  as 
an  arm  of  the  Advertising  Research 
Foundation. 

Original  plans  were  to  draw  MCC 
members  only  from  ad  agencies,  adver¬ 
tisers  and  academia.  The  media  were 
originally  excluded  from  the  MCC  Be¬ 
cause  Knowlton  felt  media  representa¬ 
tives  would  be  too  partial  to  their  own 
medium  as  an  ad  vehicle,  thus  making  it 
impossible  to  prepare  unbiased  reports 
on  how  the  media  in  general  could  be 
used  most  effectively  by  advertisers. 

“The  group  that  originally  was  or- 
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his  actions  and  urging  that  he  rescind  the 
orders  suspending  publication  of  the 
World  and  that  he  cancel  all  orders  for 
detention  of  editors  and  other  jour¬ 
nalists. 

A  resolution  passed  by  the  ASNE 
board  pledged  to  support  the  South  Afri¬ 
cans  who  are  risking  their  personal 
safety  in  the  cause  of  freedom  and  urged 
all  free  journalists  around  the  world  to 
write  in  opposing  the  South  African 
government’s  action. 

A  resolution  adopted  by  the  Interna¬ 
tional  Executive  Board  of  the  News¬ 
paper  Guild  called  the  South  African 
government’s  actions  outrageous.” 

ganized  for  the  creation  of  a  Media 
Communications  Institute  will  become 
the  nucleus  of  the  council,”  Knowlton 
said.  The  group  includes  Jules  Fine  of 
Ogilvy  &  Mather,  Dave  Braun  of  Gen¬ 
eral  Foods,  Jack  Graham  of  Advertising 
Age,  Herb  Zeltner  from  the  firm  of  the 
same  name.  Dr.  Donald  Schultz,  from 
the  Medill  School  of  Journalism  at 
Northwestern  University  and  Knowlton. 

“Our  plans  are  to  add  more  experts  to 
this  group  from  academia,  advertising 
agencies,  media  and  media  research,” 
said  Knowlton.  “All  in  all,  the  Council 
will  number  between  15-18  members. 


Photo  awards 

(Continued  from  page  12) 

Other  place  winners:  feature  category, 
Tim  Sevison,  Glendale  News-Press, 
second;  and  John  Rosenfield,  Van  Nuys 
Valley  News,  fourth. 

In  sports,  Jebb  Harris,  San  Bernardino 
Sun-Telegram  second;  Robert  Ginn, 
Long  Beach  Independent  Press- 
Telegram,  third. 

In  spot  news:  George  Rose,  San  Ber¬ 
nardino  Sun-Telegram  (first  publication); 
Roger  Vargo,  Santa  Monica  Evening 
Outlook,  third;  Dick  Schmidt,  Sac¬ 
ramento  Bee,  fourth. 


ii?r^  1 


Judges  for  the  annual  competition 
take  a  final  look  at  their  top  choices: 
From  left,  Tony  Korody,  Sygma  and 
Newsweek  photographer;  Charles 
Poalillo,  president  of  Vanguard  Pho¬ 
tography,  and  cinematographer  Harry 
Watson. 
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Newspeople  in  the  news 


Larry  Green — to  the  Los  Angeles 
Times  Chicago  bureau  from  the  Chicago 
Daily  News,  for  which  he  was 
Springfield  bureau  chief.  He  succeeds 
Bryce  Nelson — moved  to  the  Times’ 
Washington  bureau  as  an  energy- 
environment  reporter. 

Also,  new  to  the  Times  Washington 
bureau  is  Penny  Girard,  who  left  Fair- 
child  Publications  to  become  the  Times’ 
regulatory  agencies  reporter,  and 
Mercer  Cross,  new  assistant  news 
editor,  moving  from  Congressional 
Quarterly. 

Robert  C.  Toth,  former  Moscow 
bureau  chief — assigned  to  Washington 
bureau  to  cover  science. 

*  *  * 

Ted  Findlay  named  executive  editor  of 
the  Quincy  (Ill.)  Herald-Whig.  Findlay 
formerly  was  editor  of  the  Racine  (Wis.) 
Journal  Times. 

Charles  Barnum,  executive  editor  for 
the  past  11  years,  named  assistant  to  the 
publisher  and  news  consultant.  He  will 
remain  active  in  both  the  operation  of  the 
Herald- Whig  and  in  community  affairs. 

:|c  :|c  Jfc 

Barry  W.  Callen — ^joined  the  Big 
Spring  (Tex.)  Herald  as  community  rela¬ 
tions  director.  Callen  was  employed  by 
the  city  of  Hamilton,  Ohio. 
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Paul  S.  Brissett,  investigative  repor¬ 
ter  for  the  Duluth  Herald  and  News- 
Tribune — named  city  editor  of  the 
News-Tribune.  He  succeeds  Jack  Tyl- 
LiA,  who  has  been  appointed  Herald  city 
editor.  Brissett  formerly  was  a  reporter 
for  the  St.  Paul  Dispatch  and  for  Stars 
and  Stripes,  European  edition. 

♦  * 

James  Carey,  professor  at  the  Univer¬ 
sity  of  Iowa  School  of  Journalism — new 
president  of  the  Association  for  Educa¬ 
tion  in  Journalism.  He  holds  the  George 
H.  Gallup  Chair  of  Journalism.  Carey 
moved  to  Iowa  in  1976  after  5  years  as 
journalism  professor  at  the  University  of 
Illinois. 

*  *  * 

Jim  Gels — appointed  marketing  direc¬ 
tor  of  the  Miami  News  and  assistant  to 
the  general  manager.  He  has  headed  the 
News’  circulation  division  since  1975. 

Rick  Kaspar,  manager  of  consumer  in¬ 
formations  systems  for  Miami  Herald 
Publishing  Company — appointed  mar¬ 
keting  manager  for  the  News,  and  John 
ScHUELER — assumed  Kaspar’s  duties. 
Gary  Carlone — promoted  to  single  copy 
sales  manager  for  the  News. 

He  *  9|C 

James  Bow — appointed  assistant  pro¬ 
fessor  at  the  University  of  Iowa  School 
of  Journalism.  He  has  been  a  Sloan  Fel¬ 
low  in  Economics  Journalism  at  Prince¬ 
ton  University  for  the  past  year  and  be¬ 
fore  that  was  a  reporter  for  four  years 
specializing  in  education  coverage  for 
the  Sacramento  Bee.  Earlier  he  worked 
for  Associated  Press  and  United  Press. 

*  ♦  * 

Tom  Lubart — named  political  writer 
for  the  Fort  Lauderdale  (Fla.)  News 
from  a  similar  position  with  the  Pom¬ 
pano  Beach  (Fla.)  Sun-Sentinel.  He  was 
previously  with  the  Beloit  (Wise.)  Daily 
News. 
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Block  Famulary 

William  K.  Block,  Jr.  has  been  ap¬ 
pointed  advertising  manager  of  the 
Shrewsbury  (N.J.)  Daily  and  Sunday 
Register  and  John  Famulary  has  been 
named  national  advertising  and  market¬ 
ing  manager.  The  new  advertising  man¬ 
ager’s  father,  William  Block  and  his  un¬ 
cle,  Paul  Block,  Jr.,  are  co-publishers  of 
the  Pittsburgh  Post-Gazette  and  Toledo 
Blade. He  has  worked  for  both  newspap¬ 
ers  and  for  Time  Inc.,  in  New  York  City 
with  his  primary  assignments  in  advertis¬ 
ing,  promotion,  personnel,  and  news. 

Famulary  started  his  newspaper  career 
in  a  display  advertising  and  became  retail 
advertising  manager  of  the  then  weekly 
Red  Bank  (N.J.)  Register  in  1951.  He 
was  appointed  advertising  director  in 
1959,  the  same  year  the  Register  became 
a  daily.  ^  ^  ^ 

Thomas  B.  Littlewood,  formerly  a  cor¬ 
respondent  for  the  Chicago  Sun-Times 
bureau  in  Washington — to  head  of  the 
department  of  journalism  at  the  Univer¬ 
sity  of  Illinois,  Urbana-Champaign.  A 
member  of  the  Washington  bureau  for  1 1 
years,  he  was  with  the  Sun-Times  for  24 
years  as  Chicago  and  Springfield  report¬ 
er  and  then  Springfield  bureau  chief. 
Littlewood  succeeds  Jay  W.  Jensen  as 
department  head. 

♦  *  ♦ 

Dr.  Dwight  Teeter,  former  acting  di¬ 
rector  of  the  University  of  Kentucky 
School  of  Journalism,  and  former 
teacher  at  universities  in  Iowa,  Wiscon¬ 
sin  and  Washington — named  chairman  of 
the  Department  of  Journalism  at  the 
University  of  Texas. 

♦  ♦  * 

Ann  K.  Lee,  for  the  past  three  years 
assistant  manager  of  Rossmoor  News, 
Walnut  Creek,  California — taking  leave 
of  absence  to  study  in  Europe,  with 
Lyon,  France  main  base.  Working  on  her 
advanced  journalism  degree,  Ms  Lee  will 
freelance  for  California  clients  during  her 
sabbatical  workshop. 

He  *  He 

Gregory  S.  Reeves,  reporter  for  the 
Kansas  City  Star — one  of  the  first 
newsmen  to  travel  and  report  in  West 
Germany  under  a  John  J.  McCloy  Fel¬ 
lowship  given  by  the  American  Council 
on  Germany. 
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James  D.  Wagner,  assistant  treasurer 
of  Landmark  Communications,  Inc. 
elected  treasurer  of  the  firm.  Wagner 
joined  Landmark  in  1966  as  accounting 
manager  for  WTAR  Radio-TV  Corp.  and 
later  was  systems  analyst  in  the  data- 
processing  department.  He  moved  to 
Roanoke  in  1970  as  assistant  treasurer  of 
Landmark’s  Times-World  Corporation 
and  became  treasurer  in  1973.  He  joined 
the  corporate  staff  in  Norfolk  in  1975  as 
corporate  financial  analyst  and  was 
elected  assistant  treasurer  in  April,  1977. 
♦  *  * 

Browne  Veenstro  Gillenwater  SoNRA  LiBURD,  formerly  with  Hartford 

Courant — to  sales  staff,  WELI-Radio, 


RON  BROWNE,  manager  of  the  Washington  Post's  market  research 
staff,  has  been  named  director  of  research,  a  new  title  reflecting 
upgrading  of  his  research  group  to  department  status.  Browne  began 
at  the  Post  as  research  supervisor  13  years  ago.  A  fifth  generation 
Washingtonian,  he  was  graduated  from  George  Washington  University 
and  is  currently  first  vicepresident  of  the  Advertising  Club  of  Metropoli¬ 
tan  Washington. 

JOHN  VEENSTRA  has  been  appointed  retail  advertising  manager  of 
the  Miami  Herald  and  Miami  News.  Veenstra  moves  to  Miami  from  the 
Tallahassee  (Fla.)  Democrat,  where  he  served  as  director  of  advertising 
for  four  years.  Previously  he  had  been  with  the  Detroit  Free  Press, 
Denver  Post  and  Safeway  Food  Stores. 

KELSO  GILLENWATER  will  become  assistant  to  the  president  of 
Landmark  Communications,  Inc.,  Norfolk,  Virginia  effective  November 
1 .  His  duties  will  be  principally  in  the  area  of  management,  develop¬ 
ment  and  planning  for  Landmark's  community  daily  newspapers  in 
Elizabethtown,  Kentucky  and  El  Cajon,  California  and  he  will  also  assist 
in  acquisitions  in  the  community  daily  field.  Gillenwater  began  his 
newspaper  career  as  a  reporter  for  the  Bristol  (Va.)  Herald  Courier  and 
subsequently  was  a  reporter  and  copy  editor  of  the  Greensboro  Daily 
News.  He  has  been  president  of  Sunpress,  Inc.,  Dade  City,  Florida  and 
earlier  of  Marianna  Newspapers,  Inc.,  northwest  Florida. 


John  D.  Pare  and  Clark  Warren — 
named  senior  vicepresidents  in  the  inter¬ 
national  division  of  Young  &  Rubicam. 
Pare  joined  Y  &  R  in  Canada  in  1%0  and 
has  worked  abroad  since  1%5,  last  year 
transferring  to  Hong  Kong  as  area  man¬ 
ager  for  Asia/Pacific  operations.  Warren 
joined  the  firm  in  I’uerto  Rico  in  1959, 
was  manager  of  New  York  International 
Services,  later  for  Mexico  and  in  Scan¬ 
dinavia,  and  since  1970  has  been  execu¬ 
tive  director  of  New  York  International 
headquarters,  with  added  duties  of  area 
manager  for  Brazil,  Mexico  and  Ven¬ 
ezuela  last  year. 

*  *  * 

Samuel  B.  Rogers,  who  joined  the 
Harrisburg  (Pa.)  Patriot  as  a  copy  editor 
in  February,  1976 — named  acting  city 
editor  to  succeed  Henry  H.  Young — 
promoted  to  associate  editor  of  the 
Patriot-News  newspapers. 

*  *  ♦ 

Additions  to  the  staff  of  the  Branden- 
ton  (Fla.)  Herald  include:  Anita 
Flenoy — to  staff  writer;  Theresa 
Conover — formerly  with  the  Sarasota 
Herald-Tribune — to  copy  desk;  Judy 
Katz — to  sales  representative;  Leslie 
Orlowski — to  advertising  clerk;  Tom 
Tillery — to  sales  representative;  Herb 
Westbrook  and  Richard  Betti — to  circu¬ 
lation  district  managers. 
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Robert  R.  Deckard — appointed  adver¬ 
tising  director  of  the  Suburban  News¬ 
paper  Group  of  Cherry  Hill,  New  Jersey. 
Deckard  has  held  sales  and  management 
positions  with  several  dailies  and  week¬ 
lies  in  Florida  and  New  England. 

sK  ♦  * 

Adrian  Anglin — named  retail  advertis¬ 
ing  manager  of  the  Columbus(lnd.)  Re¬ 
public  from  the  Galesburg  (Ill.) 
Register-Mail,  where  he  was  classified 
advertising  manager.  Prior  to  that  he  was 
advertising  director  of  the  La  Habra 
(Calif.)  Bulletin. 

♦  ♦  * 

Joe  Claxton,  sports  editor  of  the  Pauls 
Valley  (Okla.)  Daily  Democrat — 
resigned,  to  join  sports  department  of  the 
Daily  Oklahoman. 
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New  Haven. 

*  *  * 

Rik  Jesse,  staff  photographer,  Bur¬ 
lington  (Vt.)  Free  Press,  since  1975 — 
promoted  to  chief  photographer.  Earlier, 
he  was  staff  photographer  in  the  Mel¬ 
bourne  (Fla.)  Times. 

Paula  Casey,  assistant  features  editor, 
Burlington  Free  Press — to  editor.  Living 
section.  Prior  to  joining  the  newspaper  in 
1975,  she  was  on  editorial  staff.  Provi¬ 
dence  Journal-Bulletin  Newspapers. 

«  «  ♦ 

Jack  Estlow,  account  representative 
for  Church  Rickards,  Whitlock  &  Co., 
Inc. — appointed  vicepresident  and  will 
be  in  charge  of  Midwest  operations.  Ron 
Davis,  circulation  promotion  manager 
for  Paddock  Newspapers — named  an  ac¬ 
count  representative  for  CRW. 

*  if  Hf 

Denis  P.  Albright,  manager  of  per¬ 
sonnel  development  for  the  Lincoln  First 
Bank  of  Rochester — named  manager  of 
placement  and  development  for  Gannett 
Co.,  Inc.  Albright  will  work  in  the  ex¬ 
panded  program  of  recruitment  and  de¬ 
velopment  of  management  and  supervis¬ 
ory  employes. 

♦  ♦  * 

Frank  O.  King — appointed  general 
manager  of  the  Beverly  (Mass.)  Evening 
Times  and  the  Daily  Peabody  Times. 
King  will  assume  the  new  roll  in  addition 
to  his  prior  responsibility  as  director  of 
sales  for  Essex  County  Newspapers, 
Inc. 

(Continued  on  page  26) 
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Newspeople  in  the  news 


Arthur  Fried— to  lecturer  in  media 
communications  at  Governors  State 
University,  Park  Forest  South,  Illinois  in 
the  College  of  Cultural  Studies.  Last 
year  Fried  was  a  community  professor  in 
media  communications  at  GSU  and  as¬ 
sociate  lecturer  in  journalism  at  Indiana 
University  Northwest,  Gary. 

♦  *  ♦ 

Nancy  Popkin,  communications  direc¬ 
tor  for  New  England  Dairy  and  Food 
Council — elected  president  of  Boston 
Professional  Chapter,  Women  in  Com¬ 
munications,  Inc.  She  is  a  former  family 
life  editor  of  the  Lynn  (Mass.)  Daily  Eve¬ 
ning  Item. 

3fe  :|c  :|c 

Mary  Olson — appointed  as  assistant 
editor  of  Delta’s  employee  magazine. 
Delta  Digest.  She  is  a  former  flight  at¬ 
tendant  and  was  graduated  in  1970  from 
the  University  of  Georgia  with  an  AB 
journalism  degree.  ^  ^ 

Bob  Hedrick,  circulation  manager  of 
the  Middletown  Journal — elected  presi¬ 
dent  of  the  Ohio  Circulation  Managers 
Association.  He  has  served  in  various 
other  organizational  posts  for  many  of 

the  past  13  years  of  his  membership. 

♦  ♦  ♦ 

John  Liles,  reporter  for  the  Elkin- 
Jonesville  (N.C.)  Tribune — promoted  to 
the  newly  created  position  of  news  editor 
and  Doug  Hinson — promoted  to  sports 
editor.  Hinson  succeeds  Jim  Gentry, 
who  left  the  newspaper  to  join  a  man¬ 
agement  training  program  with  Cone 
Mills,  Hillsborough. 

♦  *  * 

Keith  G.  Felcyn — appointed  chief  of 
correspondents  for  Business  Week 
magazine.  succeeding  William 
Kroger — retiring. 

Felcyn  has  been  with  the  magazine 
since  1956,  having  served  as  bureau 
manager  in  Milwaukee  and  Chicago  and 
since  1975,  as  deputy  to  the  chief  of  cor¬ 
respondents  in  New  York.  Earlier,  he 
was  a  reporter  for  United  Press  Interna¬ 
tional  and  overnight  bureau  manager  in 
Detroit. 

*  ♦  * 

Doris  E.  Wilson — joined  the  editorial 
staff  of  the  Mt.  Carmel  (111.)  Re¬ 
publican-Register  as  people’s  editor. 
She  first  worked  for  the  Republican- 
Register  as  society  writer  from  1955  to 
1956,  when  her  family  moved  to  Texas, 
where  she  was  women’s  editor  of  several 
Texas  newspapers. 

♦  *  * 

Gordon  McIntosh — named  managing 
editor  of  the  Woodstock  (Ont.) 
Sentinel-Review.  He  has  been  city  editor 
and  succeeds  Jim  Haskett,  who  moved 
to  managing  editor  of  the  Brampton 
(Ont.)  Times.  Haskett  succeeds  Dick 
W  RIG  ht — re  signed . 


Dow  Jones  elects 
new  vicepresidents 

Dow  Jones  &  Company,  Inc.  has 
elected  two  new  vicepresidents,  W.  Gil¬ 
bert  Faulk  Jr.  and  Sterling  E.  Soderlind, 
and  promoted  Frederick  G.  Harris  from 
vicepresident,  comptroller,  to  vicepresi¬ 
dent,  finance. 

Faulk  was  named  vicepresident,  legal. 
He  had  been  house  counsel  and  labor 
relations  manager.  Soderlind  was  named 
vicepresident,  planning.  He  formerly 
was  assistant  to  Warren  H.  Phillips,  pres¬ 
ident  and  chief  executive  officer,  as  well 
as  economics  editor  of  Dow  Jones  publi¬ 
cations. 

Phillips  said  the  moves  "reflect  the 
company’s  growth  and  will  help  provide 
the  means  to  manage  future  develop¬ 
ment.  The  expansion  of  recent  years 
makes  it  essential  to  divide  the  duties 
carried  by  some  members  of  management 
who  had  been  performing  several  sets  of 
major  functions.’’ 

George  W.  Flynn,  for  example,  for¬ 
merly  vicepresident,  planning  and  de¬ 
velopment,  will  become  vicepresident, 
development  and  affiliated  companies. 
His  responsibilities  for  subsidiary  com¬ 
panies,  other  affiliated  companies  and 
acquisition  exploration  have  expanded 
significantly,  Phillips  said. 

In  another  realignment  of  respon¬ 
sibilities,  John  J.  McCarthy,  formerly 
vicepresident,  finance  and  administra¬ 
tion,  becomes  vicepresident,  administra¬ 
tion.  Kevin  J.  Roche,  formerly  associate 
comptroller,  was  elected  comptroller  to 
succeed  Harris. 


Dubill  Bookman 

Two  editorial  promotions  at  the  Cam¬ 
den  (N.J.)  Courier-Post  include  Robert 
A.  Dubill  being  named  executive  editor, 
a  new  position,  and  Philip  Bookman 
being  named  managing  editor.  Dubill  has 
been  m.e.  of  the  C-P  since  June  of  1976, 
having  joined  the  newspaper  in  February 
of  1976  from  New  Jersey  bureau  chief  of 
the  Associated  Press.  Bookman  has 
been  assistant  managing  editor  since 
joining  the  paper  in  September  of  1975. 
He  previously  worked  with  newspapers 
in  Binghamton,  N.Y.,  and  with  Gannett 
News  Service  in  Rochester,  New  York. 


Willard  Krieble,  who  has  been  chief 
photographer  of  the  Lonsdale  (Po.) 
North  Penn  Reporter  and  held  the  title 
of  Pennsylvania  Press  Photographer  of 
the  Year  in  1967  and  in  1975,  has 
moved  into  promotion  work.  He  is 
heading  the  new  creative  services  de¬ 
partment  of  the  Reporter  which  will  in¬ 
clude  promotion  and  public  relations 
and  community  education  depart¬ 
ments.  Krieble  joined  the  Reporter  in 
his  high  school  years  and  worked  as  a 
printers'  helper  while  attending  pho¬ 
tography  school  in  Philadelphia.  He 
has  won  more  than  200  photographic 
awards  during  his  years  in  news 
photography. 

William  A.  Spartin — appointed  vice- 
president  and  managing  partner  of  Paul 
Stafford  Associates,  Ltd.,  executive 
search  firm.  Spartin,  who  has  been 
vicepresident-administration  of  the 
Washington  Post,  will  head  the 
Washington  office  of  the  New  York- 
based  company.  Spartin  joined  the  Post 
in  1970  and  earlier  was  corporate  per¬ 
sonnel  manager  for  International  Har¬ 
vester  in  Chicago  and  coordinator  of  col¬ 
lege  recruiting  for  E.  1.  duPont  de 
Nemours  for  ten  years. 

:)c  9|( 

Thomas  Beuschel  and  Suzanne 
Lydick — named  sales  representatives  for 
Miehle  Products  of  Graphic  Systems  Di¬ 
vision,  Rockwell  International  Corp. 

*  *  * 

Stanton  Berens,  former  New  England 
news  manager  for  United  Press  Interna¬ 
tional  and  long-time  chief  of  the  wire 
service’s  Boston  headquarters — to  re¬ 
gional  public  relations/editorial  director, 
Creamer/Dickson/Basford,  Providence 
advertising  agency. 

♦  ♦  ♦ 

Carl  J.  Spat/,  Jr.,  ad  director  for  the 
Coal  Valley  News  in  Madison.  W.  Va. — 
to  ad  director  for  the  Advisor  Newspap¬ 
ers,  weekly  group  serving  Southern 
Ocean  and  Atlantic  County  in  New  Jer¬ 
sey. 
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LAKE  PLACID  OLYMPIC  SITE  as  seen  from  the  air.  In  the  foreground  is  the  high 
school  which,  will  serve  as  working  quarters  for  the  press. 


“We’re  in  a  small  community,  but  we 
have  a  large  amount  of  hotel  space,” 
says  Stransenback,  who  said  press  will 
be  staying  at  motels  within  Wilmington, 
Lake  Placid,  Ray  Brook  and  Saranac 
Lake.  Wilmington  is  25-30  minutes  from 
Lake  Placid,  and  Saranac  is  15  minutes 
away.  The  closest  airport  is  located  at 
Saranac  Lake  and  is  serviced  by  Al¬ 
leghany  Airlines,  via  Albany. 

Stransenback  said  as  much  security  in¬ 
formation  as  possible  will  be  needed  by 
the  Olympic  committee.  “We  do  know 
the  King  of  Sweden  will  be  here  because 
he  has  sent  an  envoy  to  look  for  rooms,” 
he  said. 

In  February  1978,  international  photo 
and  news  agencies  will  hold  a  second 
planning  session  in  Lake  Placid,  where 
they  plan  to  assess  winter  conditions. 
The  first  session  was  in  mid-May  1977. 

According  to  Bob  Paul,  of  the  U.S. 
Olympic  Committee,  located  at  57  Park 
Avenue,  New  York,  N.Y.,  the  number 
of  newspaper  and  magazine  reporters 
and  photographers  from  the  United 
States  will  total  about  300.  Those  accre¬ 
dited  must  be  cleared  through  Paul’s  of¬ 
fice. 

“We  have  received  more  requests 
than  we  can  possibly  fill,  but  we  are  still 
accepting  requests,”  he  said.  Paul  said 
the  number  of  300  is  100  more  than  nor¬ 
mally  would  be  expected  for  the  U.S. 
because  the  event  is  held  in  the  U.S. 


Jack  LaDuke 

The  names  accepted  are  to  be  sent  to 
Lake  Placid  after  a  screening  committee 
that  is  to  be  set  up  approves  them  Paul 
injected,  “We  also  have  a  hell  of  a  lot  of 
requests  for  Moscow.” 

In  February,  the  IOC  Press  Commis¬ 
sion  will  be  reviewing  the  figures  of  the 
accreditations  that  each  country  has  re¬ 
quested.  Stransenback’s  job  is  to  for¬ 
ward  the  accreditation  forms  and  final 
figure  to  Paul.  “We  work  very  closely 
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with  the  Lake  Placid  press  officials,” 
Paul  said. 

“Italy  has  requested  60  spots,  and 
we’ll  probably  lessen  that  load.  Sweden 
has  requested  70,  and  may  give  them 
less,”  Stransenback  confided. 

The  accreditation  rules  state  that  the 
Lake  Placid  Olympic  Organizing  Com¬ 
mittee  has  an  option  of  either  accrediting 
the  world  press  itself,  or  “farming  it  out 
to  each  of  the  41  national  Olympic  com¬ 
mittees  for  winter  sports,’’  he  said. 
Stransenback  said  the  Lake  Placid 
Committee  has  written  to  each  of  the 
national  committees  to  designate  a  press 
attache  and  to  find  out  the  specific  needs 
of  that  country. 

Stransenback  said  that  the  Montreal 
press  committee  (where  the  1976  Olym¬ 
pics  were  held)  confided  to  him  that  they 
had  their  share  of  problems.  “The  people 
have  been  very  candid  with  us,”  he  said. 
“They  pointed  out  that  dividing  the 
photo  and  written  press  people  created  a 
hardship.  It  was  bad  to  put  the  photo  and 
written  press  in  separate  facilities. 

“We  also  learned  a  lot  about  the  ticket 
allocations  for  the  press.  The  system 
nearly  fell  apart  in  Montreal  and  the 
committee  shifted  in  mid-stream  to  a  new 
system,’’  Stransenback  said.  “The 
Montreal  press  staff  also  lacked  staffing 
in  producing  information  people  wanted 
to  know.  So  our  public  affairs  depart¬ 
ment  learned  to  begin  our  information 
campaign  earlier  to  inform  the  public 
through  the  press.” 

Placement  of  press  will  begin  shortly. 
“We  will  first  take  accommodation  or¬ 
ders  from  the  international  agencies,  the 
national  agencies,  radio  and  television, 
then  from  the  remaining  press  workers.” 


said  Madden.  “The  basic  reasoning  for 
the  selection  of  the  international  agen¬ 
cies  for  room  priority  is  the  early  knowl¬ 
edge  on  the  numbers  they  will  have  pre¬ 
sent  in  Lake  Placid.” 

Sub-center  facilities  at  the  Olympic 
Village  have  been  worked  out.  Press 
facilities  will  be  placed  inside  the  village 
giving  working  press  easy  accessibility  to 
athletes’  housing  quarters,  while  at  the 
same  time  not  disturbing  the  privacy  of 
those  athletes.  A  double  security  system 
similar  to  that  of  Montreal  will  be  mod¬ 
ified  to  fit  the  needs  of  the  village. 

Security  has  asked  that  a  limitation  be 
placed  on  the  number  of  press  allowed 
into  the  village  at  any  one  time.  The 
suggested  limitation  is  300,  but  security 
would  like  to  reduce  that  figure  to  assure 
proper  accommodations  of  press  can  be 
handled  effectively  within  the  village. 
Stransenback  believes  that  an  equitable 
and  compromising  figure  can  be  insti¬ 
tuted  regarding  allowance  of  press  within 
the  Olympic  Village. 

The  Olympic  Village  sub-center  will 
provide  for  the  working  journalist,  a 
lounge  and  work  room  area,  a  communi¬ 
cations  area  (telephones  and  etc.),  a 
television  viewing  area  and  several 
interview  rooms.  Additional  interview 
rooms  will  be  available  at  each  housing 
unit  where  the  press  service  department 
will  have  additional  staff  working. 

At  Mt.  Van  Hoevenberg,  competition 
viewing  areas  are  planned  for  two  or 
three  areas  (Luge-Bobsled,  Cross- 
Country  and  Biathlon).  These  areas  are 
within  a  lO-minute  walk  from  the  antici¬ 
pated  sub-center  placement  site.  The 
exact  placement  of  the  Mt.  Van  Hoeven¬ 
berg  sub-center  is  not  yet  known. 


(Continued  from  page  16) 
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cated. 

We  all  know  that  what  people  say  they  want  is  not  neces¬ 
sarily  what  they  will  read.  In  practice,  everything  depends 
on  the  specifics,  the  style,  and  the  presentation.  The  basic 
reason  we  asked  people  to  construct  a  personal  newspaper 
was  to  find  out  the  requirements  of  the  people  we  want  to 
convert  to  the  reading  habit.  And  what  is  noteworthy  is  that 
infrequent  readers  of  newspapers  give  the  same  overall  aver¬ 
age  ratings  as  frequent  readers  on  most  kinds  of  content. 
Frequent  readers  want  more  space  on  more  topics.  Their 
expectations  of  us  are  higher.  But  infrequent  readers  share 
the  regular  readers’  interests  in  most  of  the  newspaper’s  key 
elements. 

What’s  interesting  and  important? 

People  read  what  they  consider  personally  interesting  and 
consider  what  is  interesting  to  be  really  important  for  them¬ 
selves  to  know  about.  Every  editor  is  constantly  weighing  his 
judgment  of  what  people  find  interesting  against  his  judg¬ 
ment  of  what  they  need  to  know. 

In  our  study,  we  wanted  to  get  at  both  these  dimensions  of 
editorial  judgment  from  the  viewpoint  of  people  who  read  a 
particular  issue  of  a  newspaper  as  well  as  those  in  the  same 
community  who  hadn’t.  To  do  this,  we  took  each  person 
interviewed  through  every  item  of  news  and  advertising  over 
75  lines  on  the  front  page  and  on  nine  other  randomly 
selected  pages  from  a  local  newspaper.  Incidentally,  this 
averaged  52  items  per  paper.  Respondents  were  not  asked 
whether  they  had  read  the  item,  but  whether  they  personally 
found  it  very  interesting,  somewhat  interesting,  or  not  at  all 
interesting.  They  were  then  taken  back  and  asked  how  im¬ 
portant  they  considered  each  item  to  be. 

The  typical  item  was  rated  as  “very  interesting’’  by  25%  of 
those  interviewed  and  rated  “very  important’’  by  18%. 
Items  tended  to  be  rated  similarly  by  both  criteria.  The  fact 
that  interest  and  importance  generally  go  together  suggests 
that  the  public  has  incorporated  many  of  the  same  values 
that  editors  exercise  regarding  what  is  newsworthy,  and  that 
people  identify  what  is  personally  meaningful  to  them  with 
what  they  enjoy  reading  about. 

What  are  the  subjects  of  articles  that  people  most  often 
describe  as  both  important  and  interesting?  They  tend  to  be 
the  subjects  that  people  feel  they  ought  to  know  about: 
international  affairs,  business,  government,  welfare,  wages, 
taxes,  energy,  religion.  Then  there  are  some  subjects  whose 
importance  is  acknowledged  to  be  a  lot  lower  than  their 
interest  level:  stories  of  accidents,  human  interest,  and  fea¬ 
tures  like  comics,  puzzles,  fashion,  society,  and  cultural 
reviews. 

If  the  average  local  news  story  gets  a  score  of  100,  interna¬ 
tional  and  national  news  stories  score  even  higher.  This 
balance  is  even  more  pronounced  among  younger  readers. 
And  although,  as  I  noted  earlier,  half  of  those  younger  read¬ 
ers  say  they  prefer  features  to  news,  they  give  a  lower 


interest  rating  than  older  people  do  to  the  typical  feature  or 
entertainment  item  that  we  print. 

Most  interesting  and  important  to  us,  however,  is  the 
question  of  whether  people  who  don’t  read  the  paper  regu¬ 
larly  respond  differently  to  specific  kinds  of  articles  than 
people  who  actually  read  the  particular  issue.  The  answer  is, 
overall  they  do  not.  The  implication  seems  to  be  that  it  isn’t 
necessary  to  make  radical  changes  in  editorial  formula  to  get 
the  occasional  reader  to  become  a  steady  one. 

Main  conclusions 

Two  main  conclusions  come  through  loud  and  clear  from 
all  the  data  we’ve  analyzed: 

(1)  News  remains  the  most  important  component  of  a 
newspaper,  even  for  the  infrequent  readers  who  are  most 
attracted  to  features.  Even  in  today’s  intensely  competitive 
media  environment,  we  will  be  most  successful  if  we  con¬ 
tinue  to  do  very  well  our  traditional  job  of  reporting  the 
news. 

(2)  To  build  circulation  we  must  start  with  the  occasional 
and  infrequent  readers  rather  than  on  the  hard  core  of  non¬ 
readers.  We’ve  got  to  get  more  people  back  to  getting  two 
papers  a  day,  and  more  back  into  a  regular  daily  pattern.  If 
every  subscriber  read  the  paper  already  in  his  home,  the 
average  weekday  reading  level  would  go  up  by  17%. 

•  Much  of  what  has  to  be  done  is  beyond  the  sphere  of 
editors.  Specifically — 

We’ve  got  to  watch  our  pricing.  It  is  a  factor  with  young 
people  and  minority  group  members.  Young  people  do  read 
shoppers;  they’re  free. 

We’ve  got  to  reduce  dissatisfaction  with  delivery  service 
by  improving  the  mechanics  of  our  distribution  system. 

We’ve  got  to  strengthen  the  NIE  program,  especially  in 
schools  with  heavy  minority  enrollments.  Now  we  know  it 
works. 

We’ve  got  to  promote  the  newspaper  (1)  as  the  prime 
source  of  topics  for  conversation  (2)  as  the  medium  that 
everyone  reads  in  his  own  distinctive  way  (3)  as  a  time-saver 
for  busy  people — especially  the  working  housewife. 

We’ve  got  to  build  awareness  of  the  professional  compe¬ 
tence  of  our  staffs  and  our  wire  services. 

We  should  push  the  idea  that  it’s  never  too  late  to  catch  up 
with  the  news  in  the  papers  the  subscriber  doesn’t  have  time 
to  read  on  any  given  day. 

What  can  editors  do? 

What  should  editors  do?  Each  of  you  will  find  the  answers 
that  are  right  for  your  own  papers  and  your  own  com¬ 
munities.  Here  are  a  few  ideas,  to  start: 

(1)  Don’t  assume  that  the  reader  already  knows  the  full 
story,  even  though  he  also  gets  news  from  other  media.  In 
every  part  of  the  day,  a  majority  have  not  yet  had  any  late 
(Continued  on  page  32) 
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New  England  dailies 
boost  national  linage 

Advertising  linage  for  105  daily  news¬ 
papers  in  New  England  was  up  5%  during 
September,  according  totheNew  England 
Newspapers  Advertising  Bureau. 

National  advertising  showed  the 
strongest  gain  with  linage  up  28.3%  over 
the  same  month  last  year.  Classified  ad¬ 
vertising  was  up  1 1 .9%  and  local  advertis¬ 


ing  was  down  slightly  less  than  1%. 

The  softness  in  local  was  attributable  in 
many  instances  to  inability  to  make  up  the 
large  space  used  in  September  of  1976 
during  the  heated  races  for  state  and  fed¬ 
eral  office  during  the  political  primaries. 

The  number  of  preprints  carried  during 
September  were  up  7%. 

For  the  first  nine  months.  New  England 
newspapers  have  shown  a  10%  gain  in 
classified  linage,  a  7%  gain  in  national 
linage  and  a  2%  gain  in  local  linage. 
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dent  for  newspaper  operations,  Lee  En¬ 
terprises,  Davenport,  Iowa;  and  John 
Stauffer,  senior  vicepresident,  Stauffer 
Publications,  Inc.,  Topeka,  Kans. 

Serving  two-year  board  of  directors 
terms  will  be:  Eugene  Lambert,  presi¬ 
dent  and  publisher  of  Wichita  (Kans.) 
Eagle  and  Beacon;  Paul  McCue,  general 
manager,  Rochester  (Minn.)  Post- 
Bulletin;  and  Jean  Alice  Small,  associate 
editor  and  publisher,  Kankakee  (Ill.) 
Journal  and  vicepresident.  Small  News¬ 
papers. 

Elected  to  one-year  terms  on  the  board 
of  directors  were:  K.  Prescott  Low,  pub¬ 
lisher  of  Quincy  (Mass.)  Patriot  Ledger; 
Lloyd  Ballhagen,  vicepresident  and  gen¬ 
eral  manager,  Harris  Newspapers, 
Hutchinson  Kans.  and  John  Nixon,  pres¬ 
ident,  Nixon  Newspapers,  Wabash,  Inc. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


Hunt  Chem.  (NYSE)  . 

International  Paper  (NYSE)  . 

Itek  Corp.  (NYSE)  . 

Kimberly  Clark  (NYSE)  . 

Log  Etronics  (OTC)  . 

Logicon  (AMEX)  . 

MacMillan.  Bloedel  (CE)  . 

Minnesota  Min.  and  Mfg.  (NYSE) 

Rockwell  Int’l  (NYSE)  . 

Southland  Paper  (OTC)  . 

Southwest  Forest  Ind.  (NYSE)  . . 

Sun  Chemical  (NYSE)  . 

Wood  Industries  (AMEX)  . 

White  Consolidated  (NYSE)  . . . . 


10/19  1Qi26 

15V«  15'/4 

^6V^  16 
23%  24V2 
52  49% 

15%  15V4 
29V4  30% 
36'/2  36 
12V2  12V2 
30%  29V2 
30y«  28'/4 
35%  35 
24  22% 

13%  13% 
241/2  251/4 
181/4  16 

22  221/4 

5%  61/s 

20  20 
12  11 
32%  321/2 
22%  221/4 
121/2  111/4 

29  28% 


Affiliated  Publications  (AMEX)  . 

Blue  Chip  Stamps  (OTC)  . 

Combined  Communications  Corp.  (NYSE) 

Capital  Cities  Comm.  (NYSE)  . 

Cowles  Comm.  (NYSE)  . 

Dow  Jones  (NYSE)  . 

Gannett  (NYSE)  . 

Gray  Comm.  (OTC)  . 

Harte-Hanks  (NYSE)  . 

Jefferson  Pilot  (NYSE)  . 

Knight-Ridder  (NYSE)  . 

Lee  Enterprise  (AMEX)  . 

Media  General  (AMEX)  . 

Multimedia  (OTC)  . 

New  York  Times  (AMEX)  . 

Post  Corp.  (Wise.)  (OTC)  . 

Quebecor  (AMEX)  . 

Southam  Press  (CE)  . 

Thomson  Newspapers  (CE)  . 

Time  Inc.  (NYSE)  . 

Times  Mirror  (NYSE)  .  . 

Torstar  (CE)  .  . 

Washington  Post  (AMEX)  . 


Inland  elects  new 
officers  for  1977-78 


Inland  Daily  Press  Association  elected 
new  officers  during  their  92nd  annual 
meeting  in  Chicago  (October  16-18). 

John  Winsor,  president  of  Winsor 
Newspapers,  Canton,  Ill.,  was  elected 
president.  Winsor  succeeds  Davis  U. 

Merwin,  publisher  of  the  Bloomington 
(Ill.)  Daily  Pantagraph.  Merwin  was  re¬ 
elected  to  the  board  of  directors  and 
named  chairman. 

B.  E.  Bemie  Wright,  vicepresident  for 
staff  operations,  Lindsay-Schaub  News-  The  Sunday  Chicago  Tribune  upped 
papers,  Decatur,  Ill.,  was  elected  first  its  sale  price  from  50  cents  to  60  cents 
vicepresident.  Oct.  30. 

Victor  Modeer,  executive  vicepresi-  The  10  cent  increase  will  apply  to 
dent,  secretary  and  business  manager  of  newsstand  and  home  delivery  copies  in 
the  St.  Joseph  (Mo.)  News-Press  areas  where  the  published  price  was  50 
Gazette,  was  elected  second  vicepresi-  cents. 

dent.  Circulation  director  Tom  Clancy  cited 

Elected  to  three-year  terms  on  the  In-  the  fast-rising  cost  of  newsprint  as  a  key 
land  board  of  directors  were:  E.  L.  factor  behind  the  price  increase. 
Heminger,  publisher  of  Findlay  (Ohio)  The  Chicago  Sun-Times  has  no  plans 
Courier;  James  E.  Burgess,  vicepresi-  for  a  Sunday  Hike  in  the  near  future. 


SUPPLIERS 


Abitibi  (CE)  . 

Addressograph  Multi.  (NYSE) 

Altair  (OTC)  . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 

Compugraphic  (NYSE)  . 

CompuScan  (OTC)  . 

Crown  Zellerbach  (NYSE)  . . 

Cutler-Hammer  (NYSE)  . 

Digital  Equipment  (NYSE)  . . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Dymo  (NYSE)  . 

ECRM  (OTC)  . 

Eastman  Kodak  (NYSE)  . . . . 

Eltra  (NYSE)  . 

Georgia  Pacific  (NYSE)  . . . . 

Grace,  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CE)  _ 

Great  No.  Nekoosa  (NYSE)  . 
Harris  Corp.  (NYSE)  . 


Labor  board 

(Continued  from  page  II) 


campaign  against  the  Union. 

Wiggins  will  not  deny  that  he  did  every 
thing  within  a  publisher’s  power  to  keep 
the  Teamsters  out  of  Ellsworth.  But,  he 
wrote,  the  charge  that  the  paper  and  the 
City  were  conspiring  was  “an  absurd, 
false,  and  ridiculous  allegation.” 

The  Teamsters  also  argued  that  the 
publication  of  the  names  and  addresses 
of  the  employees  subjected  them  to 
“coercive  pressures”  and  that  the  City 
had  participated  in  the  “coercion”  by 
supplying  the  roster  at  the  request  of  the 
paper’s  reporter. 

The  American  countered  that  the  City 
Manager  was  required  by  Maine  Right- 
to-Know  law  to  divulge  the  roster,  and  if 
he  hadn’t  the  newspaper  would  have 
gone  to  court  to  get  it. 

The  Maine  Labor  Relations  Board 
dismissed  the  complaint  on  the  technical 
grounds  that  it  did  not  meet  MLRB  rules 
calling  for  a  “clear  and  concise  state¬ 
ment  of  facts  .  .  .  including  the  date  and 
place  of  the  occurence  of  each  act  al¬ 
leged.” 

The  Board  also  ruled  that  since  the 
City  was  a  source  for  much  informa¬ 
tion  used  in  news  articles,  and  specifi¬ 
cally  the  roster  of  employees,  it  was  not 
grounds  for  a  prohibited  practice  com¬ 
plaint. 
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Syndicates 


By  Lenora  Williamson 


Henny  Youngman,  the  master  of  the 
one-liners  and  all  of  70  years  old,  has 
added  a  new  line  to  his  already  busy  bus¬ 
iness  of  entertaining. 

Henny  has  joined  the  newspaper 
syndication  arena  with  cartoonist/ 
illustrator  Art  Cumings  and  they  are 
turning  out  a  two-panel  feature  starring 
Henny,  his  violin,  and  the  one-liners. 
Field  Newspaper  Syndicate  is  distribut¬ 
ing  the  cartoon. 


London-born  and  in  New  York  by  the 
tender  age  of  six  months,,  Henny 
seemed  destined  for  comedy  when  his 
father  once  warned,  "All  you  want  to  do 
is  laugh."  Henny  grew  up  to  start  playing 
his  violin  in  a  weekend  band,  telling 
jokes  between  numbers.  The  jokes  were 
more  popular  than  the  violin  ac¬ 
complishment  and  Kate  Smith  gave 
Henny  his  first  big  break  on  her  radio 
show. 


Last  month,  Henny  talked  about  his  46 
years  to  date  in  show  business  for  a 
major  profile  by  Tony  Hiss  in  The  New 
Yorker. 

Art  Cumings,  who  is  drawing  the 
Henny  cartoon  character,  has  run  the 
gamut  from  children's  books  to  Pent¬ 
house.  His  illustrating  activities  include 
Dr.  Seuss  books  for  Random  House, 
Readers  Digest,  other  books,  and 
magazines.  For  several  years  he’s  been 
primarily  a  cartoonist,  based  in  Douglas- 
ton.  Long  Island. 

♦  *  * 

Editorial  cartoonist-analyst  Ranan  R. 
Lurie,  in  a  copyrighted  article  distributed 
by  King  Features  Syndicate,  says  that 
Taiwan  government  leaders  have 
acknowledged  to  him  they  know  how  to 
produce  nuclear  weapons.  Lurie  con¬ 
cluded  that  they  already  have  produced 
special  tactical  nuclear  weapons  for  use 
at  sea. 

Lurie  wrote  the  opinion  article  after  a 
visit  to  Taiwan  as  guest  of  the  island 
government  earlier  this  month. 

In  a  taped  interview,  Taiwanese  pre¬ 
mier  Chiang  Ching-Kuo  acknowledged 
his  country  has  “the  capacity  and  the 
technical  know-how  and  the  talents"  for 
nuclear  weaponry,  according  to  Lurie. 
He  said  Chiang  and  other  leaders  offi¬ 


WOODY’S  WORLD  by  Bill  Potter® 
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cially  denied  their  nation  has  produced 
such  weapons  or  intends  to  do  so.  Other 
sources  described  by  Lurie  as  less  offi¬ 
cial  but  reliable  claimed  Taiwan  could 
deter  any  Communist  attack  by  sea  with 
its  nuclear  arsenal. 

Lurie’s  political  cartoon  service, 
"Lurie’s  Opinion”,  is  syndicated 
worldwide  to  about  250  newspapers. 

*  *  * 

The  Register  and  Tribune  Syndicate  is 
now  distributing  the  National  Observer 
Crossword  Puzzle  edited  by  Charles  Pres¬ 
ton,  crossword  puzzle  editor  of  the 
newspaper  during  its  publication  life. 
Early  subscribers  to  the  15-year  old  puz¬ 
zle  include  the  Los  Angeles  Herald- 
Examiner,  Seattle  Times,  Detroit  News 
and  Christian  Science  Monitor. 

^ 

Votes  are  still  coming  in — and  the  Fort 
Worth  (Tex.)  Star-Telegram  has  bowed 
to  the  ballots. 

“It  has  been  said  a  newspaper  is  sel¬ 
dom  not  right  and  is  never  wrong,  a  say¬ 
ing  to  which  you  may  or  may  not  sub¬ 
scribe,”  the  Star-Telegram  told  readers, 
adding,  “we  are  not  saying  much  about 
it,  either,  after  the  response  following 
cancellation  of  the  "Rick  O’Shay" 
comic  strip.” 

Rick  was  cancelled  September  26  and 
protests  started.  So  the  paper  ran  a  bal¬ 
lot:  votes  for  reinstatement  have  reached 
6,340  with  only  197  saying  forget  Rick. 
The  paper  not  only  bowed  to  the  total,  it 
ran  all  the  episodes  missed  between  Sep¬ 
tember  27  and  October  17. 

Voting  surpassed  expectations — a  few 
years  ago,  the  Star-Telegram  ran  a  simi¬ 
lar  poll  on  “Mutt  and  Jeff’  and  got  4,700 
responses  and  “thought  that  was  a  lot.” 

The  whole  business  moved  a  Star- 
Telegram  staffer  to  words:  “We  took  a 
shot  in  the  dark  when  we  dropped  it  and 
it  Rick  O’Shayed  all  over  the  joint.” 

9k  9k  ^ 

“Detroit  Update”,  a  weekly  column 
by  veteran  automotive  writer  Al  Flem¬ 
ing,  is  being  distributed  nationally  as  a 
part  of  the  “Wheels”  package  of  the 
Washington  Star  Syndicate. 

Fleming’s  column  replaces  one  written 
by  Robert  Irvin.  Irvin’s  was  discon¬ 
tinued  when  he  left  the  Detroit  News  to 
work  for  Automotive  News  and  Au¬ 
toweek  last  month.  Fleming,  twice  presi¬ 
dent  of  the  Detroit  Auto  Writers  Associ¬ 
ation,  has  been  writing  about  Detroit  in 
newspapers  and  magazines  since  the 
1950’s  and  has  a  daily  report  on  industry 
news  also.  He  edits  his  own  monthly 
magazine.  Car  Biz. 

The  “Wheels”  package  also  includes 
Charles  Ewing  on  government  action  in 
Washington,  Charles  Yarbrough  with 
frequent  foreign  reports,  Ev  Gardner  on 
automotive  performance,  and  Kent 
Goforth  with  a  question  and  answer  col¬ 
umn,  Car  Questions.  The  package  origi¬ 
nated  at  the  Washington  Star  six  years 
ago  this  month. 

EDITOR  &  PUBLISHER  for  October  29,  1977 


30 


lAPA 

{Continued  from  page  40) 

cept  as  it  was  200  years  ago.” 

She  said  “it  is  nonsense  for  our  critics 
to  preach  that  you  can’t  have  economic 
progress  and  also  a  free  press.  Everyone 
in  lAPA  knows  that  a  free,  responsible 
independent  press  is  not  an  obstacle  but 
a  powerful  engine  of  economic  develop¬ 
ment  and  social  justice. 

“We  know,  contrary  to  stereotype 
left-wing  ideology,  that  a  free  and  inde¬ 
pendent  press  is  not  a  ’tool  of  the 
capitalist  oppressor’  but  is  precisely  the 
most  powerful  defense  against  ail  forms 
of  economic  and  political  tyranny.  The 
United  States  has  proved  this  the  hard 
way  the  past  few  years.  The  system 
works  ...  the  system  of  freedom.” 

George  Beebe,  Miami  Herald,  in  his 


report  as  chairman  of  the  lAPA  execu¬ 
tive  committee  thanked  the  Soviet  Union 
and  the  Communist  world  for  its  efforts 
to  use  Unesco  to  impose  government 
control  on  global  media  thus  alerting 
media  of  the  free  world  to  the  threat.  He 
called  “Nairobi  the  symbol  of  unification 
of  the  Western  media”  which  sparked 
expansion  of  the  World  Press  Freedom 
Committee  from  seven  to  28  journalistic 
affiliates  on  five  continents. 

Beebe,  who  is  chairman  of  the  World 
Press  Freedom  Committee  and  was  later 
named  lAPA  second  vicepresident,  said 
WPFC  has  developed  a  manpower  pool 
of  more  than  100  experienced  print  and 
broadcast  experts  who  will  undertake 
overseas  assignments  participating  in 
workshops  or  serving  as  consultants  and 
technicians  to  help  third  world  media. 

He  said  the  first  appropriations  for  use 
in  Africa,  the  Caribbean,  Latin  America 
and  the  near  east  will  be  announced  in  a 


few  days. 

Leon  Davico  of  Unesco  told  lAPA  his 
organization  is  “trying  to  replace 
confrontation  with  consensus.”  He  said 
the  draft  resolution  on  press  organiza¬ 
tions  is  being  rewritten  and  he  didn’t  be¬ 
lieve  there  would  be  much  difficulty  in 
reaching  agreement  and  approval  at  the 
next  meeting. 

Davico  said  Unesco  believes  in  a  free 
and  balanced  flow  of  the  news  and  it 
should  not  be  accused  of  trying  to  re¬ 
strict  it  because  of  working  papers  which 
had  been  prepared  only  for  discussion. 

Buys  Goss  press 

Tageblatt,  the  second  largest  news¬ 
paper  in  Luxembourg,  has  ordered  a 
seven  unit  Rockwell  Goss  Super  Subur¬ 
ban  web  offset  press,  to  be  built  in  Pres¬ 
ton,  England.  It  will  be  delivered  in  the 
middle  of  1978  for  installation  in  their 
plant  at  Esch-Sur-Alzette. 
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clients,  too,  the  Lurie  Library  of  250 
caricatures  of  international  figures 
which  can  become  an  invaluable  part 
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Lurie  is  the  most  widely  syndicated 
political  cartoonist  in  the  world.  We'll 
be  happy  to  send  you  samples  so  you 
can  see  why. 
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Excerpts  from  study  on  how  the  public  gets  its  news 


(Continued  from  page  28) 


news  at  the  time  they  get  your  paper.  Don’t  kiss  off  the  news 
with  summaries  that  merely  repeat  the  broadcast  bulletins. 

(2)  Don’t  leave  national  and  international  news  to  tv.  It’s  a 
major  interest.  It  interests  young  people  more  than  a  lot  of 
your  local  stories.  But  does  your  coverage  deserve  their 
respect? 

(3)  Remember  that  someone  is  interested  in  everything 
you  print,  and  package  it  invitingly. 

(4)  Position  your  own  news  people  as  individuals  whom 
the  public  knows,  trusts,  and  follows.  Tv  news  centers 
around  the  personality  of  the  newscaster. 

(5)  Put  more  emphasis  on  the  continuing  suspenseful 
stories  and  features  that  pull  the  reader  from  one  issue  to  the 
next,  and  that  might  increase  the  frequency  of  reading. 

(6)  Add  the  news  copy  that  appeals  to  the  highly  mobile 
singles  and  small  families.  Classified  advertising  is  strongly 
related  to  personal  mobility,  in  housing  and  employment. 

Why  not  run  related  useful  editorial  matter  adjacent  to  the 
classified  ads? 

(7)  Treat  entertainment  and  the  media  world  as  the  big 
news  it  is  for  many  readers,  especially  young  ones. 

(8)  Strengthen  the  attractions  of  the  newspaper  as  a  family 
medium,  with  some  content  that  parents  can  share  with  their 
children,  with  some  that  children  will  turn  to  on  their  own. 

(9)  Beef  up  Monday  and  Tuesday,  not  only  the  thinnest 
papers  of  the  five  weekdays,  but  the  least  well  read. 

(10)  Talk  to  the  changed  interests  of  women  readers.  In 
spite  of  that  great  best  food  day,  we’re  still  running  six  or 
seven  times  as  much  special  interest  material  for  men  as  for 
women. 

(11)  When  you  plan  each  day’s  product,  think  of  what’s 
going  to  send  the  reader  off  feeling  good.  No  decent  editor  is 
about  to  adopt  a  “happy  news’’  format,  but  can  he  fail  to 
acknowledge  that  people — especially  women — find  the  news 
upsetting  more  often  than  they  find  it  pleasant? 

(12)  The  old  human  interest  stuff  still  rings  the  bell.  That 
requires  good  writing,  and  that  takes  space. 

(13)  Remember  that  style  and  presentation  technique  may 
be  more  important  than  subject  matter  to  motivate  the  in¬ 


frequent  readers.  Their  interests  aren’t  all  that  different  from 
those  of  regular  readers. 

(14)  Use  the  format  devices  that  facilitate  communication: 
sidebars,  graphics,  subheads.  The  argument  against  long 
stories  is  an  argument  against  visual  fatigue — not  against 
narrative  or  exposition. 

(15)  Give  the  full  story.  Newspapers  are  where  broadcast 
news  viewers  and  listeners  go  as  their  main  source  to  follow 
up  on  what  they’re  heard.  Doesn’t  this  argue  for  the  impor¬ 
tance  of  background  and  detail? 

The  challenge  to  editors,  this  study  suggests,  are  insepara¬ 
ble  from  the  challenge  to  circulators,  promotion  people,  and 
everyone  else  in  the  business.  As  you  and  your  associates  in 
other  departments  think  and  talk  about  what  this  national 
survey  implies  for  your  own  very  unique  newspapers,  let’s 
not  lose  sight  of  one  major  finding:  the  daily  newspaper  is 
indispensable  to  every  civilized  citizen  of  our  society,  and 
always  will  be,  right  to  the  very  end. 

Black  Congressman  raps 
investigative  reporters 

U.S.  Rep  William  L.  Clay,  black  Democratic  Congressman 
from  Missouri,  charged  in  a  Harrisburg  (Pa.)  speech  Oct.  22 
that  there  is  “conspiracy’’  against  black  leadership  in 
America  engineered  by  “so-called  investigative  reporters’’ 
and  “corrupt  politicians.’’ 

In  an  address  at  a  dinner  sponsored  by  the  Harrisburg 
Area  Chapter  of  the  National  Association  for  the  Advance¬ 
ment  of  Colored  People  (NAACP),  Congressman  Clay  asked 
why  eight  of  16  black  congressmen  (50  per  cent)  have  been 
“subjected  to  newspaper  accusations’’  of  alleged  ir¬ 
regularities  while  210,  or  half  the  white  members,  have  not. 

“Why  are  they  the  subject  of  criminal  investigations  and 
newspaper  smears? 

“  V^y  has  the  government  been  unable  to  indict  or  convict 
a  single  national  black  leader  while  it  has  convicted  hundreds 
of  white  leaders?’’  he  asked. 
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Cites  need  for  more 
in-house  press  critics 

Ben  H.  Bagdikian,  a  one-time 
Washington  Post  ombudsman,  cited  the 
need  for  more  such  ‘in-house  critics’,  in  a 
defense  of  this  emerging  ‘profession’  at 
the  second  annual  professional  journalists 
award  banquet  held  by  the  Los  Angeles 
chapter  of  the  Society  of  Professional 
Joumalists/Sigma  Delta  Chi. 

“  Yes  it  is  messy  and  it’ s  embarrassing  to 
have  such  an  in-house  critic  and  only  the 
laiger  papers  can  afford  such  a  luxury’’  he 
said.  “But  the  news  is  messy.  The  people 
today  are  savvy.  They  are  media-wise. 
The  readers  need  such  an  inner  spokes¬ 
man.  They  deserve  it.’’ 

Bagdikian  regrets  the  ombudsman  ap¬ 
proach  hasn’t  ‘caught  on,’  except  “with 
only  half  a  dozen  anywhere  in  the  news¬ 
paper  ranks.’’  He  said  that  “the  next  best 
thing  is  to  have  correction  columns.’’  He 
estimates  “at  least  200  papers  now  have 
these.’’  He  also  lauded  the  many  columns 
that  serve  and  represent  the  people  and 
help  with  their  problems. 
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Computer/cost  control  talks 
highlight  INCFO  meeting 


Budgeting  and  technology,  cost  con¬ 
trols  and  freedom  of  the  press — all 
played  their  parts  in  the  30th  Annual 
Meeting  of  the  Institute  of  Newspaper 
Controllers  and  Finance  Officers  held 
October  16-19  in  Washington,  D.C. 

INCFO  members  heard: 

•  Carl  R.  Fortson,  Systems  Director, 
Gannett  Co.,  Rochester,  N.Y.,  in  de¬ 
scribing  the  steps  a  newspaper  should 
take  in  selecting  a  computer  system,  call 
on  newspaper  finance  officers  to  get 
more  involved  in  the  process. 

•  Robert  S.  Wilson,  Director  of  Oper¬ 
ations,  Gloucester  County  Times, 
Woodbury,  N.J.  call  for  operational  au¬ 
dits  to  provide  (1)  personnel  evaluation; 

(2)  systems  and  procedures  review; 
streamlining  of  paper  flow — all  with  the 
eventual  aim  of  cost  reduction. 

•  John  H.  O’Heam,  Treasurer  and 
Controller,  St.  Petersburg  Times  and 
Evening  Independent,  champion  carriers 
being  employes  and  Alfred  Trinkle,  Cir¬ 
culation  Director,  Call-Chronicle  News¬ 
papers,  Allentown,  Pa.  just  as  emphati¬ 
cally  contending  carriers  should  be  inde¬ 
pendent  little  merchants. 

•  Ben  Tierney,  Washington  Bureau 
Chief  of  Canada’s  Southam  News  Ser¬ 
vice,  credit  the  Freedom  of  Information 
Act  at  least  partially  for  government  re¬ 
sponse  to  news-gatherers  being  far  better 
in  the  United  States  than  in  Canada.  On 
the  other  hand,  A.  Clarence  Sampson, 
acting  Chief  Accountant,  Securities  and 
Exchange  Commission,  said  that  al¬ 
though  he  had  no  quarrel  with  the  Free¬ 
dom  of  Information  Act  or  the  “govern¬ 
ment  in  the  sunshine”  law,  he  would  like 
to  see  a  study  that  would  reveal  what 
those  laws  have  cost  the  public  in  com¬ 
parison  to  the  benefits  gained. 

•  Counsel  Richard  M.  Schmidt  of  the 
American  Society  of  Newspaper  Editors 
sound  a  warning  about  government  seek¬ 
ing  constantly  to  add  to  its  intrusions  into 
operations  of  the  press  by  legislation  and 
court-imposed  gag  orders  and  prior  re¬ 
straints. 

•  Assistant  Controller  Nathan  M. 
Oberman  of  the  New  York  Times  tell  of  a 
call  for  INCFO  to  issue  a  manual  on  how 
to  measure  productivity  in  all  depart¬ 
ments  of  a  newspaper. 

On  the  hospitality  end,  INCFO  proba¬ 
bly  set  a  record  for  early  festivity  by 
having  an  “early  arrival  party”  three 
days  before  the  convention  began,  not  to 
mention  a  “wind-up  party”  the  evening 
after  the  conclusion  of  formal  sessions. 
Other  social  events  included  the  annual 
banquet  the  evening  of  October  17. 

Banquet  features  included  presenta¬ 
tion  of  the  organization’s  Walter  J.  Car- 
ley  Award  to  Nicholas  G.  Penniman  IV, 
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assistant  to  the  general  manager  of  the 
Pulitzer  Publishing  Co.,  for  the  most 
helpful  contribution  to  the  Newspaper 
Controller,  the  group’s  publication.  Pen¬ 
niman  received  an  award  of  $300  for  his 
article  entitled  “Total  Market  Coverage: 
a  Case  Study,  Plus  Conclusions  Drawn”. 

Runners-up,  who  recieved  $100  each 
and  a  certificate,  were  Charles  T.  Brum- 
back,  president  and  chief  executive  of¬ 
ficer  of  the  Orlando  (Fla.)  Sentinel  Star; 
and,  in  absentia,  Frederick  G.  Harris, 
vicepresident  and  controller  of  Dow 
Jones  and  Co.,  Inc.,  the  latter  having 
recieved  two  of  the  Carley  awards  in  the 
past. 

Also  honored  at  the  banquet  were  the 
editor  of  the  Newspaper  Controller, 
George  K.  Dahl,  who  also  handled  IN- 
CFO’s  press  relations,  and  his  wife,  Pat. 
In  a  recognition  ceremony  after  27  years 
with  the  organization,  the  Dahls  were 
serenaded  by  a  chorus  of  past  presidents 
and  their  wives,  given  a  silver  tray  and  a 
wrist  watch  and  a  certificate  signed  by 
INCFO’s  past  presidents. 

Business  sessions  began  with  a  “buzz 
session  breakfast”,  an  INCFO  innova¬ 
tion,  allowing  all  members  to  participate 
in  small  table  discussions  on  varied  sub¬ 
jects.  A  moderator  at  each  table  kept  a 
summary  of  each  table’s  findings,  and 
these  were  presented  on  the  last  day  of 
the  convention  at  a  “feedback  break¬ 
fast”,  with  reports  on  the  following  cost 
control  subjects:  budget  procedure,  use 
of  chart  of  accounts,  productivity  mea¬ 
surements,  use  of  requisition  and  pur¬ 
chase  order  systems,  use  of  travel  and 
entertainment  expense  reports,  capital 
expenditure  audits,  and  “wild  card”, 
which  turned  out  to  be  a  report  on  mod¬ 
ernization  of  a  newspaper’s  telephone 
system.  Presiding  over  both  breakfasts 
was  Donald  G.  Christensen,  controller  of 
the  Chicago  Tribune. 

On  the  same  morning  James  L.  White, 
Secretary-Treasurer  and  Director  of  Fi¬ 
nance  of  the  Newspaper  Printing  Corp., 
of  Nashville,  presided  over  a  session 
considering  “Overview  of  the  General 
Services  Administration  and  President 
Carter’s  Plans.”  The  speaker  was  GSA 
Administrator  Joel  W.  Solomon,  who 
described  his  agency’s  intensive  analysis 
of  paperwork,  growing  out  of  a  zero- 
based  budgeting  review.  “In  our  latest 
campaign,”  he  said,  “we  set  out  to  re¬ 
duce  records  holding  office  space  by  10 
per  cent.  We  saved  $382,000  by  reducing 
such  holdings  by  39,000  cubic  feet,  or 
17.5  per  cent.” 

At  the  same  time,  Brian  H.  Shelley, 
Vice  President,  Finance  and  Secretary, 
Southam  Co.,  Ltd.  of  Toronto,  was  pre¬ 
siding  over  a  session  titles  “The  Ameri¬ 


cans  Will  Talk,  but  Will  Canada  Lis¬ 
ten?”  This  was  the  session  addressed  by 
Tierney,  who — besides  touching  on  the 
FOl  act — saw  Canada  as  “too  secretive 
and  inward  looking”  and  called  for 
Canadians  to  give  more  attention  to  news 
from  the  U.S.  At  the  same  session,  John 
Picton,  Washington  correspondent  of  the 
Toronto  Globe  and  Mail,  contrasted  the 
openness  of  the  U.S.  government  toward 
the  press  with  the  tight-lipped  attitude  of 
the  Canadian  government.  “I  would 
rather  make  telephone  calls  to  six  U.S. 
government  agencies  than  one  to  the 
Canadian  embassy,”  he  said. 

At  a  Monday  session  entitled  “The 
Washington  Scene”  Chairman  Robert  G. 
Stem,  partner  in  Anderson  &  Co.,  of 
New  York,  presided  over  four  talks. 

Robert  L.  Zanetell,  Accounting  Direc¬ 
tor  of  the  Office  of  Finance  and  Account¬ 
ing  of  the  new  Department  of  Energy, 
told  how,  in  its  few  weeks  of  life,  his 
department  is  centralizing  efforts  to  con¬ 
serve  and  increase  energy. 

Schmidt  discussed  “Freedom  of  the 
Press”,  followed  by  Sampson  talking  on 
“Current  Accounting  Trends  in  the 
SEC”  and  Marshall  S.  Armstrong, 
Chairman  of  the  Board,  Financial  Ac¬ 
counting  Standards  Board,  of  Stamford, 
Conn.,  discussing  “What’s  New  in  the 
FASB?”  Armstrong  criticized  business 
coverage  by  newspapers,  saying 
“editors  and  journalism  teachers  ought 
to  examine  an  attitude  which  labels  heal¬ 
thy  profits  as  ‘swollen’  and  assumes  that 
most  gains  are  ‘ill-gotten’.”  He  also  de¬ 
clared  that,  the  FASB  is  crippled  in  set¬ 
ting  standards  for  financial  reporting,  the 
total  responsibility  “will  almost  inevita¬ 
bly  be  transferred  to  the  Federal  gov¬ 
ernment.” 

Another  democratic  shop-talk  session 
was  presided  over  by  Chester  Paul 
Middlesworth,  Vice  President  and  Trea¬ 
surer,  Statesville  (N.C.)  Record  and 
Landmark.  Called  a  “Trading  Post  Ses¬ 
sion”,  each  INCFO  member  could  take 
his  problems  to  any  of  14  small  groups, 
with  sessions  ending  every  20  minutes. 
The  14  subjects  for  consideration  in¬ 
cluded  employe  benefits,  shoppers, 
cost-saving  and  revenue  producing 
ideas,  zoned  advertising  and  circulation, 
and  libel. 

Other  speeches  included  Albert  T. 
August,  Circulation  Sales  Promotion 
Manager  of  Richmond  Newspapers, 
Inc.,  describing  new  circulation  trends 
brought  about  by  the  shift  in  population 
from  city  to  suburbs,  transformation  of 
central  cities,  the  rapid  growth  of  apart¬ 
ments,  and  changing  life-styles. 

Walter  J.  McCarthy,  general  manager 
of  the  Gary,  Ind.  Post-Tribune,  urged  all 
INCFO  members  to  belong  to  the  ABC 
Data  Bank.  Why?  “The  basic  answer  is 
to  make  money,”  he  said.  “By  providing 
the  data  bank  with  market  demographic 
information,  you  have  a  better  chance  to 
get  the  ad.” 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

CARTOONS 

HUMAN  INTEREST 

FIGLEAVES— "A  ribtickling  Paradise 
Lost."  Weekly  cartoon.  Good  rates— 
FREE  samples.  Sandcastles-EP,  Box 
1356,  Newport  News.  Va.  23601. 

FACT  OR  FICTION— MARK  TWAIN:  "The 
trouble  with  people  is  they  know  too 
many  things  that  ain't  so."  Debunks 
myths.  Unique  research.  Rewards  con¬ 
tributors  Official  Twain  Honor  Scroll. 
Wadler,  78  Cranbury  Rd.,  Westport, 
Conn.  06880. 

CHESS 

CHESS  COLUMN  by  former  Soviet 
grandmaster  (only  2  in  US),  US  Open 
Champion,  experienced  columnist,  fam¬ 
ous  name.  CHESS-LINE,  4  Hadley  Rd. 
Armonk,  N.Y.  10504. 

MONEY 

"MORE  FOR  YOUR  MONEY" 

Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 

DOGS 

HALF  YOUR  READERS  own  dogs! 
Award-winning  author,  professional 
trainer  offers  weekly  dog  column.  Try  4 
weeks  free!  Carol  Benjamin  29 
Livingston  Ave.,  Tappan,  N.Y.  10983. 

"CASH  NEWS"— Ways  to  make  and  save 
money.  Top  readership  response.  Sam¬ 
ples,  low  rates.  CA$HCO,  2232  Arrow¬ 
head  Ave.,  Brooksville,  Fla.  33512. 

MOVIE  REVIEWS 

FILLERS 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  N.Y.  10940. 

FUN  RIDDLES  are  fillers  for  puzzle  pas¬ 
time.  60  RIDDLES  $15.00.  Lotsa  riddle 
fillers  for  continuity.  Samples.  Eppy, 
3848  W.  226th  St.,  Torrance,  Calif. 
90505. 

PUZZLES 

GARDENING 

THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  wide¬ 
ly-recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson 
Inc.,  1640  Statler-Hilton,  Buffalo,  N.Y. 
14202. 

WORD  PUZZLES  that  challenge,  intrigue 
everyone— 2  types  now.  Samples,  de¬ 
tails,  50«  postage.  Dickson,  23500  Old 
Road  23,  Newhall,  Calif.  91321. 

SPORTS 

INSIDE  PRO  TENNIS!  What'sgoingon . . . 
good  column  notes,  bright,  fresh  mate¬ 
rial.  Give  your  readers  the  inside  of  this 
fast  growing  sport.  Monthly  rates  based 
upon  circulation.  Write  on  your  let¬ 
terhead  to:  Box  2013,  Editor  & 
Publisher. 

GENERAL  INTEREST 

YOUR  READERS  can  meet  Bigfoot,  the 
Jersey  devil,  UFOs  and  more  in  this  fas¬ 
cinating,  factual  feature.  “OTHER  RE¬ 
ALITIES”  probes  the  unusual,  the  un¬ 
known  and  the  unexplainable.  For  free 
samples  and  rates,  write: 

OTHER  REALITIES 

Box  151 

Huntingdon  Valley,  Pa.  19006 

STAMPS 

STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131,  Rego  Park,  N.Y.  11374. 

AWARD-WINNING  COLUMNS  of  univer¬ 
sal  interest  on  all  topics.  Twice  weekly. 
Box  1914,  Editor  &  Publisher. 

WEEKLY 

"TODAY'S  MOTIVATION"  250  word 
daily/weekly  circulation  builder  by 
Prentice-Hall  author.  Free  samples. 
Popular  Features,  Box  3155, 
Springfield,  Mo.  65804. 

"MAKE  IT  PLAIN."  Objective  500-word 
weekly  column  on  religious  scene  builds 
general  readership.  Free  trial.  Box  1930, 
Editor  &  Publisher. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

AWARDS 

BUSINESS  OPPORTUNITIES 

ELIJAH  PARISH  LOVEJOY  AWARD  pre¬ 
sented  by  the  School  of  Journalism, 
Southern  Illinois  University,  Carbondale, 
III.  62902,  to  a  weekly  newspaper  editor  for 
outstanding  service  during  1977  involving 
courageous  performance  of  duty  in  the 
face  of  economic,  political  or  social  pres¬ 
sures  against  him  or  her  by  members  of  the 
community.  Deadline  for  entry  is  De¬ 
cember  2. 

NOT  GETTING  THE  PROFIT  you  want  out 
of  your  small  daily  or  large  weekly?  Tired  of 
publishing  everyday  and  the  liabilities  that 
go  with  it?  Trade  for  an  extremely  profit¬ 
able,  easy  to  operate,  100%  equipped, 
large  weekly/semi-weekly  operation.  Wl  re¬ 
plies  confidential.  Merge  both  companies 
and  take  advantage  of  our  management 
techniques  or  trade  properties  and  re-start 
depreciation.  Reply  if  at  all  interested. 
You'll  be  surprise  what  you'll  find  out. 
Box  2(X)6,  Editor  &  Publisher. 

BUSINESS  OPPORTUNITIES 

WELL  KNOWN  PUBLISHING  Co.  introduc¬ 
ing  national  entertainment  magazine  is 
currently  seeking  Associate  PubTisher  for 
selected  markets  throughout  the  Unitec 
States.  Investment  required.  Call  Roger 
Thrailkill,  (214)  691-1163  or  write  Omn 
Marketing,  Inc.,  6116  North  Centra 
Expwy.,  Suite  1020,  Dallas,  TX.  75206. 

NEW! — "How  to  Start  Your  Own  Commu¬ 
nity  Newspaper,”  a  big  136-page  working 
manual  by  an  experienced  weekly  pub¬ 
lisher  who's  done  it  all  and  made  it  pay. 
New  York  Times  says:  “Covers  every  con¬ 
ceivable  facet  of  weekly  newspaper  pub¬ 
lishing,”  $9.95  with  10-day  guarantee 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
N.Y.  11777. 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

COLLECTORS  ITEMS 

NEWSPAPER  BROKERS 

HAVE  AN  ORIGINAL  COLLECTION  of 
newspaper  art  of  the  Roaring  20s,  col- 
ected  by  me  when  1  worked  at  King  Fea¬ 
tures  Syndicate  50  years  ago  in  the  art 
department.  It's  a  publisher's  collection. 
100  illustrations  by  artists  of  that  period. 
Can  be  seen  by  appointment.  Box  1910, 
Editor  &  Publisher. 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(IVe  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  Loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.  0. 
Dr.  12428,  Panama  City,  Fla. 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 

NEWSPAPER  BROKERS 

JIMMY  CROWE 

BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
da^ime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 

uwnership  Changes 

Proven  Management  Systems 

23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  VVinchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 

ADVERTISING  RATES 

POSITIONS  WANTID 

(Payable  with  order) 

IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 

Sid  Smith,  President 

Box  189,  Mount  Pleasant,  Mich.  48858 

4-weeks  —  $1.35  per  line,  per  issue 

3- weeks  —  $1.50  per  line,  per  issue 

2- weeks  —  $1.65  per  line,  per  issue 

1- week  —  $1.75  per  line 

Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

ALL  OTHiR  CLASSIFICATIONS 
(Remittance  with  copy 
unless  credit  established.) 

4- weeks  —  $2.00  per  line,  per  issue 

3- weeks  —  $2.20  per  line,  per  issue 

2- weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 

Add  $1.25  per  insertion  for  box  service 
and  count  as  additional  line  in  copy. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type, 
cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate 
for  display-classified  is  $4.60  per 
agate  line— $64.40  per  column  inch 
minimum  space. 

CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  2(X)45 
(202)  NAtional  8-1133 

MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGElVIENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

CLASSIFIED  ADVERTISING 
Order  Blank 


Name _ 

Address _ 

City  _ State  _  Zip  _ 

Phone  _ 

Authorized  by _ 

□  Assign  a  box  number  and  mail  my  replies  daily 

To  Run: _ Weeks  _  Till  Forbidden 

Classification _ 

(Please  indicate  exact  classification  in  which  ad  is  to  appear) 

Copy:  Print  or  type  copy  on  separate  sheet  of  paper 
and  attach  to  this  order  blank. 

Mail  to:  editor  t  publisher  •  STS  Leilniton  Ave.  •  New  York,  N.Y.  10022 
(212)  752-7050  ext.  307 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


HAVE  A  WARM  WINTER  in  the  Florida  sun. 
My  NET  of  $440  a  week  can  be  doubled. 
Payoff  at  $200  a  week  includes  5-year  es¬ 
tablished  weekly,  office  building,  big 
screened  pool,  nice  home  with  2V2  acres 
prime  citrus-type  land.  Minimum  $25,000 
cash  down,  as  I'm  going  overseas.  Box 
1879,  Editor  &  Publisher. 


WESTERN  DAILY  serving  rapid  growth 
area  needs  well-financed,  aggressive 
owner.  Information  to  qualified  buyers. 
Snyder  Newspaper  Brokers,  186  E.  Hon¬ 
olulu,  Lindsay,  Calif.  93247. 


PITTSBURGH,  PENNSYLVANIA— Weekly 
newspaper  group.  Urban  and  suburban 
areas.  Excellent  growth  record.  $150,000 
gross.  $100,000.  Box  1822,  Editor  & 
Publisher. 


$15,000  down,  $400  a  month  buys  5th 
year  Northeast  Florida  bi-weekly  newspa¬ 
per.  Graphics  equipped,  no  press.  Gross 
$40,000.  Box  1928,  Editor  &  Publisher. 


SACRIFICE  area  5  daily  offset  grossing 
$275M.  $75,000  cash,  7%  balance  10 
years.  Buying  larger  property.  Box  1982, 
Editor  &  Publisher. 


Georgia  shopper  started  1973  saturation 
coverage  trade  area  by  mail  and  carrier. 
Print  media  carrying  nearly  all  chains, 
grossing  $150, OdO.  22%  increase  this 
year — 44%  increase  this  quarter!  Health 
forces  sale.  Box  1932,  Editor  &  Publisher. 


LEGALLY  ADJUDICATED  70  year  old 
California  weekly.  Circulation  6000.  Com- 
puwriter,  AM  1900  Mailer.  Must  sell,  nego¬ 
tiable  terms.  Box  1953,  Editor  &  Publisher. 


FLORIDA— 2V2  year  old  controlled  circula¬ 
tion  weekly  in  the  county  with  the  fastest 
growth  rate  in  Florida.  Grossed  over 
$90,000  last  year.  $60,000,  29%  down  or 
cash.  Box  1942,  Editor  &  Publisher. 


TWO  IOWA  WEEKLIES,  (oneofficial  county 
paper)  gross  $35M,  $65M.  Will  sell 
secretly  for  gross  or  as  a  unit  for  $100M. 
1/3  down,  balance  on  contract.  Great  po¬ 
tential,  growing  area,  excellent  staff  avail¬ 
able,  well-equipped.  Write;  Box  1954, 
Editor  &  Publisher. 


5-DAY  offset.  Good  town,  midwest.  $190M 
gross,  $60,000  down.  Terms,  7V'2%,  or 


AWARD-WINNING  weekly  in  high  income, 
highly  literate  pacific  coast  town.  Uniquely 
beautiful  location.  Offers  financial  sec- 


this  year  $85,000,  expect  $100,000  next 


equipment.  Successful,  establisned.  Ideal 


who  wants  to  live  near  metro  area,  but  in  a 


$100,000.  Box  1999,  Editor  &  Publisher. 


1476,  Page,  Arizona  86040. 


potential.  (609)  266-7436  between  1-5  PM. 


base  county-wide.  Ideal  husband/wife.  In- 


out  ei 


iquipment. 

Marysville, 


Wash.  98270. 


2023,  Editor  &  Publisher. 


tate  $60,000. 


tion — Gross  $90,000 


Publisher. 


Editor  &  Publisher  cannot 
under  any  circumstances  di¬ 
vulge  the  name  or  address  of 
a  box  holder. 


INVESTOR  seeks  to  purchase  large  weekly  C 
with  consistent  record  of  profits  and  no  job  tj 
printing.  Have  excellent  journalistic  ere-  0 
dentials.  All-cash  purchase  satisfactory,  c 
Complete  confidentiality  assured.  Box  - 
203,  Editor  &  Publisher.  C 

ESTABLISHED  weekly  newspapers/  n 
shoppers  in  growth  areas  within  50/75  r 
miles  of  Philadelphia.  We  are  principals,  ^ 
not  agents  or  brokers  offering  cash  (if  de-  - 
sired)  for  preferred  publications.  Strict  L 
confidence.  Prompt  response  to  every  in-  s 
quiry.  Box  1996,  Editor  &  Publisher.  5 

SOUTH  TEXAS  small  community  or  subur-  ( 
ban  weekly.  Purchase  or  manage  with  op¬ 
tion  to  buy.  Complete  confidentiality.  Box 
1998,  Editor  &  Publisher. 

PUBUCATIONS  FOR  SALE 

SOUTH  FLORIDA  WEEKLY  TV  magazine. 
Fast-growing  circulation  27,000.  Gross 
$2500  per  week.  $110,000.  Write  606  Sil- 
vershore  Dr.,  Pensacola,  Fla.  Ph:  (904) 
455-9643,  Miller. 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses  .  .  . 

New  or  reworked/updated  trade-ins.  CK 
OPTICAL  CO.,  INC.  (213)  372-0372.  Box 
1067,  Redondo  Beach,  Calif.  90278. 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMARAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 

MAILROOM 

SHERIDAN  24P  INSERTER— Excellent 
condition.  5  heads,  single  delivery.  As  is, 
where  is,  or  turn-key  installation.  Box 
1524,  Editor  &  Publisher. 

CUTLER-HAMMER  MARK  II  and  Mark  III 
counterstackers.  Very  good  condition. 
Available  immediately.  Box  1791,  Editor  & 
Publisher. 

MULLER  227  INSERTER.  3:1. 
EXCELLENT  CONDITION. 

BOX  1833,  EDITOR  &  PUBLISHER. 

CUTLER  HAMMER  Mark  II  stacker,  top 
shape.  Cleaned,  painted  and  delivered — 
$3^0.  Expert  start-up  and  service  avail¬ 
able.  We  engineer  systems  and  build  a 
complete  line  of  conveyors  and  other  com¬ 
ponents  to  fit  the  machine  to  your  opera¬ 
tion.  MAILROOM  SYSTEMS  INC.,  (414) 
784-3783. 

STA-HI  251  and  257  counter  stacker. 
Available  immediately.  Box  1925,  Editor  & 
Publisher. 

STEPPER  PAPER  rolling  machine.  Model 
730,  PMIII  folding  and  collating  unit.  3 
hoppers.  Have  card  attachment.  Extra 
tying  head.  Like  new.  Write  Box  1613, 
Lubbock,  Texas  79408.  (806)  763-9565. 

MAGNACRAFT  LABELING  MACHINE 
EXCELLENT  CONDITION. 

Contact  Box  1955,  Editor  &  Publisher. 

NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How- 
}  ard,  Aberdeen,  Md.  21(K)1.  Call  (301) 

X  575-6500. 

NEWSPRINT 

SQUeeze  lenses  save  newsprint  .  .  . 

CK  OPTICAL  CO.  INC.  (213)  372-0372 
g  Box  1067,  Redondo  Beach,  Calif.  90278 
i. 

PHOTOTYPESETTING 

COMPUGRAPHICS 

7200 — $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 

PLATEMAKING 


PRESSES 


GOSS  COMMUNITY.  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 


Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Color  King  2;1  folder.  Model  790 
Gregg  flying  imprinter  45V2" 
Urbanite  V*  folder 
Color  King,  5  units 
Fincor  motor  and  control  40-60  HP 
Wanted:  Newspaper  equipment 
and  complete  plants. 


IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


GOSS  URBANITE,  8  units,  2  folders,  new 
approximately  19/0,  consisting  of  7  black 
units,  1  3-color  unit,  standard  Urbanite 
folder  with  quarter  fold,  SU  folder  with  col¬ 
lect,  2  drives,  2  8-position  rollstands  and 
all  standing  accessories.  We  will  sell  com¬ 
plete  press  or  components.  IPEC  Inc.,  401 
N.  Leavitt  St..  Chicago.  III.  60612.  Ph 
(312)  738-1200;  Telex  25-4388. 


10  WOOD  AUTO  reel-tension-pasters 
complete  with  columns.  Presently  ware 
housed.  Bob  Douglass,  Lakeland,  Fla 
(813)  688-6011. 


COLLATER— Stepper  automatic  Model  PM 
V;  FT  double  and  triple  folding  attach¬ 
ment,  106  conveyor,  card  hopper,  2  sets 
Reindeer  ears.  Used  only  2  months,  good 
price.  Call:  (316)  943-4221. 


HAMMOND  Radial  Router,  Ben  Franklin 
Trim-o-Saw,  Easy  Kastee  (8  columns), 
Scorchee,  Mat  Roller  and  Rouse  Vertical 
Rotary  Miterer.  As  is,  where  is,  good  condi¬ 
tion,  best  offer.  Call:  Gadsden  County 
Times.  Tim  Matthew,  Quincy,  Fla.  32351. 
Ph;  (904)  627-7649. 


COMPLETE  PRESSROOM  EQUIPMENT 
4  UNIT  GOSS  Press  with  double  folders— 
32  page  straight-64  page  collect. 

Color  Hump — Reverse  cylinders  for  full 
multi  color — Good  condition — No  big 
commercial  printing  orders  ever  run. 

Press — New  bearings  with  micro  gears— 
New  chain  Drive  and  micro  gears.  100  h.p. 
motor 

Also  75  h.p.  spare  motor 

Extra  V4  and  Va  folder  for  tabloids 

Practically  new  Pony  Autoplate 

Plate  router  for  color  work — 2  Sta  Hi  Mat 

Formers. 

Unit  of  Dummy  Plates  for  Direct  Printing, 
with  Bender. 

Full  Press  of  Rubber  Rollers  (Goodyear) 
with  plenty  of  spares. 

Spare  Folder  with  gears  and  cutting  cylin¬ 
der. 

Extra  Gears-Bearings  and  spare  parts. 
Heavy  duty  Goss  Mat  Roller. 

Standing.  Can  be  inspected  anytime;  as  is, 
where  is.  PACKAGE  DEAL.  Contact; 


HALL  ENTERPRISES 
P.  0.  Box  4073 
Anderson,  S.C.  29621 
Phone  (day)  1  (803)  225-6961 
After  5PM  1  (803)  224-4002 
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GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312) 
738-1200;  Telex  25-4388. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


VDTs 


2  HARRIS  llCX)  Editing,  Proofing  Termi¬ 
nals.  Two  years  old,  excellent  condition. 
$9,000  each.  Contact  L^mont  Odett,  Jr., 
Antelope  Valley  Press,  P.O.  Box  880, 
Palmdale,  Calif.  93550,  (805)  273-2700. 

FIVE  COMPLETE  DEC  VT  206  editing  sub- 
systems  (10  terminals)  including  16K 
PDP-11/05  controller  with  each  system. 
Equipment  in  use  since  1975.  Maintained 
by  DEC  field  service.  Contact  Raymond 
Pilewski,  The  Evening  and  Sunday  Bulle¬ 
tin,  Philadelphia,  Penn.  19101.  (215) 
662-7450. 


WANTED  TO  BUY 


WILL  PAY  $500  for  12''xl8"  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway,  196 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


GROSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


SHERIDAN  72  P  INSERTER 
IN  GOOD  CONDITION. 

BOX  1718,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  INSERTER. 
MUST  SEE  IN  OPERATION. 
BOX  1754,  EDITOR  &  PUBLISHER. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


CUTLER  HAMMER  MARK  II 
OR  MARK  III  COUNTER  STACKER. 
BOX  1796,  EDITOR  &  PUBLISHER. 


SHERIDAN  72P 
HOPPER  LOADERS. 

BOX  1784,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY; 
MULLER  227  INSERTER. 

BOX  1781,  EDITOR  &  PUBLISHER. 


GOSS  Universal— 6  units.  Contact:  Gus 
Izurieta,  Bell-Camp,  Inc.,  P.  0.  Box  97, 
Elmwood  Park,  N.J.  07407.  Ph;  (201) 
796-8442. 


WANTED  TO  PURCHASE 
Supermat  ic  autoplate  or  special  autoplate, 
22V4'’  cutoff,  with  gas-fired  melting  pot. 
Bill  Schoepke  (312)  394-2300. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR^S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for  pro¬ 
motion  campaigns,  all  ready  for  reproduc¬ 
tion.  Ask  for  details.  Berkley-Small  Inc., 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 
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INDUSTRY  SERVICES 
NEWSPAPER  CONSULTANTS 


HELP  WANTED 
ARTISTS 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


WHEELER  ASSOCIATES,  INC. 
Management  Consultants 
Productivity  Improvements 
Cost  Analysis  and  Control 
Manpower  Utilization  Studies 
Labor  Negotiation  Assistance 
Preventive  Maintenance  Programs 
System  Design  and  Sophistication 
Four-Day  Workweek  Studies  and  Schedules 
Special  Programs  for  Smaller  Newspapers 
Nine  Central  Street -Lowell,  Mass.  01852 
(617)  457-7549 


PRESS  REPAIR  SERVICES 


PRESS  REPAIRS,  maintenance,  trouble 
shootiri^.  Emergency  service  nationwide. 
Ralph  f^sco,  Inc.,  30  Fern  Dr.,  Commack, 
N.Y.  11725.  (516)  864-1352. 


We  move  machinery! 
E&P  Classilieds 


Help 


Wanted... 


ACADEMIC 


ADVERTISING  PROFESSIONAL  who  can 
do  it  as  well  as  teach  it.  Join  other  top 
professionals  in  rapidly  expanding  De¬ 
partment  of  Journalism.  Prefer  advanced 
degree  and  five  years  experience.  News- 
editorial  experience  also  helpful.  Rank  and 
salary  negotiable.  Send  applications  and 
resumes  by  November  1  to  Professor 
James  L.  Highland,  Chairman,  Search 
Committee,  Department  of  Journalism, 
323  Academic  Complex,  Western  Ken¬ 
tucky  University,  Bowling  Green,  Ky. 
42101.  An  Equal  Opportunity/Affirmative 
Action  Employer. 


A  SMALL  WESTERN  NEW  YORK  liberal 
arts  college  desires  faculty  member  in 
print  media  area  for  Media  Communica¬ 
tions  Department.  Full-time,  tenured  posi¬ 
tion  available  January  1978.  Starting  sal¬ 
ary  to  $13,000  annually.  Teaching  and  ex¬ 
perience  in  either  journalism,  public  rela¬ 
tions,  or  advertising  helpful.  PhD  required 
(will  accept  applications  for  ABD's  who  ex¬ 
pect  degree  by  August  1978).  Forward  re¬ 
sume  by  November  12,  1977,  to  Personnel 
Office,  Medaille  College,  18  Agassiz  Circle, 
Buffalo,  New  York  14214. 


ASSISTANT  PROFESSOR  OF  JOURNAL¬ 
ISM:  teach  3  or  4  classes  per  semester, 
serve  as  faculty  advisor  to  student  news¬ 
paper,  co-ordinate  2-year  degree  program, 
and  assist  in  editing  a  few  university  publi¬ 
cations  at  a  campus  in  the  Louisville  met¬ 
ropolitan  area.  Qualifications:  5  years  ex¬ 
perience  as  a  working  journalist  and  MA  or 
PhD.  Salary  competitive:  good  fringe  bene¬ 
fits.  Write:  Dr.  T.P.  Wolf,  Indiana  Univer¬ 
sity  S.E.,  New  Albany,  Ind.  47150  by 
November  21,  1977. 


GRADUATE  ASSISTANTSHIPS  (stipend 
and  tuition)  available  to  person  qualified 
by  media  experience  to  supervise  students 
in  a  news  laboratory  while  working  on  a 
Masters  or  PhD  Degree.  Strong  academic 
background  required.  Contact  Head  of 
Graduate  Studies,  School  of  Journalism, 
Southern  Illinois  University,  Carbondale, 
III.  62901. 


ADMINISTRATIVE 


GENERAL  MANAGER  needed  for  3  time  a 
week  newsp^r  in  deep  southern  vacation 
area  state.  Elxrellent  compensation  for  a 
good,  stable  professional.  Write  complete 
details  in  first  resume.  Box  1938,  Editor  & 
Publisher. 


GENERAL  MANAGER  for  growing  long  es¬ 
tablished  publishing  company  on  West 
Coast  doing  3  million  gross  in  periodicals 
and  books.  Salary  open.  Send  full  resume 
to:  Box  2011,  Editor  &  Publisher. 


ARTIST 

The  Milwaukee  Journal/Sentinel  has  a  fine 
opening  for  an  artist  with  BFA  and/or  3  or 
more  years  editorial  illustration  or  com¬ 
mercial  experience  with  magazine,  news¬ 
paper  or  agency. 

Must  be  able  to  do  competent  black  and 
white  and  color  illustrating  as  well  as 
humorous  illustrations.  Salary  commensu¬ 
rate  with  experience.  Send  resume  in  con¬ 
fidence  outlining  experience,  education 
and  salary  history  to  Robert  Jendusa, 
Newspapers  Inc.,  333  W.  State  St.,  Mil¬ 
waukee,  Wise.  53201. 


BROADCASTING 


INNOVATIVE  NEWS  DIRECTOR  needed  by 
Cable  TV  System  to  manage  news  team. 
Located  on  a  US  Pacific  Island  with  one 
commercial  station  as  competition.  Now 
producing  daily  local/world  news,  election 
coverage,  TV  magazine  show  and  other 
specials. 

Journalism  degree  or  on  air  experience. 
$10K-14K  salary,  stock  and  other  bene¬ 
fits. 

Reply  to  Box  2005,  Editor  &  Publisher. 


CIRCULATION 


THE  MIAMI  NEWS  NEEDS  A 

HOME  DELIVERY  MANAGER 
WHO  IS  MARKETING-ORIENTED 
Today's  consumerism,  competitive,  com¬ 
plex  market  place  and  economy  requires 
managers  knowledgeable  in  the  whole 
marketing  cycle. 

The  Miami  News  is  a  Pulitizer  Prize  win¬ 
ning  evening  newspaper  owned  by  Cox 
Newspapers,  but  published  by  The  Miami 
Herald  Publishing  Company  of  Knight- 
Ridder  Newspapers. 

Our  last  Home  Delivery  Manager  was  pro¬ 
moted  to  an  even  more  challenging  posi¬ 
tion.  The  opportunity  for  advancement  is 
there  for  you,  too,  as  we  have  a  solid  com¬ 
mitment  to  management  development. 

We  are  looking  for  someone  capable  of  ap¬ 
proaching  the  marketing,  personnel  de¬ 
velopment  and  other  day-to-day  chal¬ 
lenges  of  The  Miami  News  with  creativity, 
energy  and  perseverance.  You'll  manage  a 
team  of  60  prople.  And,  enjoy  the  assist¬ 
ance  and  spirit  of  your  fellow  managers  in 
the  division — they  are  aggressive 
specialists  in  consumer  marketing,  re¬ 
search  and  sales  promotion.  Some  came 
from  prestigious  newspapers  in  the  West, 
Mid-west,  and  East.  All  are  here  because 
they  recognize  the  personal  growth  poten¬ 
tial  with  Knight-Rkider  Newspapers,  plus 
the  lifestyle  advantages  of  the  warm, 
friendly  people  in  the  sports-oriented 
South  Florida  area. 

You  should  know  that  people  with  a  variety 
of  backgrounds  have  applied  for  this  posi¬ 
tion,  however,  in  seeking  the  best  candi¬ 
dates  we  are  holding  this  spot  open  for 
additional  applicants  for  a  short  time.  If 
you  believe  your  interests  and  experience 
make  you  a  candidate,  please  take  action 
today!  Call  Rick  Kaspar,  Marketing  Man¬ 
ager,  (305)  350-2952. 

An  Equal  Opportunity  Employer. 


CIRCULATION  MANAGER  needed  by  Mid¬ 
west  newspaper.  M  inimum  two  years  expe¬ 
rience  required.  Salary  up  to  $15,000  a 
year  plus  bonuses  for  successful  achieve¬ 
ment.  Must  be  very  strong  on  sales  and 
details.  Management  potential  to  move  up 
in  a  growing  organization  required. 
Please — only  highly-motivated  people 
should  apply  for  this  post.  Include  resume, 
full  description  of  responsibilitiesand  your 
present  compensation.  Write:  Box  1972, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  needed  by 
group  of  suburban  voluntary-paid  weeklist. 
If  you  are  presently  working  with  a  daily  or 
weekly  and  would  like  a  chance  to  grow 
with  us,  call  Jim  Merritt,  Circulation  Direc¬ 
tor.  Phone:  (504)  362-4310  or  send  re¬ 
sume  tO:  Guide  Newspapers.  P.O.  Box  354, 
Gretna,  La.  70054. 


TWIN  OHIO  weeklies  need  young,  aggres¬ 
sive  circulation  manager  who  can  build 
circulation  in  a  rural  area.  Please  send  re¬ 
sume  and  salary  requirements  to  Box 
2027,  Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 
We  want  our  position  filled  by  the 
brightest,  most  organized,  hardest- 
working,  people-oriented  person  available. 
What  will  appeal  to  you  about  this  job?  The 
people  development  challenges — training 
and  upgrading  60  people  with  varying  tal¬ 
ents  and  performance  records.  The  mar¬ 
keting  challenges — we  are  an  afternoon 
newspaper  competing  for  readers  against 
a  great  morning  newspaper,  radio,  TV  and 
outdoor  lifestyle,  etc.  The  numbers 
game — we  need  someone  to  join  our  team 
who  can  help  us  turn  around  a  sliding  cir¬ 
culation  penetration  figure. 

The  new  perspectives  in  organizing  reader 
research,  brainstorming  retension  pro¬ 
grams  and  shaking  up  the  pat  circulation 
theories  will  get  the  job  done  best  here. 
Are  you  looking  for  a  challenge?  Do  you 
want  to  join  a  winning  newspaper  group 
that  offers  management  training,  man¬ 
agement  growth  potential,  supportive 
team  thinking,  plus  good  salary  and  bene¬ 
fits  today  and  tomorrow?  THEN  STOP 
WHATEVER  YOU'RE  DOING  RIGHT  NOW 
AND  WRITE  US  A  LETTER.  Box  2001. 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  medium  size 
AM  daily  in  Texas.  VVill  consider  second 
man  waiting  to  move  up.  Send  resume  and 
salary  requirements  to:  Box  1986,  Editor  & 
Publisher. 


OUR  UPSTATE  New  York  26,000  3  weekly 
needs  an  aggressive  circulation  manager 
to  tighten  up  ongoing  systems.  Room  for 
advancement.  Young  free-wheeling  man¬ 
agement!  Send  resume,  salary  require¬ 
ments  and  references  tO:  The  Midweek 
Observer,  229  Linelen  Ave.,  Ithaca,  N.Y. 
14850,  Att:  General  Manager. 


CLASSIFIED  ADVERTISING 


ASSISTANT  CLASSIFIED  MANAGER.  We 
need  a  knowledgeable  assistant  who  is 
strong  in  sales  and  motivation  and  capable 
of  directing  the  operation  of  our  outside 
sales  staff.  Heavy  experience  in  Real  Es¬ 
tate  and  Automotive  classifications  re¬ 
quired.  We  are  one  of  America's  finest  7 
day  metropolitan  newspapers  located  in  a 
dynamic  market  on  Florida's  West  Coast. 
The  challenges,  additional  responsibilities 
and  growth  potential  are  excellent,  along 
with  comprehensive  medical  and  life  in¬ 
surance  coverage  and  retirement  plan.  If 
you  are  willing  to  work  hard  to  achieve 
realistic  goals,  send  resume  and  salary  re¬ 
quirements  to:  Rosita  Peterson,  Classified 
Advertising  Manager,  Tampa  Tribune 
Times,  P.O.  Box  191,  Tampa,  Fla.  33601. 


PHONEROOM  SUPERVISOR— We  are  look¬ 
ing  for  an  experienced,  sales-oriented,  in¬ 
novative,  self-starting  individual  to  man¬ 
age  and  motivate  a  phoneroom  staff  of  7. 
Zone  1,  50,(X)0  circulation.  Daily  and  Sun¬ 
day.  Please  send  resume  and  salary  re¬ 
quirements  to:  Box  1957,  Editor  &  Pub¬ 
lisher. 


PHONEROOM 
SALES  MANAGER 

We  are  seeking  an  experienced  sales- 
oriented  classified  phoneroom  supervisor 
with  excellent  people  skills  and  the  ability 
and  desire  to  motivate  a  sales  staff  of  23  in 
a  highly  competitive  market.  Previous 
classified  telephone  sales  and  supervisory 
experience  is  essential  and  experience 
with  electronic  copy  processing  is  a  plus. 
We  offer  salary  commensurate  with  expe¬ 
rience  and  an  opportunity  to  grow  with  one 
of  the  South's  most  progressive,  group- 
owned  AM/PM  operations. 

If  you're  the  person  we're  after,  call  or 
send  your  resume  and  letter  in  strict  con¬ 
fidence  tO: 

Gary  Ahlstrom, 

Classified  Advertising  Manager 
or 

Dan  Shaver,  Personnel  Director 
The  Knight  Publishing  Co. 

600  So.  Tryon  Street 
Charlotte,  N.C.  28202 

An  Equal  Opportunity  Employer. 


NEED  EXPERIENCED  aggressive  ad 
salesman  with  strong  background  in  class¬ 
ified  advertising.  Will  be  responsible  for 
managing  department,  sellingand  promot¬ 
ing  classified.  27,000  morning  and  eve¬ 
ning  daily.  Send  complete  resume  includ¬ 
ing  salary  requirements  tO:  Box  1917, 
Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER 

We  are  looking  for  a  knowledgeable  man¬ 
ager  capable  of  directing  a  staff  of  7  in  a 
dynamic  market.  Send  complete  resume 
including  salary  requirements  to:  Paul 
McCue.  General  Manager,  Rochester 
Post  Bulletin,  18  1st  Ave.  S.E.,  P.  0.  Box 
6118,  Rochester,  Minn.  55901.  (507) 
288-2441. 


DISPLAY  ADVERTISING 


ADVERTISING  DIRECTOR 

Proven  marketing  strategy  required 
in  all  areas  of  advertising  with  heavy 
emphasis  on  retail  accomplishments 
for  highly  competitive  metro  market. 
Affective  use  of  market  presenta¬ 
tions  essential,  plus  ability  to  imple¬ 
ment  their  use  by  sales  staff. 
Versatile  methodology  a  must  to 
handle  the  range  from  "mom  and  pop 
proprietorships"  to  the  national 
chains.  Ability  to  establish  and  meet 
realistic  budgets  a  key  factor  based 
on  experience  and  intuitive  feel  for 
the  market.  MBO  familiarity  a  plus. 
This  key  p<)sition  requires  a  hard-hit¬ 
ting,  outgoing  professional  who  is  an 
exceptional  results-oriented  manag¬ 
er.  Accomplishments  must  result 
from  a  positively  motivated  staff. 
Zone  2,  all  replies  confidential.  Send 
resume  and  salary  history  and  re¬ 
quirements  to: 

I  Box  1987,  Editor  &  Publisher. 


MARKETING  DIRECTOR 

Challenging  new  position  reporting  to  the 
publisher  at  a  100,(X)0  circulation  class 
publishing  firm  located  in  an  attractive  to 
live  in,  but  highly  competitive.  Northeast 
community.  A  true  growth  opportunity  for 
the  highly  qualified  person  selected.  The 
professionally  sales  experienced  executive 
should  have  a  proven  record  of  competitive 
success  and  strong  working  knowledge  of 
advertising,  sales  training,  research  and 
promotion.  A  team  leader  and  player  is 
needed.  Position  offers  a  fine  manage¬ 
ment  growth  opportunity  with  commensu¬ 
rate  salary  and  benefit  package.  Please 
send  with  complete  confidence,  strong 
references  and  resume  including  salary 
history.  Write  to  Box  1889,  Editor  & 
Publisher.  Today! 


MANAGING  EDITOR,  C*A*C  Weekly,  16M, 
Florida  suburban.  Must  have  experience  in 
display  advertising  sales,  reporting,  pro¬ 
motion,  and  copy  desk.  Enclose  samples  of 
work  with  stamped  return  envelope.  Write 
Box  1979,  Editor  &  Publisher  and  include 
salary  requirements.  References  will  be 
checked. 


WE'RE  LOOKING  FOR  a  person  who  has 
about  5  years  of  successful  newspaper 
sales  experience  with  the  ability  and  desire 
to  be  an  advertising  director,  but  has  no 
immediate  opportunity  with  the  present 
employer.  Here  is  the  opportunity.  We 
have  a  working  director's  position  open  on 
a  strong  weekly  newspaper  in  a  beautiful, 
non-metropolitan  California  community. 
Must  be  goal-oriented,  good  planner  and 
willing  to  work  for  achievement.  Prefer 
West  Coast  resident.  Good  salary,  bonus 
and  advancement  opportunities  in  a  small, 
growing  group.  Resume  and  salary  history 
to;  Box  1940,  Editor  &  Publisher. 


ADVERTISING  MANAGER  WANTED 
We're  looking  for  an  aggressive  young  man 
who's  ready  to  move  into  a  management/ 
sales  situation  that  offers  plenty  of  chal¬ 
lenge  and  opportunity  in  a  fast-growing 
company.  Newspaper  serves  central  Il¬ 
linois  county  that  needs  an  aggressive  per¬ 
son  who  can  provide  leadership  to  the  ad¬ 
vertising  department  and  the  communities 
served  by  the  newspaper.  Good  starting 
salary  plus  fringe  package.  Send  resume  to 
Bill  [JeLost,  Gen.  Mgr.,  Bureau  County  Re¬ 
publican,  316  South  Main,  Princeton,  III. 
61356. 
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HELP  WANTED 


DISPLAY  ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
New  York  City  suburban,  twice  weekly. 
Must  demonstrate  strong  chain  and  local 
retail  sales  ability.  We’re  number  1  in  our 
huge  market  and  growth  is  at  record  pace. 
Display  staff  now  numbers  20.  Salary, 
override,  growth  bonus,  etc.  Will  provide 
$25,000+.  Ideal  situation  for  experienced 
profit  producer.  Box  1966,  Editor  &  Pub¬ 
lisher. 


DISPLAY  ADVERTISING  MANAGER 
Experienced  Display  advertising  sales  per¬ 
son  who  wants  to  motivate  a  staff  of  20, 
including  an  outside  sales  force  of  9.  We 
are  located  in  Zone  2  and  are  part  of  a 
large  newspaper  group.  The  opportunities 
are  unlimited  for  the  right  individual.  Send 
resume  tO:  Box  1934,  Editor  &  Publisher. 


SALES  PERSON/DIRECTOR,  3  shoppers. 
Zones  8  and  9.  Motivation  and  personal 
selling  a  must.  Let's  talk.  Call  collect  (801) 
521-6477  evenings. 


RETAIL  ZONE  MANAGER 
Large  East  Coast  metro  daily  in  Zone  2. 
Report  to  retail  advertising  manager  in  a 
highly  competitive  market.  Candidate 
must  have  strong  management  experience 
and  a  proven  sales  record.  If  you  are  a  well 
organized  self-starter  who  can  direct  a 
sales  staff  effectively,  send  resume  and 
salary  history  to;  Box  1990,  Editor  & 
Publisher. 

An  Equal  Opportunity  Employer 


WANT  TO  MOVE  UP?  Large  Ohio  weekly 
needs  Ad  Manager  who  can  build  sales, 
direct  3-person  staff,  and  wants  to  live  in 
fine  rural  community  (pop.  4,CX)0).  Chance 
to  be  your  own  boss.  Resume  and  salary 
requirements  a  must.  Box  2030,  Editor  & 
Publisher. 


SAN  FRANCISCO  BAY  Area  weekly  seeks 
salesperson  with  lots  of  energy.  Salary, 
plus  commission,  car  expense.  42  years 
here,  but  still  progressive.  Send  resume  to; 
Sun-Leader,  2(15  Broadway,  Millbrae, 
Calif.  94030  or  call  (415)  697-5335. 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


MAJOR  ACCOUNT  REP 
Young,  aggressive  management  team  of 
Zone  9  metro  competitive 7  day  looking  for 
a  tiger  on  the  way  to  the  top  in  a  newspaper 
career.  Experience  with  majors  (even  in  a 
smaller  market),  plus  progression  in  career 
could  earn  you  this  challenge.  Success 
could  earn  you  more  responsibility.  One  of 
the  top  pay  scales  in  the  country.  Send 
resume  and  your  sales  letter  to  Box  2000, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR— VAC  180,000, 
30-year-old  weekly  group  in  the  beautiful 
Pacific  Northwest.  Must  know  display,  na¬ 
tional,  classified.  Outstanding  opportunity 
for  an  aggressive,  experienced  Ad  Director 
or  a  nurnber  two  person  ready  to  move  up. 
Salary  $20,000  plus  generous  commission 
plan,  full  fringe  benefits  and  profit  shar¬ 
ing.  New  Modern  plant  in  one  of  the  coun¬ 
try's  most  livable  cities.  Send  resume  to; 
Publisher,  The  Community  Press,  P.  0. 
Box  4227,  Portland,  Oregon  97201. 


AD  MANAGER— Dynamic,  innovative,  ded¬ 
icated  person  wanted  to  head  small  sales 
staff  for  fast-growing  Mid-Eastern  15M 
circulation  paid  and  free  weeklies.  Unlim¬ 
ited  potential  in  rural-suburban  area.  Send 
resume  and  salary  requirements  to;  Box 
2003,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
30,000  circulation  daily  on  East  Coast. 
Growing  chain  wants  individual  who  can 
direct  staff  in  growing  market  and  has 
management  potential  for  future  expan¬ 
sion.  Salary,  bonus,  liberal  fringe  benefits. 
Must  be  able  to  re-locate  immediately. 
Send  resume,  salary  requirements  to; 
Box  1909,  Editor  &  Publisher. 


ADVERTISING  SALES  —  for  display  sales 
on  181,000  audited  circulation  weekly 
consumer  shopper  in  San  Francisco  Bay 
area.  Minimum  3  years  experience.  Fringe 
benefits,  salary,  commission  and  car  ex¬ 
pense.  Send  resume,  including  earnings 
history  to  Box  1869,  Editor  &  Publisher. 

SALES  MANAGER;  Want  to  live  in  Boston 
and  work  for  the  Phoenix  or  Real  Paper? 
Consider  Upstate  New  York.  Ithaca,  home 
of  Cornell  University,  etc.,  a  cultural  cos¬ 
mopolitan  hassle-free  city.  Must  be  able  to 
MOTIVATE  sales  staff  and  sell  chain  ac¬ 
counts  for  hip  bi-weekly.  Send  resume  to 
TWO  TIMES,  P.  0.  Box  27,  Ithaca,  N.Y. 
14850. 


MANAGING  EDITOR  10,000  circulation 
daily.  Must  be  leader,  able  to  motivate 
staff,  teach  and  demand  writing  quality 
and  get  involved.  (3ood  benefits,  excellent 
working  conditions,  opportunities  to  ad¬ 
vance  with  leading  organization.  Clean 
western  Ohio  community.  Send  resume; 
Box  1907,  Editor  &  Publisher. 


MEDIUM-SIZED  daily  in  Southern  univer¬ 
sity  city  seeks  editorial  writer  whose  views 
are  moderately  conservative  but  who  can 
judge  an  issue  on  its  own  merits.  Send 
clips  to;  Box  1958,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER  for 
afternoon  daily  in  Zone  3.  Only  those  with 
at  least  5  years  experience  on  daily  need 
apply.  Send  resume  tO;  Box  1943,  Editor  & 
Publisher. 


IDEAS.  Judgment.  Organization.  Leader¬ 
ship.  Those  are  the  qualities  we  expect  in 
an  Assitant  City  Editor.  If  you  have 
them— and  want  a  job  where  you  can  prove 
it— you  should  drop  us  a  fine.  We’re  a 
180,000+  mid-western  morning  daily 
that's  bright,  innovative  and  receptive  to 
good  ideas.  Box  1952,  Editor  &  Publisher. 


MANAGING  EDITOR  to  run  Midwest  Met¬ 
ropolitan  area  weekly.  Must  be  skilled  in 
news  identification,  judgement  and  edit¬ 
ing.  Manage  small  staff;  develope  story, 
photo  ideas  and  keep  news  content  gear^ 
to  home  town  interests.  All-news  responsi¬ 
bility  on  newspaper  that  values  journalistic 
integrity.  Send  resume,  clips  you  can 
spare  and  salary  expectations  tO;  Box 
1965,  Editor  &  Publisher. 


SPORTS  EDITOR  AND  SPORTS  WRIT¬ 
ER— Zone  4  daily  seeking  top  sports  editor 
to  cover  3  SEC  schools  and  direct  exsten- 
sive  overall  program.  Also  we  want  to  add  1 
sports  writer  to  our  staff,  someone  who 
likes  the  prep  scene  and  is  strong  on  the 
desk.  Award-winning  daily  in  quality  living 
community.  Opennings  available  im¬ 
mediately.  Send  resume  to;  Box  1970, 
Editor  &  Publisher. 


INVESTIGATIVE  REPORTER 

Harrisburg  weekly,  specializing  in  county, 
state  politics.  117,000,  will  train  now- 
caged  tiger/tigress.  Start  November  14, 
$11,000.  Must  possess  instinct  for  jugu¬ 
lar,  proven  ability  to  dig,  sharp  writing 
skills  and  2-3  years  reporting  experience. 
Non-returnable  clips,  resume  and  refer¬ 
ences  to;  Richard  C.  Halverson,  Editor, 
The  Guide,  2023  N.  Second  St.,  Harris¬ 
burg,  Pa.  17102. 


EXPANDING  STAFF 

Southeast  daily  of  22,000  circulation  is 
expanding  staff.  We  need  a  COPY  EDITOR 
with  1-2  years  experience  who  is  ready  to 
take  staff  copy  and  art  and  put  them  to¬ 
gether  with  tight  editing,  imagination  and 
creativity.  VDT  experience  helpful  but  not 
necessary.  We  are  also  looking  for  a  re¬ 
porter  with  1-2  years  experience  who  is 
looking  for  a  challenging  job  with  a  staff 
that  has  fun  putting  out  a  focally-oriented, 
aggressive,  good-looking  paper  6  evenings 
a  week.  If  you  meet  these  requirements 
and  would  like  to  come  and  grow  with  one 
of  the  Southeast’s  most  progressive  news¬ 
papers,  send  resume  and  salary  require¬ 
ments  to;  Box  1922,  Editor  &  Publisher. 


WIRE  DESK  EDITOR 

Major  metro  in  one  of  country’s  best  resort 
areas  seeks  aggressive,  tafented,  ambi¬ 
tious  pro  for  news  desk  supervisory  posi¬ 
tion.  Excellent  pay  and  benefits.  Outstand¬ 
ing  future  potential. 

The  field  is  wide  open.  But  the  person  we 
are  looking  for  probably  is  now  the  ciW  or 
news  editor  of  a  medium  (up  to  80,(X)0) 
paper  who  is  looking  for  a  chance  to  move 
up  to  a  better  job.  If  you  are  interested, 
send  letter,  resume  and  1  tearsheet  of  a 
Page  1  you  composed.  Box  1877,  Editor  & 
Publisher. 


BEGINNING  NEWSPERSON  wanted  for 
small  daily.  Must  have  top  management 
potential  for  growing  group  of  newspapers. 
Excellent  spelling,  lots  of  drive  and  gradu¬ 
ation  in  top  third  of  your  class  included  in 
requirements.  State  salary  needs.  Write 
Box  1921,  Editor  &  Publisher. 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 


CREATIVE 

WRITER 


Strong  on  news  and  features  with  at  least  5  years 
newspaper  or  wire  service  experience  to  join  a  group 
of  professional  news  people  on  the  public  relations 
staff  of  a  major  corporation  located  in  the  Midwest. 
Vacancy  created  by  a  promotion.  Send  resume,  sam¬ 
ples,  and  salary  needs  to: 


BOX  1991 

EDITOR  &  PUBLISHER 

An  Equal  Opportunity  Employer 


EXPERIENCED  reporter/copy  editor  to  join 
staff  of  3  handling  consumer  and  business 
news  on  northeastern  metro  PM.  Box 
1679,  Editor  &  Publisher. 


MANAGING  EDITOR  for  75,000  +  weekly 
in  attractive  community.  Zone  8.  Must  be  a 
leader  with  good  news  judgment  and  high 
standards  who  can  produce  (on  time  and 
without  a  large  staff);  a  paper  known  for 
clean,  well-written  copy,  interesting  con¬ 
tent  and  eye  catching  layouts  and  photos. 
Send  complete  earnings  and  employment 
history  to;  Box  1911,  Editor  &  Publisher. 


IMMEDIATE  OPENINGS  for  Journeyman 
copy  desk  person  and  sports  staffer. 
Sports  staffer  should  have  extensive  desk 
skills  in  addition  to  feature  writing  abilities 
and  interest  in  participant  athletics.  Con¬ 
tact  Owen  Kerns,  Asst.  Managing  Editor, 
The  Bakersfield  Californian,  P.  0.  Bin  440, 
Bakersfield,  Calif.  93302  or  Ph;  (805) 
323-7631. 


TV  STATION  seeks  hard-nosed,  digging 
newspaper  person  for  field  and  on-air  re¬ 
porting.  Mature,  articulate,  good  appear¬ 
ance.  Only  applicants  with  knowledge  of 
the  South,  please.  Women  and  minorities 
encourag^.  Box  1967,  Editor  &  Publisher. 


MANAGING  EDITOR,  C*A*C  Weekly,  16M, 
Florida  suburban.  Must  have  experience  in 
display  advertising  sales,  reporting,  pro¬ 
motion  and  copy  desk.  Enclose  samples  of 
work  with  stamped  return  envelope.  Write 
Box  1979,  Editor  &  Publisher  and  include 
salary  requirements.  References  will  be 
checked. 


COPY  EDITOR— CALIFORNIA 
The  Fresno  Bee,  140,(X)0  AM  daily,  has 
staff  opening  for  a  pro — a  heavyweight 
deskperson  who  can  write  hard-news  and 
feature  heads  that  will  withstand  scrutiny . 

.  .  a  person  whose  news  judgment  is  solid, 
imagination  limber  and  stability  certain. 
Fast-moving  desk,  three  editions  daily. 
Salary  is  $20,400  year,  with  liberal 
employee  benefits,  only  journeyman  level 
applicants  will  be  considered  for  this  open¬ 
ing.  VDT  background  desirable.  Send  full 
resume  and  samples  to;  Personnel  De¬ 
partment,  McCLATCHY  NEWSPAPERS, 
The  Fresno  Bee,  1626  E  St.,  Fresno,  Calif. 
93786. 

An  Equal  Opportunity  Employer. 


WANT  TO  MOVE  TO  FLORIDA?  If  you  are 
an  experienced  reporter-feature  writer  or  a 
creative  and  competitive  ad  salesman 
send  full  resume  and  samples  of  work  to; 
Box  1959,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR-LAYOUT 
We’re  looking  for  a  copy  editor-layout  per¬ 
son  who  also  wants  to  write  on  occasion  to 
join  the  sports  department  on  a  newspaper 
that  expects  the  same  journalistic  excel¬ 
lence  and  concern  in  sports  as  in  any  other 
department.  Send  resume,  clips  and  a 
brief  statement  of  your  concept  of  what  a 
sports  section  needs  to  be  to;  Ed 
Senyczko,  Executive  Sports  Editor,  The 
State  Journal,  120  E.  Lenawee,  Lansing, 
Mich.  48919. 


EDITOR-REPORTER  to  cover  sports,  3 
schools,  town  boards,  rewrite/layout,  fea¬ 
tures,  with  mature  judgment  for  weekly 
rural  community.  2,600  circulation;  Re¬ 
publican  legals;  limited  budget  so  state 
expected  wages.  Resume  promptly  re¬ 
turned  if  requested;  also  publish  two  spe¬ 
cialty  weeklies  if  interested  in  additional 
opportunities.  R.  T.  Mayhill,  Publisher, 
The  Banner,  Knightstown,  Ind.  46148. 


READY  FOR  THE 
MAGAZINE  BUSINESS? 

One  of  America’s  top  new  general  interest 
picture  magazines  is  in  the  market  for  as¬ 
signment  editors.  We  seek  people  with  ex¬ 
perience  in  reporting  and  in  spotting 
stories  and  assigning  others  to  write  them. 
You  also  must  prove  you  can  think  pic¬ 
tures.  If  you  think  you  qualify,  write  Box 
2018,  Editor  &  Publisher,  including  salary 
requirements.  An  Equal  Opportunity 
Employer  M/F. 


TAKE-CHARGE  EDITOR  for  Midwest- 
based  national  monthly  magazine.  Creativ¬ 
ity,  sharp  editing,  administrative  skills  are 
"musts’  for  this  position.  Magazine  ex- 

Berience  and  interest  in  crafts  desirable. 

nusual  opportunity.  Send  resume  and 
salary  requirements  to; 

John  Swingle 
PJS  Publications 
One  News  Plaza 
Peoria,  III.  61601 


EXPERIENCED  CONSUMER  magazine 
editor  fora  First  Assistant  Editorchairona 
long  established  national  publication.  We 
want  somebody  with  real  experience,  sal¬ 
ary  open,  ^ood  benefits,  good  future.  Lo¬ 
cation  Pacific  Northwest.  Write,  with  full 
resume,  to  Box  2012,  Editor  &  Publisher. 


FAST,  skilled,  inquisitive,  versatile  repor¬ 
ter  needed  to  write  the  big  stories  on  a 
prize-winning  offset  daily.  Young  staff, 
good  pay  according  to  experience,  ability. 
Send  clips  tO;  John  Peirce,  Managing 
Editor,  News-Sun,  Kendallville,  Ind. 
46755. 


BUSINESS  EDITOR 

Major  Zone  9  morning  daily  seeks  an  ag¬ 
gressive  pro  to  write  for  and  supervise  bus¬ 
iness  pa^s  in  a  highly  competitive  market. 
Must  be  first-rate  writer/analyst  capable  of 
probing  business  coverage.  It’s  no  job  for 
puff  artists  and  beginners.  Major  city  with 
diverse  economy.  Salary  above  Guild 
Minimum  for  qualified  applicant.  Excellent 
fringes  in  lively,  livable  community.  All  re¬ 
plies  confidential.  Send  resume  to  Box 
2014,  Editor  &  Publisher.  Affirmative 
Action/Equal  Opportunity  Employer. 

ASSISTANT  MANAGING  EDITOR  with  re¬ 
sponsibilities  for  local  news  direction.  SOM 
AM  daily.  Minimum  5  years  experience 
daily  city  desk,  assistant  managing  editor, 
or  equivalent  required.  Must  be  willing  to 
relocate.  Interview  by  appointment  only 
following  application  letter  with  full  de¬ 
tails.  Editor,  The  Morning  Record  &  Jour¬ 
nal,  11  Crown  St.,  Meriden,  Conn.  06450. 


EDITOR  &  PUBLlSHER.for  October  29,  1977 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

Year  or  2  experience  on  a  small  to  medium 
daily  newspaper,  Ready  to  tackle  high 
pressure  7-day  week  operation.  VDT  expe¬ 
rience  helpful.  Must  have  sharp  eye  for 
grammar,  spelling,  sentence  construction, 
organization.  Lay-out,  headline  writing  go 
with  job!  Advancement  opportunities. 
Write:  Ginny  Bull-Boyd,  Personnel,  The 
Times  Herald-Record,  40  Mulberry  Street, 
Middletown,  N.Y.  10940,  or  call  (914) 
343-2181. 


SPORTS  EDITOR  for  small,  progressive 
daily  in  Michigan's  Upper  Peninsula. 
Sports  and  outdoor  features  a  must. 
Weekly  or  daily  experience  preferred.  Box 
1937,  Editor  &  Publisher. 


LIFESTYLE  REPORTER 
Our  lifestyle  section  is  looking  for  someone 
with  feature  writing,  editing  and  layout  ex¬ 
perience.  We're  particularly  interested  in  a 
person  who  can  write  with  perception 
about  issues  that  affect  readers'  daily 
lives,  from  consumer  affairs  to  community 
social  concerns.  Send  resume,  clips  and 
salary  requirements  tO:  Editor,  The  journal 
Gazette,  600  W.  Main  St.,  Ft.  Wayne,  Ind. 
46802. 


COPY  EDITOR-PLUS 

Somewhere  there  is  a  writer-editor  with  2 
or  3  years  experience  on  a  small  or  medium 
daily  producing  bright  news  and  feature 
pages  with  imagination,  layout  skills  and 
good  news  sense.  We'd  like  to  put  that 
person  to  work  on  our  desk,  with  the  goal 
of  promoting  him  or  her  to  the  job  of  state 
editor  within  a  year.  The  state  editor's  job 
will  involve  both  travel  and  desk  work,  di¬ 
recting  3  bureaus,  many  correspondents 
and  at  least  2  office  assistants  for  a 
60,000  daily,  the  liveliest  and  largest 
newspapers  in  one  of  the  most  exciting 
states  in  the  West.  Non-returnable  tear- 
sheets  or  copies  with  first  letter,  please. 
An  Equal  Opportunity  Employer,  M/F.  Zone 
7.  Box  2004,  Editor  &  Publisher. 


WOMEN'S/SCHOOL  PAGE  EDITOR 
Award-winning  9600  daily  in  Grand  Haven, 
Michigan.  Position  includes  laying  out  2 
women's  pages  daily  and  covering  the 
school  beat.  Person  would  also  be  writing 
feature  and  other  news  copy.  Photography 
experience  would  be  helpful.  Looking  for 
J-school  grad  with  some  experience.  Send 
resume  to:  Fred  VandenBrand,  Managing 
Editor,  Grand  Haven  Tribune,  101  N.  3rd 
St.,  Grand  Haven,  Mich.  49417. 


EDITOR:  TOP-NOTCH  individual,  both  per¬ 
sonally  and  professionally,  to  fit  into 
rapidly  growing  25M  plus,  offset,  (6 
days — no  Sunday)  PM  daily  in  Zone  3. 
Must  know  newsroom  operation  from  bot¬ 
tom  up,  quality  product  and  ability  to  work 
with  people  at  all  levels,  both  inside  and 
outside  of  plant.  Excellent  retirement  and 
hospitalization,  and  other  benefits.  Write 
Box  2007,  Editor  &  Publisher. 


TWO  KEY  EDITORS  are  moving  to  bigger 
papers.  We  want  replacements  who  are 
capable  of  doing  quality  work  in  major 
Florida  area,  where  we're  little  guy  (40,(j00 
PM).  We  need  assistant  news  editor  who's 
capable  of  bright  layouts,  sound  story 
judgment  and  mature  editing.  We  need  an 
editor  for  recently  established  features 
section  that  has  become  showpiece  of  pa¬ 
per.  Send  resumes,  work  samples  and  sal¬ 
ary  requirements  to:  Box  2(X}8,  Editor  & 
Publisher. 


PHOTOGRAPHER,  young,  eager  for  oppor¬ 
tunity  on  8,000  circulation  semi-weekly; 
winner  of  general  excellence,  best  photog¬ 
raphy  awards.  Robert  Johanson,  The  Re¬ 
view,  Plymouth,  Wise.  53073;  (414)  893- 
6411. 


AMBITIOUS  COPY  EDITOR  to  handle  vari¬ 
ety  of  news  for  metropolitan  central  New 
York  daily  and  Sunday  newspaper.  Prefer 
1-2  years  experience.  Some  VDT  back¬ 
ground  helpful.  Send  resume  to  Box  1989, 
Editor  &  Publisher. 


WANTED  QUICKLY:  Arizona  Republic 
needs  top-notch  headline  writers  and  copy 
editors.  Send  resume  with  references. 
Only  first  time  applicants  please.  Harold  It. 
Milkes,  Managing  Editor,  P.  0.  Box  1950, 
Phoenix,  Ariz.  85(X)1. 


SPORTS/DESKMAN 

New  York  area  AM  has  opening  for  bright 
beginner  to  help  edit  and  layout  sports 
section.  Send  salary  requirements  to:  Box 
2019,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


FULLY  QUALIFIED  General  Reporter 
wanted  by  daily  paper.  Reply:  The  Editor, 
The  Royal  Gazette,  Par-la-Ville  Rd.,  Hamil¬ 
ton  5,  Bermuda. 


METRO  DAILY  in  Sun  Belt  by  the  sea 
needs  experienced  reporter  who  can  write 
news  and  features  with  equal  ease  and  in 
free  moments  touch  up  copy  of  promising 
youngsters.  99,000+  PM  in  Zone  3.  Send 
clips  and  resume  to  Box  2025,  Editor  & 
Publisher. 


REPORTER 

Major  Metropolitan  newspaper  is  looking 
for  a  reporter  who  could  be  outstanding 
correspondent  in  Latin  America.  Should 
have  some  Spanish  and  about  5  years  ex¬ 
perience  with  a  newspaper,  news  agency, 
or  leading  magazine.  Send  resume  and 
writing  samples  to  Box  2032,  Editor  & 
Publisher.  An  Equal  Opportunity 
Employer. 


CAN  YOU  WRITE  SPORTS? 

Idaho's  largest  evening  newspaper  wants  a 
man/woman  to  put  sparkle  in  the  sports 
pages.  If  you  love  the  West,  know  hunting, 
fishing  and  skiing,  can  write  men's  and 
women's  prep  sports,  we've  got  a  job  for 
you.  Snappy  layout,  columns  and  photo¬ 
graphic  expertise  all  essential.  We're  look¬ 
ing  for  a  fast  comer  not  a  burnt  out  relic. 
Send  clips,  resume  and  sports  philosophy 
to:  Publisher,  Times-News,  Box  548,  Twin 
Falls,  Idaho  83301. 


WE  NEED  STRINGERS  AND  WRITERS 
for  the  whole  Southwest  region.  HOUSTON 
MORTGAGE  UPDATE,  a  slick  newsfeature 
magazine  for  the  Houston  business  com¬ 
munity.  Send  resume  to:  H.M.U.,  1310 
Prairie  Ave.,  Suite  813,  Houston,  Tx. 
77002. 


NEWS  EDITOR;  25,000  PM,  Zone  2  daily 
needs  news  editor  to  coordinate  local  and 
wire  copy  and  produce  eye-catching 
pages.  Strong  layout  skills  and  news  judg¬ 
ment  essential.  M  ust  be  able  to  work  under 
ressure  and  make  deadlines  a  reality, 
his  is  a  top  spot  on  our  news  desk.  Send 
resume,  samples  of  layouts  and  salary  re¬ 
quirements  to  Box  2031,  Editor  & 
Publisher. 


NEWS,  ADVERTISING,  PRODUCTION 
PEOPLE  SOUGHT  BY 
EPISCOPAL  ORDER 

The  Company  of  the  Cross,  an  Episcopal 
religious  order,  is  recruiting  new  members 
to  expand  its  weekly  general  news  maga¬ 
zine  in  western  Canada  and  to  establish 
others  like  it  in  other  cities.  The  magazine, 
now  2Vz  years  old,  has  a  paid  circulation  or 
17,000  and  a  complete  production  plant. 
It  covers  politics,  education,  sports,  relig¬ 
ion,  the  law,  business  and  the  arts  from  a 
Christian  viewpoint.  We  need  men  and 
women  of  a  strong  and  reasoned  faith  who 
are,  or  are  ready  to  become,  effective 
news,  advertising,  circulation  and  produc¬ 
tion  people,  working  long  hours  at  difficult 
jobs  for  little  more  than  living  essentials 
and  a  small  cash  allowance.  35  people  are 
now  working  in  the  Company's  press  divi¬ 
sion  in  Edmonton.  This  year  we  must  find 
15  more.  If  you  want  to  become  one  of 
them  write;  iJeputy  Minister,  Company  of 
the  Cross,  11224  142  St.,  Edmonton,  (Can¬ 
ada  T5M-1T9,  or  call  (403)  452-8442. 


FREELANCE 


DISCOVER  NEW  WRITING  MARKETS. 
Profit  from  our  exclusive  assignment  list¬ 
ings.  Trial  6  issues,  $5.  “Freelancer's 
Newsletter,"  15EP  Vi(ynkoop  (P.  0.  Box 
128),  Rhinebeck,  N.Y.  12572. 


INFORMATION  SYSTEMS 


MAJOR  ZONE  4  newspaper  has  a  challeng¬ 
ing  position  for  a  strong  systems  and  pro¬ 
grams  manager.  Candidate  should  have  a 
degree  in  Computer  Science  or  related 
discipline.  Background  must  include  IBM 
370  DOS  CICS  DL/1  with  most  recent  ex¬ 
perience  on  a  major  newspaper. 
Candidate  must  possess  the  skills  to  com¬ 
municate  well  with  upper  management 
and  various  user  departments. 

Will  have  responsibility  for  design,  de¬ 
velopment,  and  implementation  of  com¬ 
plex  online  systems.  Staff  of  15-20 
analysts  and  programmers. 

Excellent  salary  and  fringe  benefits  for 
right  person. 

Send  resume  and  salary  history  to  Box 
2Q2A,  Editor  &  Publisher. 


HELP  WANTED 


MAILROOM 


SHERIDAN  OPERATOR/'MACHINIST 
Immediate  openning  for  experienced 
Sheridan  inserting  machine  operator.  Pos¬ 
ition  also  includes  machine  maintenance. 
We  offer  an  excellent  opportunity  and  a 
comprehensive  employee  benefit  package. 
Both  night  and  day  shifts  available. 
Please  send  a  letter  of  application  or 
phone:  Personnel  Dept.,  Madison  News¬ 
papers,  Inc.,  P.O.  Box  8056,  Madison, 
Wise.  53708. 

An  Affirmative  Action  Employer 
A  labor  dispute  is  in  progress  at  Madison 
Newspapers,  Inc. 


PRESSROOM 


OPERATOR  to  work  on  News  King  Press, 
6-units,  color  runs,  share  all  around 
duties,  mostly  in-house  work;  neat  shop 
and  systematic  maintenance  required. 
Florida  suburban.  Write  Box  1978,  Editor 
&  Publisher  and  include  salary  or  wage  re¬ 
quirements. 


PRESSROOM  SUPERVISOR 
We  have  an  immediate  opening  in  our 
Pressroom  for  a  working  supervisor  to  di¬ 
rect  the  work  efforts  of  offset  press 
operators  on  the  night  shift.  Applicants 
should  have  at  least  5  years  experience  on 
a  Metro  offset  press.  The  position  offers 
great  opportunity  for  a  person  with  proven 
supervisory  skills. 

Please  phone  or  send  a  letter  of  applica¬ 
tion  tO:  Personnel  Dept.,  Madison  News¬ 
papers,  Inc.,  P.O.  Box  8056,  Madison, 
Wise.  53708,  Ph:  (608)  252-6338. 

An  Affirmative  Action  Employer 
A  labor  dispute  is  in  progress  at  Madison 
Newspapers,  Inc. 


PRESSROOM  FOREMAN— 7  day  PM  daily. 
Eastern  area  5.  6  Unit  Goss  Headliner  with 
Merigraph  System.  Must  be  experienced 
all  phases  camera,  plate  and  press.  IPGCU 
shop.  Excellent  opportunity  for  working 
foreman.  Send  resume  and  salary  history 
to  Box  1939,  Editor  &  Publisher. 


PRESSMEN 

We  have  several  openings  for  experienced 
letterpressmen.  We  are  now  operating 
Goss  Universals  and  we  are  in  a  growing 
market.  If  you  are  interested  in  locating  in 
an  area  where  all  the  action  is,  contact  the 
Daily  Herald,  Arlington  Heights,  III.  6(X)CI6. 
Phone  (312)  394-23CX),  Ext.  217. 


PRODUCTION 


CAMERA-STRIPPER 

Immediate  opening  for  an  experienced 
stripper  and  camera  man.  Experience  to 
include  halftone,  line  work,  spot  and  four 
color  stripping. 

Join  one  of  Ohio's  fastest  growing  printers. 
Plant  located  in  a  pleasant  town  in  North¬ 
ern  Ohio  within  access  of  Cleveland,  and 
Akron-Canton  area.  Excellent  benefit 
package.  Call  (216)  725-4161  for  an  ap¬ 
pointment  or  send  resume  tO: 

Gowe  Printing  Company 
620  East  Smith  Road 
Medina,  Ohio  44256 


GENERAL  MANAGER  for  large  suburban 
weekly  newspapers,  printers  of  inserts, 
circulars.  Offset  web  press,  camera  expe¬ 
rience.  (Houston  suburb)  Benson  Printing 
Co.,  P.O.  Box  280,  Channelview,  Texas 
77530.  Phone:  1  (713)  452-4761. 


AD  MARKUP  AND  TYPESETTERS 
Need  experienced  person  to  markup  retail 
ads,  also  need  typesetters  for  large  chain 
of  weeklies  in  CJenver.  Dymo  equipment. 
Send  resume,  salary  history  and  require¬ 
ments  to  Community  Publications  Co.,  Att: 
Richard  E.  Wilbanks,  3501  E.  46th  Ave., 
Denver,  Colo.  80216. 


WEB  OFFSET  PRESSMAN 
Immediate  opening  for  an  experienced 
head  pressman  able  to  do  quality  work  and 
production.  Join  one  of  Ohio's  fastest 
growing  printers. 

Plant  located  in  a  pleasant  small  town  in 
Northern  Ohio  within  access  to  Cleveland, 
and  Akron-Canton  area.  Excellent  benefit 
package.  Call  (216)  725-4161  for  an  ap¬ 
pointment,  or  send  resume  to: 

Gowe  Printing  Company 
620  East  Smith  Road 
Medina,  Ohio  44256 


HELP  WANTED 


PRODUCTION 


MAINTENANCE 

SUPERVISOR 

4PM-12AM  Midnight  shift.  A  key  manage¬ 
ment  position  exists  with  major  Zone  2 
daily.  Responsibility  for  45-55  mainte¬ 
nance  mechanics  and  machine  shop  oper¬ 
ation. 

Mechanical  maintenance  experience  with 
printing  press  machinery  and  associated 
paper  handling  equipment  desired  but  not 
mandatory.  Strong  leadership  experience 
in  a  union  environment  with  extensive  PM, 
manpower  scheduling  and  spare  parts  in¬ 
ventorying  a  must. 

Candidate  must  be  strong  self-starter  with 
demonstrated  record  of  success.  Salary 
commensurate  with  experience  including 
excellent  paid  benefit  and  vacation  pack¬ 
age.  Send  resume  including  salary  re¬ 
quirement  to  Box  2017,  Editor  & 
Publisher. 


PRODUCTION  MANAGER 
Somewhere  in  Zone  2,  there  must  be  a 
bright,  aggressive  and  experienced  prod¬ 
uction  person  looking  for  the  (wportunity 
to  run  his/her  own  department,  the  person 
we  seek  has  to  be  knowledgeable  and  ex¬ 
perienced  in  single-width  offset  presses  as 
well  as  the  front  end  of  the  department. 
This  new  position  calls  for  a  person  who's : 
stickler  for  quality  work  and  capable  oi 
showing  the  12  or  so  others  in  the  depart¬ 
ment  how  to  do  their  job  better. 

We  have  a  great  group  of  people  now  in  our 
production  department,  but  they  need  a 
leader. 

If  you  feel  you  have  what  it  takes  and 
would  like  to  be  part  of  a  great  newspaper 
team,  let  me  hear  from  you.  Tell  me  all 
about  yourself  in  your  initial  letter  as  well 
as  what  your  current  salary  is  or  what  you 
expect  to  make.  If  you  sell  yourself  well, 
and  I  can  afford  you.  I'll  be  back  in  touch. 

Write  Box  2002,  Editor  &  Publisher. 


Positions 


Wanted  .  .  . 


ADMINISTRATIVE 


ASSISTANT  TO  PUBLISHER 
Former  White  House  aide  wants  to  under¬ 
study  publisher.  For  last  5  years  assistant 
to  nationally  known  labor  mediator.  Spe¬ 
cial  experience  in  big  city  newspaper  labor 
relations.  Box  1875,  Editor  &  Publisher. 


EDITOR-PUBLISHER  sold  mid-west  bi¬ 
weekly.  Also,  20  years  experience  AM 
Broadcasting,  15  years  sales,  sales  man¬ 
agement  and  management  and  part  own¬ 
ership  in  competitive  medium  markets. 
Available  imm^iately.  What  do  you  offer, 
anywhere.  Box  1963,  Editor  &  Publisher. 


LEADER— Assistant  to  the  president  of 
mid-size  newspaper  group  with  broad  ex¬ 
perience  as  editor,  publisher,  46,  seeks 
dynamic  staff  or  line  management  position 
demanding  versatility,  imagination, 
leadership — or  other  communications 
challenge.  Opportunity  for  personal,  pro¬ 
fessional  growth  vital.  Available  im¬ 
mediately.  Box  1945,  Editor  &  Publisher. 


GENERAL  MANAGER  OR  AD  DIREC¬ 
TOR— Goal-oriented,  budget  and  bottom 
line  conscious  executive  with  strong  com¬ 
petitive  background  in  dailies  and  large 
suburbans.  A  top  administrator  who  can 
produce  in  all  areas.  Possess  excellent  ex¬ 
perience — depth  and  vision.  Box  2029, 
Editor  &  Publisher. 


EDITOR,  39,  seeks  position  leading  to  pub¬ 
lisher  of  small  to  medium  daily.  Aggres¬ 
sive,  energetic,  dedicated  to  quality.  Have 
15  years  experience.  Box  1994,  Editor  & 
Publisher. 


CARTOONISTS 


CARTOONIST,  sports  and  editorial.  25 
years  experience  in  Boston  area.  Excellent 
references.  Phil  Bissell,  Box  565,  West- 
boro,  Mass.  01581. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


YOUNG  CIRCULATOR:  15  years  experi¬ 
ence  in  all  phases  of  circulation.  AM  and 
PM,  medium  and  small  dailies,  weeklies 
and  shoppers,  voluntary  collect  and  free 
publications.  Would  liKe  to  relocate  as 
manager  of  medium  size  publication  or 
staff  position  on  large  paper.  Box  1861, 
Editor  &  Publisher. 


COMPLEMENT  your  executive  team:  Cir¬ 
culation  Manager,  mid-thirties,  manage¬ 
ment  oriented,  proven  track  record.  Any 
zone.  Box  1951,  Editor  &  Publisher. 


NOW  Head  at  small  daily,  looking  for  larger 
paper  in  Zones  3,4  or  6;  mature  and  ca¬ 
pable,  circulation  increase  is  my  forte!  Box 
1971,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  18  years  De¬ 
partment  Head  M,E,S,  as  well  as  weekly 
operations.  Sales,  Promotion,  Training, 
Purchasing,  Budgets,  TMC.  Excellent 
achievement  record.  Presently  located 
Northeast  desire  relocation  Near  1  or  2 
position  Medium  to  large  MES  or  group. 
Zones  3, 4, 6, 8, 9.  In  New  York  City 
November  8-11,  available  for  interview. 
Contact  in  confidence.  Box  2015,  Editor  & 
Publisher. 


EIJ>  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


DISPLAY  ADVERTISING 


AD  MANAGER,  Experience  12  years 
weekly/daily.  Heavy  on  promotion  ideas, 
training,  sales.  Have  won  many  awards  for 
top  sales  performance.  Now  with  a 
Scripps-Howard  Daily  Zone  5.  Will  consider 
any  position  with  good  opportunity.  Daily. 
Box  2009,  Editor  &  Publisher. 


AD  MANAGER  on  medium  daily  seeks  fu¬ 
ture.  Over  20  years  proven  experience  in 
advertising,  marketing  and  promotion. 
Knowledge  of  all  departments.  Family 
man,  early  40’s  $25,000  minimum.  Box 
2028,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR/ 
RETAIL  MANAGER 

College  educated,  extensive  experience, 
sober  and  interested  in  building  or  main¬ 
taining  a  commanding  market  position.  If 
your  paper  is  interested  in  connecting  all 
the  sales  links  on  a  permanent  basis,  ans¬ 
wer  today.  Box  1904,  Editor  &  Publisher. 


EDITORIAL 


REPORTER-PHOTOGRAPHER,  40,  left 
news  work  in  a  huff  ZVz  years  ago,  now 
mellowed  and  seasoned  by  variety  of  expe¬ 
rience,  ready  to  return.  Prefer  Zone  5  to 
East  Central  Zone  7.  Can  interview  mid- 
November,  start  December.  Box  1931, 
Editor  &  Publisher. 


DYNAMIC  young  writer,  22,  fresh  from 
editing  stint  at  chain  of  Pennsylvania 
weeklies  desires  position  demanding  flair 
for  news,  features,  layout.  Has  camera — 
will  travel,  excellent  recommendations, 
humor  columns,  a  plus.  Box  1948,  Editor  & 
Publisher. 


EDITOR  WITH  A  PASSION  for  dynamic 
layout,  brisk  writing,  spotless  grammar, 
vivid  photography  and  maximum  staff  effi¬ 
ciency,  BJ,  8  years  experience.  Box  1974, 
Editor  &  Publisher. 


EDITORIAL  WRITER  wishes  to  move  up  to 
editor.  I  can  give  you  the  kind  of  editorial 
page  that  people  will  want  to  read.  Box 
1936,  Editor  &  Publisher. 


WANTED! 

$300  sports  job.  Find  out  why  I'm  worth  it 
by  calling  (714)  927-4225  collect.  Some 
desk  OK.  Mike. 


FEATURE  EDITOR,  experienced.  Strong 
on  layout,  copy  editing,  VDT  skills.  Looking 
for  spot  on  Zone  1  or  2  daily.  Box  1946, 
Editor  &  Publisher. 


EDITOR/WRITER  for  leading  business 
magazines.  Heavily  energy  oriented.  Re¬ 
sume  supplied  on  request.  Box  1976, 
Editor  &  Publisher. 


EDITORIAL 


SCIENCE  WRITER.  Seventeen  years  expe¬ 
rience,  co-author  of  one  book,  member  Na¬ 
tional  Association  of  Science  Writers.  Now 
Editor  and  Publisher  of  national  environ¬ 
mental  news  magazine.  Specialty:  public 
issues  in  science.  Magazine  work  pre¬ 
ferred;  other  positions  considered.  Box 
1935,  Editor  &  Publisher. 


20  YEARS  plus  experience  editing,  layout, 
reporting,  camera.  Reliable,  loyal.  Avail¬ 
able  immediately,  go  anywhere,  wx  1933, 
Editor  &  Publisher. 


WHY  NOT  THE  BEST?  Graduate  of  Univer¬ 
sity  of  Wisconsin-Madison  School  of  Jour¬ 
nalism  seeks  reporting  spot  on  small  or 
medium  sized  daily.  Have  experience,  do 
all  kinds  of  writing,  reporting.  Jon  Kramp- 
ner,  1317  East  Dayton,  Madison,  Wise. 
53703.  (608)  257-5124. 


FEATURE  WRITER/EDITOR  wants  chal¬ 
lenging  position  on  Sunday,  living  or  spe- 
ciaf  section.  5  years  Journalism  experi¬ 
ence.  Currently  with  45M  daily.  Box  1950, 
Editor  &  Publisher. 


SEEKS  CHALLENGE;  Skilled  Editor-writer, 
features,  news;  specialist— higher  educa¬ 
tion,  medicine,  human  interest;  nine  years 
Metro  Sunday  supplements.  20-t-  years 
newspaj^rs;  10  years  college,  hospital  PR, 
GS-13  Civil  Service;  615  D  Drive,  Camden 
Hills  Apts.,  West  Mifflin,  Penn.  15122, 
(412)  466-6134. 


REPORTER-EDITOR,  3  years  experience, 
BJ,  seeks  reporting  or  desk  job  on  medium 
to  large  daily.  Good  on  layout,  can  handle 
camera.  Available  January  1.  Box  1949, 
Editor  &  Publisher. 


EXPERIENCED  journalist  -  newspaper/wire 
service  background  seeks  permanent  posi¬ 
tion  on  daily  as  copy  editor  or  writing  fea¬ 
tures,  human  interest  sto.'ies  OK  women's 
news.  Box  1969,  Editor  &  Publisher. 


MOVING  MAN — Peripatetic,  retired,  30- 
year  news  veteran,  57,  (award-winner,  fea¬ 
tures  only),  partly  independent  financially, 
seeks  travel-writing  outlets  of  any  sort  to 
cut  costs  of  upcoming  "tramp"  voyages, 
trips  to  Galapagos,  Amazon,  Far  East. 
Flaneur  who  knows  flanerie  will  get  him 
nowhere— but  writing  could  help.  Box 
1885,  Editor  &  Publisher. 


SPORTSWRITER — One-man  sports  staff  at 
9000  PM  Michigan  daily  seeks  work  at 
larger  paper  anywhere.  Can  handle  editing 
and  copy  duties  and  relocate  immediately. 
Box  1867,  Editor  &  Publisher. 


EXPERIENCED  reporter/photographer,  26, 
seeks  daily  spot  in  Zone  2,  3  or  4. 1  can  do 
it  all.  Call  evenings  (414)  876-2356  or  write 
Box  2026,  Editor  &  Publisher. 


TALENTED,  ENTHUSIASTIC,  BLACK 
FEMALE  seeks  writing  position  with  news¬ 
paper  or  magazine  in  Zone  5. 1  am  a  recent 
r^  with  almost  one  year's  experience  on 
daily  newspapers.  You  won't  be  sorry. 
Box  1913,  Editor  &  Publisher. 


FEATURE  WRITER  EXPERIENCED  in  lively 
arts  and  human  interest  features,  profiles 
and  reviews  seeks  entry  level  position  on 
weckly/small  daily  in  Zones  1  or  2.  Back¬ 
ground  includes  public  relations  and  trade 
publishing.  Resume  and  clips  available  on 
request.  Box  2022,  Editor  &  Publisher. 


SHARP  YOUNG  REPORTER  looking  for 
first  break.  Hard  news,  sports,  features. 
VDT  experience.  Will  relocate  anywhere. 
Box  1478,  Editor  &  Publisher. 


REPORTER-EDITOR  seeks  writing  spot 
Zones  8,  9,  7.  Experience:  8y2  years  wire 
service— politics,  sports,  VDT;  3V2  small 
daily — city  hall,  cops,  column,  layout.  Box 
1985.  Editor  &  Publisher. 


HARDWORKING,  AMBITIOUS  copy 
editor/reporter  with  3  years  experience, 
seeks  a  challenging  position  with  a 
medium-sized  magazine  or  daily  news¬ 
paper,  in  Zone  5.  Box  2021,  Editor  & 
Publisher. 


NEWS  REPORTER,  writer,  photographer, 
editor,  public  information  specialist,  age 
43,  seks  permanent  job  in  North  Central 
West  Virginia  or  Southwestern  Pennsyl¬ 
vania.  Presently  government-employed. 
Write  Box  1995.  Editor  &  Publisher. 


EDITORIAL 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


WANT  THE  BEST?  Multiple  award-winning 
shirtsleeve  editor  seeks  job  as  editor  or 
weekly  or  small  daily.  Now  lost  in  large 

froup.  South  preferred.  Box  1456,  Editor 
Publisher. 


METRO  DAILY  special  assignment  writer, 
27,  wants  to  get  back  into  sports  writing.  4 
years  sports  experience.  Can  handle  desk. 
Box  1891,  Editor  &  Publisher. 


FEATURES  WITH  FLAIR  are  what  I'll  add 
to  your  paper.  Deskman-reporter  with  8 
years’  experience  can  lead  your  Living 
staff  or  help  the  boss.  Box  1871,  Editor  & 
Publisher. 


FEATURE  WRITER,  27,  for  metro  daily 
wants  a  change  of  scene.  4  years  experi¬ 
ence.  Box  1896,  Editor  &  Publisher. 


HARD-WORKING  SPORTSWRITER,  26, 
needs  change  from  small  daily  which  does 
not  care  any  more.  4  years  experience 
schoolboy  beat,  some  college,  little  pro. 
Also  skilled  in  layout,  lively  columns.  Look 
for  move  to  larger  daily.  Zones  1,  2,  5  pre¬ 
ferred  but  will  move  just  about  anywhere 
for  challenging  position.  Box  1857,  Editor 
&  Publisher. 


VETERAN  SPORTSWRITER  seeks  position 
on  medium  size  Zone  3  daily.  Experienced 
in  covering  college  sports  and  auto  racing. 
Also  experienced  in  use  of  VDT  and  scan 
copy.  Available  upon  reasonable  notice. 
Write  Box  1876,  Editor  &  Publisher. 


CORPORATE  PR  EDITOR,  25,  seeks  edito¬ 
rial  position  with  consumer  magazine.  Im¬ 
pressive  portfolio  of  publications.  Strong 
production  trafficing  skills.  U.  of  Missouri 
BJ.  Will  relocate.  Box  1873,  Editor  & 
Publisher. 


WITH  5  YEARS  general  assignment  experi¬ 
ence  on  major  midwest  daily,  this  able, 
industrious  J-grad  seeks  new  reporting 
challenge  and  potential  to  move  up  on 
progressive  100,0(X)+  paper.  Any  Zone  for 
right  opportunity,  though  5,8,9  preferred. 
Clips,  references,  resume  on  request.  Box 
2016,  Editor  &  Publisher. 


HIRE  THIS  REPORTER  before  someone 
else  beats  you.  1  year  experience  includes 
coverage  of  police,  courts,  education  and 
city  hall.  You  had  your  chance,  now  give 
me  mine.  Box  1988,  Editor  &  Publisher. 


AGGRESSIVE  REPORTER,  29,  has  cov¬ 
ered  government,  labor,  energy.  Seeks  job 
with  quality  paper  in  Zones  2,3,5.  Box 
2020,  Editor  &  Publisher. 


AGGRESSIVE  young  financial  journalist 
seeks  position  in  Midwest.  Excellent  busi¬ 
ness  and  economics  knowledge.  Photo, 
editing,  layout  and  logic.  Box  1993,  Editor 
&  Publisher. 


EDITORIAL 


HARD-CHARGING  reporter  seeks  feature/ 
sports  spot  on  quali^  daily.  Make  me  an 
offer.  Andrew  Armstrong,  34  Sus¬ 
quehanna,  Cooperstown,  N.'Y.  13326. 


MAINTENANCE 


BUILDING  MANAGER/MAINTENANCE 
MANAGER.  14  years  experience  in  super¬ 
vision  of  machinists,  electricians,  building 
engineers.  Capable  of  setting  up  PM  pro¬ 
grams  for  all  areas.  Box  1870,  Editor  & 
Publisher. 


PHOTOJOURNAUSM 


PHOTO  EDITOR,  metro  newspaper  experi¬ 
ence.  Strong  on  layout,  initiating  assign¬ 
ments,  picture  judgment,  wire  and  local. 
Extensive  photo  background.  Wish  to  con¬ 
nect  with  publication  committed  to  better 
pix  usage.  Box  1881,  Editor  &  Publisher. 


PHOTOJOURNALIST — 4  years  experience 
on  2  dailies — some  awards.  BA  with  Jour¬ 
nalism  and  Graphic  Arts  credits.  Know 
process  camera  and  color  separation.  Call 
Paul  Jacobson,  (312)  665-4984,  or  write: 
Box  1960,  Editor  &  Publisher. 


PRESSROOM 


OFFSET  WEB  PRESSMAN— 6  years  ex¬ 
perience.  Goss  Urbanite — 4  color  process 
work'.  Area  3, 4,6, 8  or  9.  Phone;  (716) 
372-3696. 


PRODUCTION 


PRODUCTION  MANAGER— Results- 
oriented  leader  with  heavy  experience  in 
coldtype  conversion,  labor  relations,  qual¬ 
ity  control  and  cost  reductions.  Desires 
South  or  Southwest  location  but  will  con¬ 
sider  other  with  the  right  management  po¬ 
sition.  Box  2010,  Editor  &  Publisher. 


PUBUC  RELATIONS 


JOURNALISM,  public  interest,  public  rela¬ 
tions  background.  Seek  position  with  re¬ 
sponsibility,  opportuniw  for  advancement. 
Any  Zone.  Box  1997,  Editor  &  Publisher. 


RESEARCH 


MEDIA  RESEARCHER  with  survey,  statis¬ 
tics,  computer  experience  seeks  chance  to 
work  with  daily  that  wants  to  know  more 
about  its  audience,  competitors,  and  mar¬ 
kets.  BA-J,  graduate  work,  2  years  news¬ 
paper  experience,  founded  state  opinion 
poll,  now  intern  with  major  daily.  Box 
1992,  Editor  &  Publisher. 
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state  Department  backs 
lAPA  in  free  press  fight 


By  Robert  U.  Brown 

Two  officials  of  the  State  Department 
told  representatives  of  the  hemisphere 
press  last  week  that  the  U  .S.  government 
is  committed  to  the  pursuit  of  human 
rights  and  freedom  of  expression  includ¬ 
ing  a  free  press  wherever  they  do  not 
now  exist. 

At  the  33rd  annual  meeting  of  the  Inter 
American  Press  Association  Santo 
Domingo,  Dominican  Republic,  Ambas¬ 
sador  Terence  A.  Todman,  Assistant 
Secretary  of  State  for  Inter-American 
Affairs,  spoke  of  the  “firm  commitment 
of  the  Carter  administration  to  the  pro¬ 
motion  of  human  rights. 

“First  there  is  the  right  of  the  indi¬ 
vidual  to  be  secure  against  torture,  as¬ 
sassination,  arbitrary  imprisonment,  and 
other  basic  violations  of  the  integrity  of 
the  person; 

“Then  there  is  the  right  of  the  indi¬ 
vidual  to  have  his  basic  economic  and 
social  needs — for  food,  for  education, 
housing  and  health  care,  for  a  job — 
respected  and  met; 

“Finally,  there  is  the  right  of  the  indi¬ 
vidual  freely  to  express  his  views,  to  as¬ 
semble,  to  practice  his  religion,  to  par¬ 
ticipate  in  the  political  process,  and  to 
exercise  other  civic  and  political  rights  of 
a  free  society.” 

Ambassador  Todman  said  “freedom 
of  expression  is  fundamental  to  the 
promotion  and  maintenance  of  all  other 
forms  of  human  rights.  .  .  .  We  believe 
that  the  protection  of  free  speech  and  a 
free  press  and  other  forms  of  expression 
must  be  accepted  as  a  basic  responsibil¬ 
ity  of  any  caring  society.” 

In  dealing  with  Latin  America,  Tod¬ 
man  said  the  U.S.  has  “discarded  the 
outworn  paternalism  of  a  parochial  spe¬ 
cial  relationship  that  usually  meant  we 
took  our  relations  for  granted.  We  are 
trying  instead  to  respect  both  the  indi¬ 
vidual  concerns  and  the  global  influence 
of  the  other  nations  of  this  hemisphere. 

“In  this  effort  the  role  of  a  vigorous, 
independent,  and  above  all  accurate 
press — both  in  our  own  country  and 
elsewhere  in  the  hemisphere — is  crucial. 
For  we  cannot  begin  to  respond  on  an 
individual  basis  to  the  needs  and 
perspectives  of  another  nation  unless  we 
know  what  they  are.” 

He  said  the  State  Department  has  been 
encouraged  by  recent  evidence  “that  the 
trend  away  from  democracy  may  be  end¬ 
ing.”  He  referred  to  elections  scheduled 
in  Ecuador,  Honduras,  Bolivia,  Chile 
and  Peru. 

Later  in  the  lAPA  program,  Mark  L. 
Schneider,  Deputy  Assistant  Secretary 


of  State  for  Human  Rights,  said: 

“For  many  years  before  this 
administration  took  office,  your  associa¬ 
tion  has  been  fighting  for  an  expansion  of 
press  freedom.  You  can  c|aim  credit  for 
having  saved  the  lives  or  obtained  the 
freedom  of  countless  reporters.  You  can 
point  to  efforts  year  in  and  year  out  to 
press  back  the  curtain  of  censorship. 
You  can  assert  with  justifiable  pride  that 
you  were  there — speaking  out  in  defense 
of  human  rights — when  it  must  have 
seemed  as  if  all  governments  were  deaf 
to  that  issue. 

“If  there  is  a  single  message  I  bring 
you,  it  is  that  we  are  listening.  We  share 
your  concerns.  And  we  stand  ready  to 
support  your  struggle.  For  the  task  is  not 
yet  at  an  end.  Today  as  in  the  past,  the 
act  of  putting  pen  to  paper  is  treated  as 
an  act  of  subversion  by  some  regimes. 

“By  their  repression,  they  acknowl¬ 
edge  the  incalculable  value  of  the  free 
flow  of  information  and  admit  as  well 
their  own  fragile  dependence  on  force 
and  fear  to  remain  in  power. 

“What  we  ask  is  fulfillment  of  the  ob¬ 
ligation  under  regional  and  international 
human  rights  standards  for  respect  for 
the  freedom  of  the  press.  We  ask  it 
today — we  will  ask  it  tomorrow — we  will 
continue  asking  that  question  until  men 
and  women  of  conscience  no  longer  are 
targets  of  repression  because  they  serve 
the  people’s  right  to  know. 

“We  will  ask  it  so  long  as  governments 
censor  the  press  or  threaten  journalists 
for  what  they  write  and  publishers  for 
what  they  print.” 

In  welcoming  lAPA  to  the  Dominican 
Republic,  President  Joaquim  Balaguer 
promised  that  “freedom  of  expression 
would  be  the  last  to  perish”  in  that 
country. 

The  lAPA  Committee  on  Freedom  of 
the  Press  and  Information  found  that 
newspapers  and  reporters  are  targets  of 
attack  and  often  jailed  without  trial  in 
Cuba,  Argentina,  Brazil,  Chile,  Peru, 
Uruguay,  Guatemala  and  Panama.  It 
noted  also  increasing  violence  and 
danger  of  murder  and  kidnapping  of 
newsmen  by  guerrilla  groups. 

The  committee,  headed  by  Guido  Fer¬ 
nandez,  La  Nacion,  Costa  Rica,  re¬ 
viewed  the  persistent  effort  within  Unes- 
co  for  state  control  of  mass  media  and 
urged  all  members  to  remain  alert  to  the 
dangers.  In  a  formal  resolution,  lAPA 
voted  to  send  representatives  to  future 
international  meetings  where  this  subject 
would  be  discussed. 

The  committee  found  that  “to  the  trad¬ 
itional  threats  faced  by  journalists,  new 
and  subtle  ways  of  limiting  the  scope  of 


the  people’s  right  to  diversified  informa¬ 
tion  have  been  added.”  It  referred  to 
current  laws  in  Venezuela  and  Costa 
Rica  requiring  journalists  to  be  licensed, 
a  similar  law  to  take  effect  in  Colombia 
next  year,  and  efforts  by  labor  groups  to 
gain  approval  for  similar  laws  in 
Nicaragua  and  the  Dominican  Republic. 

In  a  resolution  opposing  such  laws, 
lAPA  said  they  force  journalists  to  be¬ 
long  to  a  professional  group  as  a  condi¬ 
tion  to  licensing  and  a  condition  of 
employment. 

In  her  acceptance  speech  as  the  new 
lAPA  president,  Mrs.  Argentina  S. 
(Tina)  Hills,  El  Mundo,  San  Juan,  Puerto 
Rico,  said  “freedom  is  essential  in  the 
struggle  against  poverty  and  disease. 
Somehow,  we  must  find  and  use  the  lan¬ 
guage  that  is  meaningful  to  those  we 
want  to  reach.  Perhaps  we  must  convey 
the  idea  that  freedom  itself,  in  our  world 
today,  is  as  radical  a  revolutionary  con- 
(Continued  on  page  31) 

Hills,  Ornes,  Beebe 
new  lAPA  officers 

Argentina  Hills,  El  Mundo,  San  Juan, 
Puerto  Rico,  was  elected  president  of  the 
Inter  American  Press  Association  at  its 
meeting  in  Santo  Domingo  last  week 
succeeding  Juan  S.  Valmaggia,  La  Na¬ 
cion,  Buenos  Aires. 

German  Ornes,  El  Caribe,  Santo 
Domingo,  was  elected  first  vicepresident 
succeeding  Mrs.  Hills. 

George  Beebe,  Miami  Herald,  was 
elected  second  vicepresident. 

Andres  Garcia  Lavin,  Novedades  de 
Yucatan,  Merida,  Mexico,  was  elected 
secretary  and  Luis  Teofilo  Nunez,  El 
Universal,  Caracas,  was  re-elected  trea¬ 
surer. 

Horacio  Aguirre-Baca,  Diario  La 
Americas,  Miami,  was  elected  chairman 
of  the  Executive  Committee  succeeding 
George  Beebe. 

Elected  to  the  board  of  directors  for 
three-year  terms  were: 

Carlos  Ricart,  Listin  Diario,  Santo 
Domingo;  Hector  Davalos,  Diario  De  La 
Tarde,  Mexico  City;  Charles  Dancey, 
Peoria  Journal  Star-,  Ignacio  Lozano,  La 
Opinion,  Los  Angeles;  Father  Albert 
Nevins,  Our  Sunday  Visitor,  Hun¬ 
tington,  Ind. 

Jorge  Hernandez  Restrepo,  El  Colom- 
biano,  Medellin,  Colombia;  Peter  Man- 
igault.  Evening  Post  Publishing  Co. 
Charleston,  S.C.;  William  Giandoni, 
Copley  News  Service,  San  Diego;  Rene 
Espejo  Silva,  El  Mercurio,  Santiago, 
Chile;  Jorge  Remonda,  La  Voz  Del  Inter¬ 
ior,  Cordova,  Argentina;  Diana  Julio  de 
Massot,  La  Nueva  Provincia,  Bahia 
Blanca,  Argentina;  Jorge  Carrasco,  El 
Diario,  La  Paz,  Bolivia;  Charles  Buxton, 
The  Denver  Post;  David  Kraslow,  Cox 
Newspapers/Miami  News;  Martin  de 
Armas,  Bloque  de  Armas,  Venezuela. 
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'WHEN  WE  CONVERTED 
WE  GOT  WHAT  WE  , 
HAD  TO  HAVE...  b 
^  A  TOTAL  J 

3  SYSTEM,  TOTAL 
J  SERVICE  AND  ^ 
J  TOTAL  SUPPLY" 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


"We  knew  the  changeover  was  goiftg  to  be  a 
mammoth  job.  We  had  to  have  someone  that 
could  quickly  set  up  a  piaterooni|, 
people  and  supply  us  with  whatever  it  takes  to 
go  offset.  Western  did  all  of  it— what  a  relief." 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom— train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry _ and  follow-up 

service,  too — continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy— he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature— and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 


uienern 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS.  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


The  Pittsburgh  Press  Wins 
a  Case  For  Everyone  .  .  . 


In  Pennsylvania,  Common¬ 
wealth  Court  has  ruled  that 
“situation  wanted’’  classified 
ads  can  include  a  person’s  sex, 
age,  race,  religion,  ancestry  or 
color.  The  Pittsburgh  Press 
charged  that  the  state’s  at¬ 
tempt  to  prevent  this  would 


violate  a  person’s  right  of  free 
speech  as  well  as  constitutional 
guarantees  of  a  free  press. 

The  Press  is  pleased  to  add 
this  contribution  to  the  continu¬ 
ing  struggle  against  govern¬ 
ment  attempts  to  limit  free 
speech  and  free  press  guaran¬ 
tees. 
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